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The Beginning of the Beginning
By Sasha Kuchinski
Facing unprecedented challenges, the career 
education sector has experienced an onslaught of 
school closings and a reduction in student enrollments. 
Large school groups, such as Apollo Group and 
Career Education Corporation, have felt the negative 
impacts perhaps more than most. But amid what 
naysayers call “the beginning of the end,” sector 
leaders stand strong on the belief that for-profits will 
weather today’s markets just fine. This month, Career 
College Central takes a deeper look at the sector’s 
rightsizing.
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24 mind the Gap
   By Jenni Valentino
  The phrase “skills gap” is becoming more and more 

commonplace in the career education sector. In fact, some 
believe the future of career education in general rests on 
schools’ abilities to help our nation narrow the gap between the 
skills graduates possess and the actual needs of the workforce. 

34 marketing for the future of Education
 By Melissa Cowan
   In light of high unemployment and headlines about the struggles 

of higher education, PlattForm’s invitation-only edu Marketing 
Summit explored how career colleges continue to provide 
students with the resources they need to succeed.

38    remembering a warrior 
By Tracy Kreikemeier

  In November, the career college sector lost a legend: Daymar 
College Group’s Mark Gabis. This special report mourns the 
loss of this gifted leader.

60  keiser University Builds Unique 
Educational Center

 By Ryan Swafford
   Keiser University marks another milestone in the university’s 35-

year history with the launch of its Center for Career Education 
and Leadership, a nonprofit center designed to research private 
postsecondary education in America.

 
64  the Advent of the online open Course
 By Jane Mahoney
  Will they revolutionize education? Or are they a passing fad? 

Whatever the eventual answer might be, massive open online 
courses (MOOCs) are breaking the barriers of higher education, 
and career educators are beginning to assess the potential 
impacts.
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Contributed Articles
6   veterans without vocations
  By Heather Physioc
  Despite all the training and skills veterans receive in the 

military, they often leave the military ineligible for many civilian 
jobs. Contributing writer and military spouse Heather Physioc 
expresses the need to support former military members 
as they make the transition to the civilian world and higher 
education.

16  making a Good Impression Locally
 By Stephen B. Friedheim
  While many schools feel the heat of competition in their local 

markets, Stephen B. Friedheim of Education Systems & 
Solutions explains how developing local collectives can help 
schools achieve a common good.

20  restoring AtB funding
  By Katherine Brodie
  The decision to do away with the Ability to Benefit program 

on July 1 of last year was viewed by many education leaders 
as a serious mistake on Congress’ part. Katherine Brodie 
of Ritzert & Leyton PC writes about the effort underway 
to restore the program for the advantage of low-income 
individuals.

36  the Beltway for-Profit witch trials
  By Daniel Bennett
  What’s the motive behind the College Student Rebate Act of 

2012? Daniel L. Bennett of the Center for College Affordability 
and Productivity says it is to exert political control over how 
private sector colleges allocate their financial resources. 

50 fool's marketing Campaign
  By Kevin Kuzma
  In its latest television spot, Ozarks Technical Community 

College takes shots at the cost of attending local for-profit 
colleges and calls out the schools by name. Editor Kevin 
Kuzma defends career schools by examining the community 
college’s assertions.

52 Landing Students more Interviews
  By Bill Lins
  The simple approach can be highly reliable in helping 

students connect with employers. So says Bill Lins of Jobs 4 
Grads Now, who offers some suggestions for overcoming the 
obstacles involved with finding students jobs. 

70  our Nation’s Skills Gap
  By Michele M. Wilson
  Whose responsibility is it to narrow the skills gap? Is it 

educators, employers, or elected officials responsibility? 
Michele M. Wilson of CollegeAmerica Services Inc. asserts 
that it belongs to all of us.
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LetteR
fRom the
editoR

W ith school closings, layoffs and four more years of 
scrutiny under the Obama administration, career 
colleges are charting a path – and I hesitate to call it new.

Recent history has shown that whenever the career college sector 
approaches or surpasses a 30 percent share of federal financial 
aid dollars, our schools become the focus of critical government 
speculation and accusations. What follows is overly aggressive 
regulation that puts career colleges in a different place for a few 
years. Eventually, schools adapt to those rules, and the cycle repeats 
itself. 

This is the simplest way to interpret the changes occurring in the 
career college sector today. But what if there was another issue 
with career education – and for that fact, America – that involved 
something more than just financial aid pie charts? What if there was 
a much deeper issue with our values and our respect for what we 
think people should do with their lives?

For the better part of two years, the career college sector has taken 
shot after shot from politicians and the national news media. We all 
agree the sector is looked down upon. The likes of Sen. Tom Harkin, 
D-Iowa, claim “a few bad actors” provide students with worthless 
degrees in exchange for their financial aid money. Career colleges, 
though, have been thought of as second class in the higher education 
community for years, and it has less to do with how students finance 
their education than it does their mission. The perception is career 
schools impart students with skills, not knowledge.

Naysayers claim career colleges are “not real colleges.” They teach 
jobs, and that’s not education at all. We all know this isn’t the case. 
Massage therapists, for example, must take involved courses on 
human anatomy and, in some programs, they must also take business 
courses if they have any hope of attaining a lasting career. But that 
point is often lost because our K-12 system channels students toward 
education at a traditional college or university.

We have collectively lost our appreciation and respect for skills-
based jobs. Throughout the last 20 years, our K-12 school system 
has reduced funding for and eliminated automotive and machine 
shop programs. The defunding of arts programs has been an ongoing 
trend. Now the emphasis for teachers, from the earliest grade levels 
through the senior year of high school, has been put on test scores. 
The best performing schools receive increases in funding, which 
creates a competition among schools to score high.

The problem with this logic is that teaching to a test doesn’t create 
an appreciation for all those things that make living life worthwhile 
– such as music, theater, art and literature – nor does this approach 
teach skills. We have a clear disparity between jobs and education, 
knowledge and skills, and we consider the arts a separate thing 
entirely. For America to get ahead of the job skills curve, we need 
to develop curricula that combine the best of career colleges and 
traditional colleges and universities.

In America, our men and women in manufacturing careers are aging. 
When the baby boomers leave the workforce, the skills gap looks to 
broaden. Narrowing the gap will come down to bringing together 
leaders from the K-12 system and all sectors of higher education 

with employers to focus on the needs of the 21st century workforce. 
We need to see a willingness from all parties to work together and 
develop strategies to revamp the types of programs we're teaching. 
Several of the experts I’ve spoken with have proposed changes at 
the institutional level, not a government-appointed committee that 
might lose focus and bend to political pressures.

This edition of Career College Central touches on the changes 
underway in our sector along with its focus on the job skills gap. 
The sector has faced trials before and will not only succeed through 
the current one, but will learn to thrive again. Its next triumph will 
coincide with America’s betterment.
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Veterans
without
Vocations

heather physioc

for 
all the training and qualifications 
veterans receive in the military, 
they often leave the military 

ineligible for many civilian jobs. The discrepancy 
lies between what members of the military are 
learning while enlisted and the certifications 
employers need to fill jobs with qualified candidates. 

On the Oct. 24 episode of “The Daily Show,” Jon 
Stewart interviewed two field-trained combat 
medics who served in Iraq. The Washington, D.C., 
veteran and Ohio veteran responded to a list of 
qualifications for employment as a public school 
nurse. Those requirements included a Bachelor of 
Science in Nursing, Professional Pupil Services 
License and a National Council Licensing Exam, all 
of which neither veteran had; therefore, they were 
ineligible for the job. Even though these soldiers 
were trained extensively in physiology, anatomy 
and biology in practical, real-life settings and have 
their basic EMT licenses, they left the military at a 
disadvantage for getting hired in the civilian world 
as near-medical professionals.

Support for former military members must be embraced 
throughout the educational system
By Heather Physioc, Staff Writer
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Veterans
without
Vocations

Something needs to be done to ensure that military 
members have the help they need to transition to the 
civilian world. As the spouse of a current member 
of the military with a background in education, I 
have a few ideas:

•  Help veterans translate experience to resume 
bullet points. We need to help them transition 
from military to civilian life by emphasizing 
resume-building and translating their skills 
to useful resume bullet points that companies 
notice. We need to train them on how to explain 
their military service to civilian interviewers and 
show their competence and capability of working 
in similar civilian jobs. We need to educate 
employers about how someone with experience 
in the military can benefit their business and 
make a great addition to their team. This is really 
the bare minimum we can do for our soldiers 
turned civilians.

•  Create an equivalent program in which 
military training and experience translates 
to certifications. It’s absolutely unacceptable 
that the training and on-the-job experience 
veterans get for many trades do not translate to 
certifications that are accepted in the civilian 
workforce. State governments that offer licensure 
should implement a “training equivalent” 
program that allows hours in the service to be 

translated to hours in a classroom, much the way 
that apprenticeships are accepted in many states 
for some trades. Currently, veterans are expected 
to return and then enroll in additional college or 
vocational training programs. These programs can 
be beneficial, but for some can take time and money 
they don’t have, and education assistance from 
the government isn’t doing enough. Mortgage and 
electric bills don’t wait for the veteran to get his or 
her certificate or degree. The military and state or 
federal governments need to find a way that helps 
service members come home as civilians with 
certifications.

•  Partner the military with vocational schools 
to grant certificates. Often, soldiers are told 
their military training will count for college 
credits; however, they find later their “credits” 
of military training transfer to virtually none 
of their potential college choices. What if the 
military can’t team up with state governments to 
translate military training to certifications or can’t 
team up with colleges to translate military training 

Being a member of the 
military is synonymous with 

a deep commitment to doing 
whatever it takes to serve this 

country... Being a member of 
the military should also be 

synonymous with access to a 
high-quality education.
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Heather Physioc is a military spouse whose husband 
has served in the U.S. Air Force, U.S. Army and 
now Army Reserves, and has been deployed four 
times. She has a Bachelor of Journalism degree with 
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University of Missouri in Columbia. She can be reached 
at heather.physioc@plattformad.com.
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into transferrable credits? Fine. Then the military 
should team up with vocational schools, which can 
give the proper training and get service members 
licensed in their state. There are numerous high-
quality, reputable vocational schools throughout 
the country that I’m sure would be thrilled to 
partner with the military and train our nation’s 
heroes. They can teach the standard curriculum 
required to pass the state licensing exams, but in a 
military setting that is applicable to the field. 

•  Make professional licenses easy to transfer. 
This, of course, brings up troublesome licensing 
requirements, which vary state by state, meaning 
a license earned in one state may not necessarily 
transfer to another without expensive fees, retaking 
exams or completing additional training hours. 
But, thanks to the efforts of Jill Biden and Michelle 
Obama, 23 states and counting have passed pro-
military spouse license portability measures that 
allow an easier transfer of professional licenses 
between states. This is a huge step forward, but 
until all 50 states and Washington, D.C., have 
passed similar measures, we have not “arrived.”

•  Make education more financially accessible for 
veterans and military members. The average 
cost for a year of attending college is about 
$18,000, according to the National Center for 
Education Statistics. Under the current Department 
of Defense Tuition Assistance Program, current 
military members can receive up to $250 per credit 
hour for classes taken, for up to $4,500 per year. 
This provision, though, does not cover housing, 
books or supplies. In reality it covers less than 25 
percent of the average cost of college.

Another, more respectable, option is the entirely 
separate Department of Veterans Affairs Post-
9/11 GI Bill. Under the Post-9/11 GI Bill, current 
or former military members who are eligible 
can receive full tuition and fees paid directly to 
qualifying public, in-state schools, as well as a 
monthly housing allowance and up to $1,000 for 
books and supplies for a limited amount of time 
to complete their degree. This bill was passed in 
August 2009 and has provided more money than 
any other military college funding program prior.

However, even three years later, there are snags 
that cause serious delays and hardships for military 
members who rely on the funding, despite the program’s 
best efforts to streamline its processes since its bumpy 
start back in 2009. And then, of course, to get these 
funds, soldiers must navigate complicated, convoluted 
technology that frequently doesn’t work. Then, they 
have to jump through rings of fire with the military, the 
Department of Veterans Affairs and/or the Department 
of Defense and their colleges to get signatures, file 
piles of paperwork and make ends meet. There has to 
be a better way.

On top of that, when it comes to cutting military 
spending in Congress, trimming education funding for 
military members and their families has been on the 
chopping block more than once. These repeated efforts 
to cut funding create a constant state of confusion and 
worry among veterans turned college students as to 
whether classes will even be covered for each upcoming 
semester. It is a travesty to even suggest that education 
benefits should be an option to cut and to make it so 
difficult for members of the U.S. armed forces to pay 
for the education they need to find viable civilian jobs 
after their service. It’s negligent and disrespectful. 
They deserve more. 

Being a member of the military is synonymous with a 
deep commitment to doing whatever it takes to serve 
this country: spending great lengths of time away 
from family, missing key moments in one’s children’s 
lives due to being stationed overseas, often going 
without access to the common conveniences we enjoy 
stateside, and willingly facing life-threatening risks for 
the sake of the mission. Being a member of the military 
should also be synonymous with access to a high-
quality education at little or no cost, and receiving the 
certifications or licensing necessary to have access to 
jobs when he or she decides to leave the military. 
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sasha kuchinski

By Sasha Kuchinski, Staff Writer

Career colleges reset among 
substantial change

The 
Beginning  
      of the 
Beginning
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At the beginning of our country’s economic 
downturn, for-profit schools experienced 
rapid growth. Many unemployed adults saw 

an alternative to traditional education that could provide 
them with short-term, flexible and career-ready training. 
Students could complete their training quickly and re-
enter the workforce with the practical skills needed to 
find a job. 

Then, in 2010, Sen. Tom Harkin, D-Iowa, and members 
of the Department of Education led an attack that dealt 
a devastating blow to the sector. Career colleges were 
accused of leaving students with high levels of debt 
and a subpar education, and talk of gainful employment 
regulations emerged. 

Today, the career college sector has stepped up its fight. Amid 
continuing accusations, schools have pushed for higher levels 
of accountability and transparency to prove their worth to not 
only the department, but to potential students. 

However, career colleges have still felt the impact. Last 
fall, one of the sector’s biggest names, Apollo Group, 
parent company of the University of Phoenix, hit a new 
low. On Oct. 17, Apollo Group saw a historic drop in its 
quarterly profits when shares fell more than 20 percent. 
In response to the market loss, Apollo Group announced 
the closure of 115 campus locations. This move will affect 
13,000 students – almost 4 percent of its total enrollment –
 during the next year. The company also plans to lay off 
almost 800 of its staff of 17,000 employees. Displaced 
students will have the option of transferring to online 
programs or to nearby campuses.  

The University of Phoenix is not alone. The announcement 
of University of Phoenix’s closings came at a time when 
many for-profits were witnessing declining enrollments. 
In 2011, federal figures showed the overall enrollment at 
for-profit institutions dropped by 2.9 percent.  On Oct. 
17, shares of other for-profits looked grim as well. ITT 
Educational Services Inc. fell 6.3 percent, DeVry Inc. fell 
4.4 percent, and Strayer Education Inc. fell 6.8 percent 
that same week. 

The University of Phoenix isn’t the only school to feel 
the pinch caused by recent scrutiny from the Senate 
committee report last summer. Career Education Corp., 
parent company of such for-profit schools as Le Cordon 
Bleu and Colorado Technical University, announced on 
Nov. 9 that it would cut 900 jobs and close 23 campuses. 

Career Education Corp. reported a $33.1 million net 
loss for the third quarter. The company also noted that 



JANUARY 2013    |   12

enrollment throughout its schools is down 22 percent 
from a year ago, and new student enrollment has dropped 
by 23 percent. The 50-cent-a-share loss, on revenue of 
$332.8 million, compared to a net profit of $10.6 million, 
or 14 cents a share, on $428.4 million revenue in third-
quarter 2011. 

Chairman, President and CEO Steven H. Lesnik said in 
a release, “We are taking the difficult step of closing 
campuses and reducing our workforce because these 
measures are essential to advancing the turnaround of 
career education.”

The Schaumburg, Ill., based company said the campuses 
slated to close will remain open until students can 
complete their courses, but many will be closed no later 
than the first quarter of 2014. Career Education Corp. 
currently has 90 campuses throughout the country and 
internationally. Job cuts are expected to begin at the start 
of the year with an annual savings between $45 million 
and $55 million. 

In a press release, the company stated, “A key component 
to the company’s long-term strategy is to invest in a 
smaller number of institutions that have the strongest 
likelihood of delivering strong student outcomes, 
operational efficiency and strength in their market.”

On Nov. 9, Strayer Education Inc. stock also dropped 
more than it had in almost two years after forecasting 
profit that fell short of analysts’ estimates and suspending 
its $1-a-share quarterly dividend. The company’s stock 
fell 17 percent to $46.51, its lowest level in almost 11 
years. This recent drop was the worst since January 2011.

With this unsettling news, some are wondering if this 
is the new normal for the sector. Will for-profits have 
to surrender to gainful employment regulations and 
declining enrollments? 

“the sector has been 
under serious attack for 
three or four years now. 

it can be viewed as a 
retrenchment. there’s 

been some overgrowth. 
however, it’s not the 

beginning of the end. 
it’s the beginning of the 

beginning.”
Dr. Jim Hutton

APSCU Board of Directors
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Rightsizing, not downsizing
While some opponents view this as the beginning of the 
end, sector leaders stand strong on the belief that for-profits 
will weather today’s markets just fine. 

“The sector has been under serious attack for three or four 
years now. It can be viewed as a retrenchment. There’s 
been some overgrowth,” said Dr. Jim Hutton, member of 
the Board of Directors for the Association of Private Sector 
Colleges and Universities (APSCU). “However, it’s not the 
beginning of the end. It’s the beginning of the beginning.”
APSCU President Steve Gunderson thinks that sector 
growth, not bad polices, is the source of many of the 
problems. Gunderson sees overgrowth as a common 
problem in today’s markets. In a Washington Times article 
published on Oct. 18, Gunderson said for-profit closings 
shouldn’t be viewed as downsizing, but rather rightsizing.

“At the beginning of the recession, this sector grew 
incredibly, double-digit growth rates,” Gunderson said 
in the Washington Times article. “When the recession 
lingered, people said that ‘until there are jobs available, 
I’m not going to take on the debt.’ So, enrollments have 
gone down.”

Gunderson explained that many schools simply grew too 
big too soon.

“They’re making the appropriate adjustments based 
on market demand at the present time,” he said to the 
Washington Times. 

how politics play a role
There’s no question that last fall’s election will influence the 
future of for-profits. President Obama’s administration has 
consistently increased federal regulations over for-profit 
schools. Even throughout his campaign for re-election, 
he remained committed to continuing his crackdown on 
the sector. On Nov. 7, the day after the President was re-
elected to his second term, shares of for-profit schools fell 
yet again. 

Dr. Arthur Keiser, Chancellor of Keiser University, agrees 
with Gunderson that schools will have to rightsize in 
today’s economic climate; however, he says politics are 
still to blame.

“We have real challenges ahead for our reputation, which 
has been hurt,” said Keiser. “It’s an indictment of the 
political process and not really on the sector or University 
of Phoenix.”

Under President Obama’s gainful employment regulations, 
career colleges will be required to meet one of the following 
criteria to remain eligible for federal financial aid: The 
student loan default rate can be no more than 65 percent, 
estimated annual loan payments for graduates may not 
exceed 12 percent of their total earnings, and the annual 
loan payments for graduates cannot exceed 30 percent of 
the graduate’s discretionary income, which is defined as 
any income above 150 percent of the U.S. poverty line. 

Would a Romney win have saved for-profits? Governor 
Romney showed support for the sector throughout his 
campaign. He viewed career colleges as a valuable 
alternative in our country and pushed for a larger private 
sector role in higher education. Romney stated he would 
strike down the gainful employment regulations and relax 
many of the restrictions currently being placed on for-profit 
institutions. 

“Huge differences exist between the Romney and Obama 
agendas,” Keiser told Career College Central just days 
before the election last fall. “The election will have a 
significant impact on APSCU and the whole sector.”
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Sasha Kuchinski has been a writer for Career 
College Central for the past two years.  She 
graduated from the University of Kansas with 
degrees in Journalism and Political Science.  
Her experience includes copywriting and 

reporting for collegiate and professional publications.  She 
currently lives in Derby, KS.  

The future of for-profits
So, what is the new normal for this sector? Ask sector 
leaders, and they’ll tell you that, while it will involve 
changes, it will be positive. Sector leaders will push for 
strong accountability within schools, a new emphasis 
on online learning and educating the public about the 
importance of career education. 

“I think there will be a new normal for all higher education,” 
said Keiser. “As far as career colleges, the focus must be 
on accountability, return on investment and transparency.”

Keiser said a greater emphasis on more focused and 
outcome-oriented offerings, more intense curricula, and 
faculty tenure is needed. Online learning will also be a 
big push, not only in the for-profit arena but in traditional 
education as well. 

“Over time there will be less need for physical facilities 
that educate and a larger pursuance of online education,” 
said Hutton. “The need for a more skilled workforce and 
the shift from on-ground education to online will eventually 
cause traditional colleges to look more like career colleges.”

The future of for-profits also relies on educating the public. 
Keiser University’s new Center for Career Education and 
Leadership is designed to research private postsecondary 
education in America and will continue to focus on meeting 
the goals of our national education agenda. 

“[The center] places the for-profit sector into the rightful 
spot it deserves by improving professionalism and the 
overall understanding of the sector,” said Keiser.

That’s exactly what the new normal of for-profits may mean –
a push for greater understanding of these institutions’ 
importance.

As Dr. Keiser told Career College Central in October, more 
time should be spent showing that the “future of private 
sector education is worthy of study, accurate understanding, 
promotion and continued innovation.”

From pre-enrollment to placement, and 
everything in between, Pearson is proud to 
work with private sector and career colleges 
to provide services, solutions, and strategies to 
meet the unqiue goals of  your institution.

Partner with Pearson to maximize today’s 
opportunties for growth and innovation:
•	 Business services to improve your 

institution’s	effectiveness	
•	 Strategies tailored to meet your growth goals
•	 Customized solutions for improved results 

and outcomes.

Pearson. We’re on a mission – Yours.

Learn	more	about	how	Pearson	can	help	you	create	solutions	specific	to	the	needs	of 	your	
institution & students. Visit us at www.pearsonlearningsolutions.com/private-sector/.

PEARSON & APSCU’S 
THE LINK

We are proud to sponsor APSCU’s 
THE LINK, a publication dedicated 
to support your mission to improve 
lives and advance careers through 
education.



Subscribe at www.CareerCollegeCentral.com     |   15

From pre-enrollment to placement, and 
everything in between, Pearson is proud to 
work with private sector and career colleges 
to provide services, solutions, and strategies to 
meet the unqiue goals of  your institution.

Partner with Pearson to maximize today’s 
opportunties for growth and innovation:
•	 Business services to improve your 

institution’s	effectiveness	
•	 Strategies tailored to meet your growth goals
•	 Customized solutions for improved results 

and outcomes.

Pearson. We’re on a mission – Yours.

Learn	more	about	how	Pearson	can	help	you	create	solutions	specific	to	the	needs	of 	your	
institution & students. Visit us at www.pearsonlearningsolutions.com/private-sector/.

PEARSON & APSCU’S 
THE LINK

We are proud to sponsor APSCU’s 
THE LINK, a publication dedicated 
to support your mission to improve 
lives and advance careers through 
education.



stephen friedheim

mAkiNg A good 
impReSSioN 
LoCALLY
Local associations can help schools move beyond 

competition to achieve a common good.
By Stephen B. Friedheim

Strategic Coach, Education Systems & Solutions



Subscribe at www.CareerCollegeCentral.com     |   17

in more cases than not, things happen as 
a result of a challenge or need. This 
was certainly the case in the Dallas, 
Texas, metro area during the mid-

1970s when private career schools were unable to 
find banks willing to participate in the government’s 
Guaranteed Student Loan program. Even though 
the Department of Education (ED) and the Texas 
Guaranteed Student Loan Corporation were 
encouraging our state’s schools to become involved, 
the banks were refusing to loan our students any 
money under the program.

It was frustrating, but just another challenge to 
overcome. After many attempts to attract some 
interest from various banks without success, three 
school owners met to discuss their experiences and 
bemoan the fact we had no student loans for our 
students. The late Jim Craddock of the American 
Trades Institute, Bill Rice of the All-State Business 
School and Jan Eisenhour (now Friedheim) of the 
Executive Secretarial School sat down and compared 
notes. The Dallas area had been hit with very bad 
press: A large chain of schools had closed, the FBI 
had raided the regional Department of Education 
offices, and both federal and school employees had 
received prison sentences. The sector had a bad 
name, and the banks had retreated from participation 
in the loan program for our students.

After some general conversation, the three owners 
devised a new plan: Perhaps by acting together, 
pooling all of their resources (revenue, savings and 
cash flow) and offering it all to one bank, they could 
interest a “friendly” banker to be a player. While one 
account wasn’t much, the total of the three schools’ 
cash was impressive. It was decided a luncheon 
would provide the most productive atmosphere 
for wooing the bankers. They launched a “Take a 
Banker to Lunch” project, meeting once a month 
at a convenient restaurant to sell the banker of the 
month on serving their students. Every 30 days, 
their assignment to find a banker willing to listen 
rotated among the three. 

“I never had so many boring luncheons in my life,” 
said Jan Friedheim, “but in the end it worked. After 
several months, we did find one who was willing to 
take us on.”

They were astonished the tactic had worked, but it did 
and had demonstrated something else in the process. 
Though they had different and sometimes competing 
curricula, the schools had moved beyond their 
competitive prospects to achieve a common good. The 
common thought they shared was if it worked for this 
project to solve a banking problem, why wouldn’t it 
continue to be useful to meet and discuss the business, 
compare notes on real estate and marketing, or address 
any one of a number of other issues?

They decided to open the discussions to other school 
executives in the Dallas metro area who wanted to 
come and share. The first calls asking competitors to 
get together and share were met with disbelief and 
even scorn. Before long, however, the attendance at 
the monthly meetings had grown from three to 10 
people and continued to expand.

It was decided to formalize the group by creating the 
Metroplex Association of Career Schools (MACS), 
encompassing all of Dallas and Fort Worth, as well as 
each of the suburbs. Every school was eligible; there 
were no rules for membership, low dues, big benefits from 

this concept of a 
local school/college 

association is doable 
in any city with 10 or 

more institutions if there 
is enough interest and 
a willingness to come 

together for a 
common good.
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sharing, and the monthly meetings offered a variety of 
program opportunities. One month, they might meet a 
candidate for the state legislature. Another time, they 
honored the Dallas mayor with a special reception.

The group even responded to the challenges brought 
on by a local television station that threatened to run 
a series of investigative reports on the default results 
of career college students. The exercise began with a 
reporter seen on camera in front of a school lamenting 
the high default rates of the students who attended as 
well as all for-profit institutions in general. Fearing 
the consequences of a continued series of broadcasts, 
the group decided to attack the problem head-on by 
arranging a meeting with the news director for the 
station.

As the group suspected, the news department knew 
little to nothing about the student loan program or 
the way it was administered by the department. The 
group asked pointed questions of the station, such 
as “How many bills do you pay that you don’t get?” 
The realities of the program and the sloppy way it 
was being administered came through. Following the 
meeting, the station elected to cancel the remainder 
of the investigative reports.

The biggest community service opportunity came 
when the group elected a local school owner, Wayne 
Gilpin, as president. His son, Alex, suffered from 

autism, and Gilpin wondered if MACS would be willing 
to take on a fundraising project to help the National 
Autism Association, which had fallen on hard times. The 
group agreed and selected an auction as the fundraising 
vehicle. Several of the members had contacts with film 
stars, sports figures and other well-known personalities 
as well as local establishments that could be called upon 
to provide items for the auction. 

Local companies, restaurants, sports organizations and 
others were solicited, which resulted in the contribution of 
such items as a BMW convertible, a personalized picture 
on the wall of the Palm Restaurant, an autographed copy 
of a script from the popular TV show “Dallas,” a gown 
that had been worn by Sylvester Stallone’s wife, a pair of 
jeans worn by John Travolta in “Grease,” an opportunity 
to watch a Dallas Cowboys game from the press box with 
a local sportscaster, and a tennis ball and pair of tennis 
shoes autographed by Martina Navratilova.

The National Autism Association said the financial 
contributions they received kept their home office open. 
More importantly, the project launched a community 
discussion that encouraged a new view of our schools and 
students. In addition, it galvanized the school community 
with a demonstration of what could be done with the help 
and support of all of the schools.
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Each activity was conducted as a contest with the students 
at one member school pitted against the others. Schools 
were divided into groups by student enrollment, so that 
each one competed against other schools of similar size. 
The announcement of weekly scores kept the pressure 
on to be the best or raise the most. The camaraderie 
it developed on each campus was contagious and 
supportive of each institution’s mission. This has helped  
build retention, too.  

All the accredited schools are represented in the activities, 
and MACS celebrates the end of each year with an annual 
Christmas party to say thanks and rejoice in the good 
things that have happened during the year.

MACS was started in the mid-1970s when there were 
difficult elements in the marketplace. Unfortunately, 
today is no different. Banding together to respond to a 
challenge has never been more important than it is today. 
Telling the good stories to the community, contributing 
to the community and being good citizens have made a 
difference. Working together, MACS did it.

This concept of a local school/college association is 
doable in any city with 10 or more institutions if there 
is enough interest and a willingness to come together 
for a common good. The results can be dramatic and the 
satisfaction is profound.

Another effective project was an annual luncheon 
honoring high school counselors that was held at one 
of the schools. All the MACS members were invited to 
have special displays around the lunchroom featuring 
their catalogs and marketing materials.

Although some of the member institutions advertised 
to the high school market, most counselors were either 
unaware of the educational potentials of the career 
schools or were negative about them. The counselors 
preferred to promote the state universities or community 
colleges, which is not unusual. The luncheon provided 
a chance to highlight the local opportunities available at 
career colleges and proved to be quite an eye-opener for 
the several hundred counselors who attended through 
the years.

More recently, the group has selected a different 
community relations project each quarter. Cans were 
solicited for the North Texas Food Bank, contributions 
were collected to send kids to the Salvation Army 
Summer Camp, clothing was collected for a women’s 
shelter, toys were collected for the Marine Corps annual 
Toys for Tots campaign, and the group participated in a 
blood drive for the American Red Cross. A year ago, the 
group collected items for the troops in Afghanistan, such 
as toothpaste, soap, shaving lotion, etc., to be boxed up 
and shipped to the troops. 

Stephen B. Friedheim, former President of the 
Association of Independent Colleges and Schools, 
the first chair of the Career College Association 
(now the Association of Private Sector Colleges and 
Universities), and former President of ESS College of 
Business in Dallas, provides consulting services with 
his wife, Jan, from Education Systems and Services in 
Dallas. You can reach them at 

214.827.5403 or 214.587.5403 or sfriedheim@yahoo.com.
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katherine brodie

By Katherine Brodie, Counsel for Ritzert & Leyton PC

on July 1, 2012, students without a high 
school diploma or GED – so-called 
ability to benefit (ATB) students – 
became ineligible for federal grants and 

loans to help with the cost of postsecondary education. It’s all 
too easy to move on and write off funding for ATB students 
as a historical footnote to the Higher Education Act never to 
be revisited by Congress. After all, larger schools have ramped 
up programs to assist students in obtaining GED, and some 
publishing companies will likely profit from the demand for 
GED testing. 

Five reasons we continue the fight

Restoring 
ATB 
Funding

That’s all well and good, but it does not completely solve the 
problem Congress created for low-income individuals when it 
took an axe to ATB funding. For that reason, there is a small but 
committed ATB task force at work, unwilling to take “no” for a 
final answer. Following are five reasons why we continue the fight 
for ATB funding restoration:
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1.  The ATB funding change was not like previous legislation. 
Unlike other changes made to student financial aid in recent 
years to shore up the Pell Grant program, this one, practically 
speaking, completely shuts the door on postsecondary 
education for a group of individuals who are most in need of 
it to obtain skills to get a job and who do not necessarily need 
a GED to benefit from the training. Available data shows that 
high school dropouts who benefitted from ATB funding in 
the past were more likely to be low-income, minority, urban 
and often unemployed adults for whom the cost, time and, in 
some cases, embarrassment of “going back to high school” 
to study for the GED were a barrier to getting the skills to 
re-enter the workforce or get a better job. Such individuals 
have few options that do not involve irregular jobs with no 
benefits, vastly underfunded state workforce and disability 
community job training programs, social services programs, 
or the criminal justice system. Without access to short-term, 
reasonably priced, skills-oriented job training provided by 
community and career colleges that have historically served 
the ATB student population well, the economic future for these 
individuals remains bleak.

2.  This is a poverty issue. When the decision to remove ATB 
funding from the budget was made, poverty community 
advocates were not at the table. Unfortunately, Americans in 
poverty are not a sought-after voting block by either party, 
and thus their interests are not well represented except by 
devoted not-for-profit organizations in Washington that serve 
their cause. One of those organizations is working closely with 
us only because the ATB funding issue is a poverty issue, for 
the reasons mentioned in my last point. With all the political 
talk about the government accommodating Americans who 
just want a gift or handout, it is sadly ironic that Congress 
removed an avenue for individuals most at risk for dependency 
on the federal government to get a foothold to escape from 
the often multi-generational downward spiral of poverty and 
unemployment and become stable taxpaying citizens.

3.  ATB funding is the canary in the coal mine. What happens to 
the least of us can happen to us all. For example, there is now talk 
of eliminating Pell Grant eligibility for all vocational students. 
Does that mean no funding will be available to any students 
enrolled in programs with less than a two-year duration? Why 
is that good policy? The cost savings achieved by such cuts 
are very enticing, and big interests in Washington are not all 
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incentivized to protect these classes of students. Fighting 
the ATB battle, hard as it is, is helping us prepare a loose 
coalition for potential fights over the social and economic 
consequences of shutting the door on less “elite” classes of 
students or programs.

4.  Appropriators make questionable higher education 
policy experts. Authorizing committees chock full of 
members with years of educational policy experience and 
a real interest in education issues are supposed to write the 
education laws. That is not how it has worked lately, as policy 
is often made through the budget process by defunding 
programs. Picture a congressional staffer with a red pen in 
hand, a small group of Congress members around the table, 
very little time, pressure to make a deal and lots of coffee – 
not the most transparent or deliberative process. Changes as 
significant as eliminating ATB student eligibility should be 
made in the regular order of bill introduction, public hearings 
and amendment. For that reason, ATB funding should be 
revisited in the Higher Education Act reauthorization process 
so Congress can take another, measured look at whether it is 
good public policy to permanently close this door for this 
group of individuals.

5.  We can still change the outcome. We have been working 
closely with Rep. Rob Andrews, D-N.J., Sen. Chuck 
Schumer, D-N.Y., and the bipartisan group of 26 House 
members who wrote to House Appropriations Committee 
leaders asking for full reinstatement of ATB eligibility. 
Modest progress has been made thus far with a provision 
in the current version of the Senate FY 2013 Labor/HHS/
Education Appropriations bill inserted by Sen. Patricia 
Murray, D-Wash., which would allow students without a high 
school diploma or GED to obtain federal aid to attend certain 
“eligible career pathways programs.” We want to expand 
the Murray language by adding back an option passed by 
Congress in 2008 that allowed students who completed six 
credits with an average of C or better to earn their way to 
Title IV eligibility. A Department of Education Experimental 
Sites Initiative found that students who accessed Title IV 
through this option had better grades and completion rates 
than students with a high school diploma or GED. The grit 
factor that surfaced in that study for ATB students should 
be rewarded in federal education policy. If our efforts at 
restoring ATB funding during the 2013 fiscal year budget 
cycle are not successful, two other opportunities to change 
the outcome are the Higher Education Act reauthorization 
bill, which will start to be discussed in 2013, and a more 
comprehensive budget deal that may occur in 2013 that will 
likely put wholesale Pell Grant reform on the table.

 

Larger schools have 
ramped up programs 
to assist students 
to obtain a ged, and 
some publishing 
companies will likely 
profit from the demand 
for ged testing. that’s 
all well and good, but 
it does not completely 
solve the problem.

Katherine Brodie is Counsel at Ritzert & Leyton PC. 
Her primary focus is on higher education law and 
policy. She advises clients with respect to compliance 
with the law and regulations governing Title IV 
student financial aid programs administered by the 
U.S. Department of Education. For more information 
about the ad hoc ATB Task Force, please contact 
her at kbrodie@ritzert-leyton.com or Tom Netting at 
Akerman Senterfitt – tom.netting@akerman.com.
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how non-traditional students 
and non-traditional education 
can step up to fill our nation’s 
growing skills gap
By Jenni Valentino, Staff Writer

miNd the

gAp
jenni valentino



Subscribe at www.CareerCollegeCentral.com     |   25

in the wake of the 2012 presidential 
election, the American unemployment 
rate has once again become a heated 
topic of conversation. Of course, 

opinions on the matter fall across the spectrum – 
some believe that the re-election of the incumbent 
will lead to higher unemployment and an economy 
that falls even farther into ruin, and others believe 
that President Obama’s challenger cared only about 
the wealthy and would have driven the lower class 
further into poverty. At this stage, however, these 
differences in opinion – no matter how powerful they 
are – simply don’t matter. The fact is, Barack Obama 
is our President once again.

Even though the career college sector had its 
collective fingers crossed for a Republican victory, 
we must remember that the very students we seek 
to empower feel empowered themselves by our 
current President. Association of Private Sector 
Colleges and Universities President and CEO Steve 
Gunderson emphasized this point in a November 9 
video interview, reminding the sector to consider its 
students.

“Don’t forget: Our students are President Obama’s 
voters and supporters. We take great pride in the 
diversity and the non-traditional nature of our 
students, and when you look at the exit polls, it only 
emphasizes that point,” he said. “Literally over 40 
percent of our students are either African-American 
or Hispanic. Guess what? On Election Day, 93 
percent of African-Americans voted for Obama, and 
71 percent of Hispanics did. Likewise, our students 
tend to be individuals who are trying to get a second 
start – a real start – at life. If you look at those who 
earn $50,000 or less in income, over 60 percent of 
them voted for President Obama. Finally, when you 
look at young people (under the age of 30) again, 60-
37 was their vote ratio of Obama vs. Romney. So our 
students are the President’s constituency.”
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While it is impossible to know exactly what would 
have happened under Romney’s leadership, here’s 
what we do know: The American workforce is 
facing a skills gap that cannot be filled by traditional 
universities alone. Currently, 13 million Americans 
are unemployed and actively looking for work, but 
more than 90 million people are undereducated for the 
jobs available. It is estimated that 65 percent of all new 
jobs will require postsecondary education in the year 
2020, the same year that President Obama has vowed 
to get our country back to having a top percentage of 
college graduates. Even more telling, in August 2012 
the unemployment rate for those without a high school 
diploma was 12 percent, for those with only a high 
school diploma the rate was 8.8 percent, and for those 
with a Bachelor’s degree it was only 4.1 percent. 

These numbers and the results of numerous studies and 
surveys confirm that the gap between the skills needed 
to effectively fill available positions and the skill sets of 
those available to fill them continues to grow. As hiring 
managers continue to lament the lack of sufficiently 
trained workers, why are leaps not being made to fill 
in this gap? Job seekers are missing the skills and 
education necessary to be successful in the workforce, 
and the American government and traditional education 
system don’t know how to fix the problem. 

“With so many employers willing to hire qualified 
candidates at respectable salaries, leading higher 
education institutions should be fully focused on 
finding dynamic solutions to real employment needs,” 
said David J. Pauldine, President of DeVry University, 
in a 2012 press release. “It is clear to us that effectively 
educating today’s workforce requires market-driven 
curricula that provide students with requisite hard and 
technical skills, as well as a competent level of hands-
on experience prior to graduation.” 

Slowly but surely, alongside the economy, the 
traditional postsecondary educational system began 
falling apart. So, who will provide these requisite 
skills and experience? Even as job growth begins to 
recover, it becomes increasingly clear that not only 
do traditional colleges and universities not provide 
students with the lifestyle and educational options they 
need, but the outdated model of educating only a small 
percentage of elite Americans and relying on them to 
stimulate job growth is no longer practical. 

The skills gap is most apparent in specialized, middle-
income positions like those that private sector colleges 
and universities serve. Instead of viewing career 
colleges as part of the problem, as the government and 
media want to sway the public to do, it’s time to start 
viewing our options as an extremely important part of 
the solution. By encouraging ccollaboration between 
K-12 leaders, the career colleges, government officials 
and employers, we can begin to align education and job 
demand in order to fill the skills (and capacity) gap. 

“If you look at the past 10 years, there has literally been 
a 25 percent per capita decrease in state support for state 
colleges and universities. As a result of that, we are 
seeing a real access or capacity gap for the very students 
who need postsecondary education and skills,” said 
Gunderson. “Guess what? You’ve got a skills gap – you 
add a capacity gap, and the net result is an opportunity 
gap. If America believes in the opportunity of its current 
and future generation of workers and citizens, clearly we 
all need to embark upon a common mission to make sure 
those students have the opportunity for postsecondary 
education and skills.”

During the past 10 years, private sector colleges and 
universities have invested $5.75 billion to increase 
capacity and serve more students, while public schools 
have been losing funding and turning away record 

even as job growth begins 
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numbers of students. The students who graduate 
from career colleges do so prepared to enter high-
demand fields. Consider some of the occupations 
requiring postsecondary education that are expected 
to experience the most growth by 2020:

 •  Dental assistance: Career colleges award 75 
percent of credentials

 •  HVAC: Career colleges award 37 percent of 
credentials

 •  Veterinary technology: Career colleges 
award 51 percent of credentials 

 •  Medical sonography: Career colleges award 
39 percent of credentials

It is painfully obvious that the for-profit sector plays an 
important role in filling these workforce demands by 
providing a different kind of educational opportunity, 
especially for non-traditional students. 

Jenni Valentino is a freelance writer and editor with 
years of involvement and experience in the career 
college sector. She can be reached at 
jzvalentino@gmail.com. 
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Career colleges have proven time and time again 
that they are equipped to prepare today’s students 
for tomorrow’s careers. Now, it’s time to change the 
conversation. By simply letting prospective students 
know that these opportunities are available to them – 
and that they’re needed in the workforce – the sector 
can make an important difference not only to them as 
individuals, but to our country and economy as a whole. 

“Nobody is better positioned to increase their 
investments, to increase the resources and the access 
for these students than private sector colleges and 
universities,” said Gunderson. “We’re not the issue – 
we’re the solution. We need to change the conversation 
so that everyone in America understands who we are, 
what we do and why we do it.”
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Ex’pression College of Digital Arts 
Gragg Advertising, Inc. 
Kaplan Higher Education
McGraw-Hill Companies
Medtech College
NRCCUA

goLd LeVeL
Beelineweb.com
Bryant & Stratton College
Cengage Learning
Coyne College 
Daymar Colleges Group 
EduK Group
ESM
Florida Technical College
Muno, Summers & Associates
Neutron Interactive
Paradigm Publishing
Pinnacle Career Institute

Remington College
Ritzert & Leyton, PC 
StrataTech Education Group
Vector Careers, Inc.
World Web Partners
Wright International 
     Student Services

SiLVeR LeVeL
AcademixDirect
Advanced Training Institute 
All Star Directories 
Apex Technical School 
Automotive Training Center 
Brad Gibbs 
Brookline College
Bryan College
CareerBuilder.com
Collegiate Housing Services
Columbia Centro Universitario
Complete Consulting, Inc.
DoublePositive
Duluth Business University
Empire College
FAME
First Institute
Fogle & Associates, LLC
ForeFront Education, Inc. 
George Pry
Gibson, Dunn & Crutcher

Heritage College
Higher Ed Growth 
ICPR Junior College
IntelliTec Colleges
International College of  
     Broadcasting 
Knutte & Associates, PC
Metro Education Group
MIAT
Milwaukee Career College
NCCT
New Castle School of Trades
Norton Norris, Inc.
Performance Training Institute
Prism Education Group
Sapienza & Associates
Speak2Leads
Specs Howard School of Media Arts 
Student Resource Services, LLC
Top College Degrees 
Trumbull Business College
U.S. Interactive Media
Vital Source Technologies, Inc.
West Tennessee Business College
Western Technical College
Wichita Technical Institute

A Special thank You to our 2012 imagine 
America 21st Century Workforce fund 
Contributors!



20,000 imagine America scholarships 
and awards provided to career education 
students in 2012!

imagine America Awards State by State



The following schools have reached a Milestone Level in scholarships and awards granted to career education students:

pRemieR 
(More than 350 Awards Granted)
Academy of Art University, San Francisco, CA
Art Institute of Michigan-Detroit, Novi, MI
Florida Technical College, Kissimmee, FL
Lincoln College of Technology, Denver, CO
Spartan College of Aeronautics and Technology, Tulsa, OK
Sullivan University, Louisville, KY
Sullivan University, Lexington, KY

AmBASSAdoR
 (More than 200 Awards Granted)
Art Institute of Colorado, Denver, CO
Art Institute of Houston, Houston, TX
Florida Technical College, Deland, FL
Lincoln Technical Institute, Philadelphia, PA
Ohio Technical College, Cleveland, OH
Triangle Tech-Pittsburgh, Pittsburgh, PA
Tulsa Welding School - Tulsa, Tulsa, OK

pAtRoN 
(More than 100 Awards Granted)
Art Institute of Pittsburgh, Pittsburgh, PA
Berks Technical Institute, Wyomissing, PA 
Community Care College, Tulsa, OK 
Ex'pression College for Digital Arts, Emeryville, CA 
International Culinary Center, New York, NY 
Miami-Jacobs Career College, Springboro, OH 
Miller-Motte College, Wilmington, NC
San Joaquin Valley College, Rancho Cucamonga, CA
Universal Technical Institute- Phoenix, Avondale, AZ
Westwood College - Anaheim, Anaheim, CA
YTI Career Institute-Altoona, Altoona, PA

BeNefACtoR 
(More than 50 Awards Granted)
Art Institute of California- Orange County, Santa Ana, CA
Art Institute of Indianapolis, Indianapolis, IN
Art Institute of Philadelphia, Philadelphia, PA
Art Institute of York Pennsylvania, York, PA
Brown Mackie College, Miami, FL
Brown Mackie College, Fort Wayne, IN
Coyne College, Chicago, IL
ECPI University - Online Campus, Virginia Beach, VA
Florida Technical College, Lakeland, FL
Florida Technical College, Pembroke Pines, FL
Florida Technical College, Orlando, FL
InTellitec Colleges, Colorado Springs, CO
Kaplan Career Institute (formerly CHI Institute), Philadelphia, PA
Kaplan Career Institute-formerly known as CHI Institute, Broomall, PA
Lincoln College of Technology-Nashville Campus, Nashville, TN
Lincoln Technical Institute, East Windsor, CT
Lincoln Technical Institute, Mahwah, NJ
Lincoln Technical Institute - Moorestown, Moorestown, NJ
McCann School of Business and Technology, Carlisle, PA
McCann School of Business and Technology, Allentown, PA
Miller-Motte Technical College, Lynchburg, VA
Motorcycle Mechanics Institute, Phoenix, AZ
NASCAR Technical Institute, Mooresville, NC
Remington College-Honolulu, Honolulu, HI
Sanford Brown College, West Allis, WI
Triangle Tech-Bethlehem, Bethlehem, PA
Universal Technical Institute - Houston, Houston, TX
Universal Technical Institute - Orlando, Orlando, FL
Universal Technical Institute- Sacramento, Sacramento, CA
Universal Technical Institute-Glendale Heights, Glendale Heights, IL
Virginia College, Birmingham, AL
Westwood College - Inland Empire, Upland, CA

in 2012, the following career colleges and 
schools have taken the extra step to help 
their students by using the imagine America 
Scholarship and Award programs.
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Are you interested in helping 
your students through the 
imagine America Scholarship 
and Award programs? 

Visit 
www.imagine-america.org/
careercolleges 

or contact 

Andrea Spisak at 
571.267.3023 or 
andreas@imagine-america.org

Wichita Technical Institute, Wichita, KS
WyoTech-Daytona Beach, Ormond Beach, FL
WyoTech-Laramie, Laramie, WY
YTI Career Institute-Lancaster, Lancaster, PA
YTI Career Institute-York, York, PA

ASSoCiAte LeVeL
 (More than 20 Awards Granted)
Advanced Technology Institute, Virginia Beach, VA
Art Institute of Atlanta, Atlanta, GA
Art Institute of Atlanta-Decatur, Decatur, GA
Art Institute of Austin, Austin, TX
Art Institute of California- Los Angeles, Santa Monica, CA
Art Institute of California- Sacramento, Sacramento, CA
Automotive Training Center, Exton, PA
Automotive Training Center, Warminster, PA
Brown Mackie College, Albuquerque, NM
Brown Mackie College, Cincinnati, OH
Brown Mackie College, Indianapolis, IN
Brown Mackie College, Lenexa, KS
Bryan University, Springfield, MO
Bryan University, Columbia, MO
Bryan University-Online, Springfield, MO
Clary Sage College, Tulsa, OK
Daymar Institute, Clarksville, TN
Duluth Business University, Duluth, MN
ECPI University - Charleston, Charleston, SC
ECPI University - Virginia Beach, Virginia Beach, VA
Erie Business Center, Erie, PA
Everest College, Atlanta, GA
Everest College, Ontario, CA
Everest University, Orlando, FL
Fortis Institute - Towson, Towson, MD
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for more information about the survey or 
to view a demo of financial planning made 
Simple, visit www.imagine-america.org/
financialplanningmadesimple or contact 
Bob martin at 571-267-3012 or 
bobm@imagine-america.org.

One of the chief initiatives advocated by the Foundation 
throughout 2012 was, and will continue to be, the importance of 
early financial literacy. Access to government funding is critical 
to career education students, but how does the sector take a 
proactive step in combating the student loan default issue? At the 
risk of sounding like a broken record, the Foundation continues to 
advocate early financial literacy to students to help prevent them 
from defaulting.

But don’t take our word for it – listen to the students! Students 
who completed the Imagine America Foundation’s Financial 
Planning Made Simple (FPMS) video tutorial were asked several 
questions about financial aid, the process and student loans. 
According to a recent survey conducted by Wonderlic, watching 
the short video helped students make the decision to borrow less 
money for school. 

It was no surprise that 82 percent of respondents had to take out 
student loans for school. What was disconcerting was that 55 
percent of those students did not understand all aspects of the 
student loan process. 

What specifically did students not understand?
 •  69 percent did not understand the difference between 

federal loans and private loans 
 • 45 percent did not understand the repayment options 
 •  39 percent did not understand the interest accrued on 

loans
 •  14 percent did not understand their monthly payment 

amount

Understanding the student loan process can be difficult for 
students, which is why resources such as FPMS are important! 
After watching an 18-minute video on the basics of budgeting, 
borrowing and the repayment process, 49 percent of respondents 
said they decided to borrow less money for school. 

how much less?   
 • 33 percent borrowed $2,500 to $5,000 less
 • 14 percent borrowed $5,001 to $7,500 less
 • 6 percent borrowed $7,501 to $10,000 less
 • 14 percent borrowed more than $10,000 less

Schools play an extremely important role in educating students. When 
asked how students found out about financial aid, 90 percent said 
the college. Think about how gratifying it would be to inspire your 
students to make responsible financial decisions.

When should schools start teaching financial literacy? According to an 
educational benchmark study by Wonderlic, students are more likely 
to follow through on their loan payments if they were made aware of 
such commitments before the enrollment process.

This data proves early financial literacy works! Incorporating this 
into the admissions process and giving students access to tools like 
FPMS that are simple, easy to understand and interactive can have a 
significant impact on a student’s financial decision. Empower your 
potential students with knowledge! 

New Survey - Students Borrow Less after 
Completing fpmS.

Students also took one or more of the 
following steps:
 • 52 percent eliminated “wants” from their budget
 • 48 percent reevaluated their budget
 • 46 percent created a budget
 • 29 percent obtained part-time employment
 • 10 percent obtained full-time employment

99 percent of respondents said they would 
recommend fpmS to a fellow student.  
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melissa cowan

mARketiNg 
foR the 
fUtURe of
edUCAtioN

A recap of Plattform’s
edu marketing Summit

By Melissa Cowan, Staff Writer

We’ve all seen the imbalance between available jobs and 
skilled workers. 

We’ve seen the increasing doubt in the value of a degree 
as unemployment remains high, and the negative headlines 
predicting the fall of higher education as a whole continue.

This nation-wide uncertainty coupled with the lack of proper 
education and training has created a gap: The demand for 
equipped employees is there, but where are the students?

Though career schools are designed to give the hands-on, 
practical training that many of these open jobs require, 
they receive most of the blame for this “education burst.” 
Career colleges have been cast as the villains, without an 
understanding of the students they serve: non-traditional 
students who may not otherwise have a chance to go to 
college and find a new career.

How do we ensure we are providing all students with the 
resources they need to succeed? What is our role, specifically, 
as career educators and marketers in closing this skills gap?
For more than 20 years, PlattForm Advertising has remained 
committed to helping career colleges and universities change 
the lives of mostly non-traditional students. To further 
propel this mission, PlattForm hosted its first edu Marketing 
Summit, held Oct. 24-26 at the InterContinental Kansas City 
at the Plaza.

Executives from all walks of higher education marketing shared 
their experiences and expertise at the invitation-only event. Jack 
Larson, Executive Chairman of Triumph Higher Education Group 
and Founder of Career Education Corporation, was the summit’s 
opening speaker. Larson touched on current industry challenges, 
including rising tuition and the unemployment rate; however, 
his focus was on the future of postsecondary education and the 
importance of high school recruitment efforts, a reoccurring topic 
throughout the 3-day event. Larson also stressed that colleges 
should invest in a strong career services department to help students 
find jobs after graduation. 

“I think sometimes we spend a lot of time and money on marketing, 
which is important, but I now think part of the success of a school 
is spending almost as much money on placement,” Larson said. 
“At one time, you could say a school might spend 20 percent on 
marketing. Maybe they spent a little bit more, a little bit less, but 
maybe that college would spend only 4-5 percent on career services. 
I think, for a lot of schools, that’s caught up with them.”

Other topics addressed the unique needs of military and veteran 
students and teaching students financial literacy. Among the lineup 
of industry-leading presenters was Google Education Account 
Executive Alexander Chen, who offered expert insight on “Making 
the Web Work for You” (specific to education marketers), and Chris 
Ross, a partner from The Parthenon Group. As more nonprofit 
institutions are entering the digital era and beginning to target the 
same students as their for-profit counterparts, Ross discussed how to 
successfully compete in the new online education landscape.

“At oNe time, YoU CoULd SAY A SChooL might 
SpeNd 20 peRCeNt oN mARketiNg. mAYBe theY 
SpeNt A LittLe Bit moRe, A LittLe Bit LeSS, 
BUt mAYBe thAt CoLLege WoULd SpeNd oNLY 
4-5 peRCeNt oN CAReeR SeRViCeS. i thiNk, foR 
A Lot of SChooLS, thAt’S CAUght Up With 
them.”

Jack Larson
Executive Chairman of Triumph Higher Education Group



Steve Gunderson, President and CEO of the Association of 
Private Sector Colleges and Universities, delivered the event’s 
keynote speech.

During his presentation, Gunderson addressed the growing skills 
gap Americans face today and how this impacts our sector and 
students.

“The reality is that, in the midst of this skills gap, America is 
disinvesting in postsecondary education,” Gunderson said. 

This disinvestment in higher education, he explained, has not only 
contributed to the skills gap, but it has also created a capacity 
and opportunity gap. Because of strict regulations like 90/10 and 
the elimination of Ability to Benefit, fewer students are being 
accepted into college – students who are “on the cusp of success 
or failure.”

“For the most part, they are students who have recognized they 
are at a different point in life; they need additional postsecondary 
education and skills,” Gunderson said. “The traditional 
postsecondary education system has said, ‘All very nice, but 
you’re not accepted.’ Were we not there, these students would 
have no chance.”

Both a traditional university and career college graduate, 
Gunderson believes career education is crucial to bridge the gap 
for these students. The problem, he said, is that career educators 
have been “so busy doing our work that we fail to understand that 
we are allowing our opponents to define us, describe us and try to 
destroy us.”

How then – despite unwavering media scrutiny and government 
crack downs – do for-profit institutions continue to provide a path 
to a better future for non-traditional students? 

That was the true purpose of the marketing summit: to provide 
actionable advice to help schools keep reaching, enrolling 
and graduating students who have viewed higher education as 
unattainable. Just as Gunderson believes in unifying all higher 
education professionals to achieve a common goal, PlattForm 
believes this type of open knowledge sharing between industry 
experts leads to more opportunities to change lives. 

Through collaboration, we can help narrow the gap for these 
students and lead them to fulfilled professional and personal lives. 

Melissa Cowan is a Communications Specialist for 
PlattForm Advertising (PlattFormAd.com), a Kansas 
City-based Internet marketing and enrollment-solutions 
provider for the postsecondary education industry. 
She manages PlattForm’s social media profiles and 
blogs. Cowan can be reached at melissa.cowan@
plattformad.com.
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daniel bennett

the BeLtWAY 
foR-pRofit 
WitCh tRiALS

in 
mid-September, the congressional duo of Reps. 
George Miller, D-Calif., and John Tierney, D-Mass., 
joined their colleagues Sens. Tom Harkin, D-Iowa, 

and Dick Durbin, D-Ill., and the Department of Education  in what 
might be described as the ongoing Beltway witch trials, in which 
the alleged witches are the colleges that are legally organized on a 
for-profit basis. Miller and Tierney proposed a new line of assault 
to reign in these alleged evildoers, which they have creatively 
named the College Student Rebate Act of 2012. The objective of 
the proposed legislation is to exert political control on the allocation 
of financial resources for private sector colleges. The bill calls for 
a 20 percent cap for expenditures on “advertising and promotion 
activities, excessive administrative expenses including executive 
compensation, recruiting, lobbying expenses, or payments to 
shareholders.” Expenditures on these activities exceeding the cap 
would need to be refunded to students and/or the government.

Miller told the The Huffington Post that since “for-profit colleges tend 
to get a great deal of revenue directly from the federal government …
 how schools spend this money must be carefully examined.” 
Examination is one thing, but what the bill would really do is enable 
politicians and unelected bureaucrats to limit the ability of private 
firms to attract customers and strengthen their brands, compensate 
their managers for successful performance, protect themselves 
from additional onerous regulations, and reward owners for their 

investments. The bill would seriously inhibit the incentive structure 
necessary to promote private investment, innovation and growth in an 
industry greatly in need of improved efficiency. 

The bill is simply the latest installment in a series of attempts to reign 
in the growth and success of the for-profit tertiary education market. 
Economic data illustrates the success of the private sector colleges. 
Between 1986 and 2008, the market share of for-profit colleges 
increased nearly fourfold from 2.4 to 9.2 percent, and in 2007-2008, 
the sector managed to compete for 21 percent of all Pell Grant and 
subsidized Stafford Loan dollars. Economic theory might suggest 
that the firms comprising this sector have been successful by putting 
on their entrepreneurial hats and finding ways to satisfy unmet 
demand. Other economic data – namely higher average student debt 
and default rates among for-profit colleges – paints a drearier picture 
of the sector. This data has often been coupled with horror stories of 
for-profit colleges preying on naïve student victims by luring them 
in with misleading advertising and promises of a better future as a 
means to capture their federal aid dollars. While there are no doubt 
instances of academic malpractice of this sort in all sectors of higher 
education, I suspect that such instances are the exception rather than 
the norm. Nonetheless, these testimonies, along with the ugly debt 
data, have spurred a striking amount of criticism of the for-profit 
sector and initiated the witch hunt.

the College Student rebate Act is a way to control 
how private sector colleges allocate financial resources.
By Daniel Bennett, Center for College Affordability and Productivity
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arindambanerjee / Shutterstock.com

Readers might recollect that during the past few years, our 
Washington witch hunters have proposed and implemented a variety 
of approaches to reign in the successful influx of private sector 
colleges.  This witch hunt coincides roughly with the beginning of 
the Obama administration, as the department initiated the so-called 
program integrity round of 
the negotiated rulemaking 
process in 2009. Out of this 
process eventually came 
the highly controversial 
gainful employment rules, 
part of which were recently 
overturned by a federal court, 
as well as other less publicized regulations including a ban on the 
use of incentive compensation and stricter rules concerning the 
link between student loan default rates and eligibility for federal 
student aid programs. Harkin and Durbin have promoted additional 
legislative and regulatory changes, including a decrease in the 
share of a school’s revenue that is legally permitted to come from 
federal financial aid as well as stricter rules over the use of veteran’s 
education benefits at private sector schools, but these measures have 
failed to pass muster. 

Recent reports indicate that enrollment has declined for many 
schools in the sector. In addition, several for-profit companies have 
announced substantial job cuts and campus closures. A hostile 
regulatory environment coupled with an onslaught of negative press 
has played an influential role in slowing the growth of the sector. 
For our witch hunters, this news is likely encouraging and proof that 
their efforts are exerting the desired effect of reigning in the spread 
of poisonous profits in postsecondary education. 

The private, for-profit colleges were previously at a competitive 
disadvantage compared to public sector schools that receive myriad 
direct subsidies and tax exemptions. The fact that for-profit schools 
have been able to compete is a sign of entrepreneurship and optimism 
that higher education can be delivered much more efficiently when 

organized using market-oriented processes. Recent regulatory changes 
have further tilted the competitive playing field in favor of the not-for-
profit schools. The latest effort to further constrain the competitiveness 
of the for-profit schools, the Miller-Tierney bill, seeks to limit the 
functions that enable firms to promote innovation and growth, as well 
as those that enable defense from an overzealous state. 

These policies are anti-competitive and anti-entrepreneurial – two 
facets that deter a vibrant market economy. These acts of political 
gamesmanship appear to be characteristic of the disturbing trend 
toward competition through the political process rather than through 
the market. The successful erection of entry barriers and other 
competitive advantages gained through the political process increase 
the attractiveness of crony capitalism and result in a redirection of 
resources from productive to unproductive rent-seeking activities. 
This entails a loss of efficiency as well as a reduction of societal 
well-being. While a few bad for-profit actors will likely experience 
an accelerated exit from the market as a result of the ongoing witch 
trials, the benefits of doing so are likely far surpassed by the costs 
of reducing the competitiveness of private enterprise and a rise in 
cronyism. 

Daniel L. Bennett is a Ph.D. student in economics at 
Florida State University and a Research Fellow at The 
Center for College Affordability and Productivity. He 
may be reached by email at dbennett2@fsu.edu.

the fACt thAt foR-pRofit SChooLS hAVe BeeN ABLe to 
Compete iS A SigN of eNtRepReNeURShip ANd optimiSm thAt 
higheR edUCAtioN CAN Be deLiVeRed moRe effiCieNtLY WheN 

oRgANized USiNg mARket-oRieNted pRoCeSSeS.
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if  

there is one principle that lies at the foundation of 
career education, it is a belief that every student has 
potential – a greater value that can be recognized 

through a real commitment to learning.

On Nov. 12, our sector lost a true leader as well as a profound 
believer in the worth of each and every student who wanted to 
change their lives. Mark Gabis, President and CEO of Daymar 
Colleges Group, passed away after suffering a heart attack at 
home.

Gabis was an accomplished professional and trusted friend 
to those who knew him best. To those who only knew him 
casually, he was a kind and accepting personality. Most of his 
acquaintances will remember him as an avid businessman who 
was involved in many causes throughout his life.

Gabis stepped into his leadership position at Daymar on March 
17, 1995, and helped change countless lives in his role. Prior to 
his accomplishments at Daymar, his leadership abilities were 
first sharpened as he served his country as a member of the 
United States Army and the Army Reserve. He was also an 
attorney in Newport, Ky., and was Vice President of Cincom 
Systems Inc. in Cincinnati. He was a member of the Ohio and 
the Kentucky Bar Association; the Association of Private Sector 
Colleges and Universities; and the Kentucky Association of 
Career Colleges and Schools, where he served as President 
from 2006-2010.

Gabis was appointed to the Kentucky State Board for Proprietary 
Education by Governor Paul Patton and was a member of both the 
Tennessee Association of Independent Colleges, where he served 
as President from 2002-2005 and of Business Education Research 
Associates Inc., where he also served as President. Under his 
guidance, Daymar College was nominated as Small Business of 
the Year in 2000 by the Owensboro-Daviess County Chamber of 
Commerce, the same year Gabis was awarded the Entrepreneur of 
the Year award by the chamber. Gabis cared deeply for his students 
and helping them change their lives.

“Mark was a man of integrity who treated his students, staff and 
even my company as family,” said Michael Platt, Chairman of 
PlattForm Advertising. “To Mark, everyone had value and was due 
his respect. Most of all, I will always remember Mark as a warrior 
who protected his family, including his staff and students.”

Expressions of sympathy may take the form of donations to The 
Daymar Foundation, Attention: Melissa Thompson, 2401 New 
Hartford Road, Owensboro, KY 42303; Taltree Arboretum, 450 
West 100 North, Valparaiso, IN 46385; or Xavier University, Office 
of Development, 3800 Victory Parkway, Cincinnati, OH 45207.

Online condolences may be left for the family at 
GlennFuneralHome.com.

RememBeRiNg 
A WARRioR
Career college sector mourns the loss of 
daymar Colleges Group’s mark Gabis
By Tracy Kreikemeier, Chief Marketing Officer, PlattForm

tracy kreikemeier
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By 2015, mobile search volume will surpass 
desktop search for the first time. If you haven’t 
included mobile in your marketing strategy, 
you’re falling behind. We can help. Step up with 
PlattForm – experts in education marketing, 
leaders in mobile.

88%
of Americans
18+ own a

mobile device

33%
of education 
searchers 
used a 
mobile 
phone

50%
growth of mobile 
traffic in the past 

12 months

21%
of 

education 
searchers 
used a 
tablet

1 in 8
education 

searches will 
be mobile in 

2012

2 in 3
education 

searches will 
be mobile in 

2012

913.254.6000

PlattFormAd.com

you can’t 
ignore it
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n  Scheduling with Lottery / Match

n  Evaluation and Survey Management and Reporting

n  Student Competency Management

n  Student and Site Requirements Management

n  Student Hours Tracking and LDA Reporting

n  Clinical Site Incident Report

n  Site Visit Tracker

n  Site and Job Development Tools

n  Institutionally Managed Job Board

n  Placement Tracker 

n   Institutional and Accrediting Body  
Customized Reports

RXinsider - Higher Education Group

800.972.2083
EducationSupport@RXinsider.com 
RXpreceptor.com
1300 Division Road, West Warwick, RI 02893

Improve communication, organization and accountability within your externship program with 
RXpreceptor, Experiential Learning Management System (ELMS) for career education.

Visit us at the ABHES National Conference Booth #9

“

”

PEARSON & RXPRECEPTOR 

COME TOGETHER TO 

ENHANCE LEARNING 

OUTCOMES AND 

INCREASE INSTITUTIONAL 

SUCCESS.
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P O W E R E D  B Y

P O W E R E D  B Y

p r o u d  s p o n s o r

By Steve Gunderson

ReStoRiNg A ShARed 
CommitmeNt to 
AmeRiCA’S StUdeNtS 
ANd WoRkfoRCe

W ith the election behind us, people on all 
sides of the political spectrum are talking 
about how and where we can begin to 
work together to advance our common 

goals. Our sector must be a part of this discussion. Over 
the last four years we have been engaged in sustained 
confrontation with the administration and have seen an 
incredible investment of resources by both the Department 
of Education and our sector in litigation that is yet to be 
resolved.
 
Because of this history it may come as a surprise to some 
that now, more than ever, the President and our sector have 
a common mission. President Obama received historic 
levels of support from women, African-Americans, 
Hispanics, and young adults up to the age of 30. The fact 
of the matter is that this base of political support is the 
same demographic of Americans served by our schools. 
Today, over 60 percent of our students are women, and 
about 40 percent are African-American or Hispanic. This 
link provides an opportunity for us to advance our common 
interests. 
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 President Obama has spoken frequently about how our 
national fate is intertwined with our ability and willingness 
for greater investment in higher education. We, the private 
sector colleges and universities of America, are hopeful 
that the President’s vision for educational achievement 
and progress is holistic. Our institutions continue to 
play an expanding and increasingly important role in the 
education of millions of students – in fact, we are engaged 
in providing life-enhancing opportunities for 13 percent of 
the postsecondary student population of the United States. 

 
To properly serve both the President’s electoral coalition 
and our four million students, both of us will need to create 
a new partnership for progress. This partnership will allow 
our schools to provide the education and skills that will 
help these men and women earn paychecks to support 
their family and bolster the middle class. Considering the 
legions of working parents, single moms, veterans, and 
underserved citizens who utilize our schools to bring them 
closer to a better life, our institutions are must be part of 
the President’s vision.
 
Our sector is leading the charge to modernize the very 
definition of “higher education.” Certainly, it will be 
far different from the current modes we have become 
accustomed to, consisting exclusively of brick-and-mortar 
campus models. By 2020, “technology will allow for more 
individualized, passion-based learning by the student, 
greater access to master teaching, and more opportunities 
for students to connect to others … for enhanced learning 
experiences,” observed the Aspen Institute’s Charlie 
Firestone in a recent Pew Research study. 
 
The election was a reflection of shifting voting blocs and 
the growth of diverse populations as an electoral advantage, 
but it should also serve as a wake-up call regarding the 
need to fundamentally rethink higher education. Groups 
such as women, Latinos, and African Americans, which 
represent the core of the President’s winning electoral 
strategy, also rely heavily on our schools to help them 

reach the next level in their professional development. We 
want to work with the President to ensure these groups are 
well represented when it comes time to shift the educational 
paradigm. 
 
This isn’t just a matter of a political partnership, but it should 
be national priority given that while the overall jobless 
rate is 7.9 percent, for black women it is 12.3 percent; for 
African Americans and Hispanics overall, it is 15 percent 
and 11 percent, respectively. Obama Administration officials 

continually point to the role higher education plays in 
closing the “skills gap” through enhanced training and career 
development. The goal, according to the White House, is to 
increase the American workforce by 22 million by 2020, with 
post-secondary institutions leading the charge. 
 
This is what we are best at; closing the skills gap. Increasingly, 
conventional institutions are unable to meet the demands of 
a diversifying and globalized American workforce. Career 
colleges, providing alternative means of education access 
for returning veterans and working families, are filling this 
void. In 2011, PSCUs awarded 16 percent more degrees 
to their students than the previous year, compared to only 
a six percent increase for all traditional higher-education 
institutions. And oftentimes our graduates are finding more 
employment opportunities than students from traditional 
colleges. Clearly, we are not only the wave of the future – we 
are the future. 
 
It is our hope that a re-elected and reinvigorated President 
Obama includes our institutions in his higher education 
agenda as we work to help our economy recover and prepare 
America’s workforce. Many of the voters who demonstrated 
their confidence in the President are also students attending 
our institutions. We hope to work with the President and 
his administration to build out a plan that restores our 
competitiveness and collectively embraces our desire for an 
expanded, durable middle-class.

oUR SeCtoR iS LeAdiNg the 
ChARge to modeRNize the 
VeRY defiNitioN of “higheR 
edUCAtioN.”



on Wednesday, December 5 through 
Friday, December 7, APSCU hosted 
Symposium 2012 – From Politics to 
Policy: The Private Sector College 

and University Perspective. The 3 day event, held at the 
Omni Shoreham Hotel in Washington, D.C., featured 
presentations and panels with political and policy analysts 
and higher education experts from government and 
academia.  The program sought to answer the question: 
What does the new political and legislative landscape 
around the country mean for our sector’s policy debates at 
the federal and state level?
 

P O W E R E D  B Y

ApSCU 
SYmpoSiUm 
2012 ReCAp
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here are some highlights 
from the 2012 Symposium:
 
Election & policy briefings
     
     •  An update on the new political landscape by Washington 

Examiner Senior Political Analyst Michael Barone

     •  A tax and budget policy briefing by Manny Rossman, 
a Senior Public Policy Advisory with Breaux-Lott 
Leadership Group and former Capitol Hill Staffer

     •  Connie Campanella of Stateside Associates discussed 
the election impact on state governments around the 
country

     •  A higher education policy briefing by Barrett Karr,  
Staff Director of the U.S. House of Representatives' 
Education & Workforce Committee

 
The future of higher education

     •  Tony Carnevale from the Georgetown University Center 
on Education & Workforce indicated that between 
now and 2020 we should see 50 million new jobs.  This 
includes 23 million actual new jobs and 32 million job 
replacements for retiring baby boomers.  Carnevale 
described how these numbers highlight the importance 
of our agenda for will be for education and training in 
the future when 65percent of all jobs by 2020 will require 
some level of postsecondary education and skills.

     •  Dr. Wallace Pond of EduK Group discussed higher 
education challengers over the next five years and 
emphasized the need to focus on integrating more 
technology into the classroom.

     •  Insight into the higher education revolution from 
Andrew Rosen of Kaplan Inc.

 
Veterans education

     •  A panel on veterans education discussing APSCU’s 
Blue Ribbon Taskforce on Military and Veterans 
Education with representatives from APSCU member 
schools and Veterans Service Organizations
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Working across sectors of higher 
education

     •  A panel discussion with higher education leaders 
from various sectors on working together to develop 
best practices and collaborate on ways to continue 
educating America’s students. The panel included 
APSCU’s President and CEO Steve Gunderson, Walter 
Bumphus of the American Association of Community 
Colleges, and Peter McPherson of the Association of 
Public and Land-Grant Universities.

Keynote addresses

     •  U.S. Department of Labor Assistant Secretary for 
Employment and Training Administration Jane Oates 
gave the luncheon keynote on how the partnerships 
needed to help students develop the ability to learn.

     •  Former Senator John Breaux gave the closing keynote 
address on framing the future of higher education in 
the political and policy landscapes.  

APSCU would like to thank all of this year’s sponsors, 
including Hogan Lovells, Dow Lohnes and Stifel Nicolaus 
Weisel.  
 
And thank you to all of the members who attended last 
year’s symposium.  We look forward to seeing everyone 
again this year in Washington, D.C.!

Diane Miller is the Vice President of Operations at APSCU.
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typically, the national observance of Martin Luther King 
Jr. Day prompts us all to reflect on where we’ve been and 
where we’re going as a country. But, it also offers us an 

important annual reflection on what is truly the most important 
and crucial human rights issue of the 21st century: education.
 
King’s legacy is built on the promise of opportunity, and the 
pursuit of opportunity is contingent on individual spirit and 
drive. It is, by all means, the opportunity to succeed and the 
opportunity to fail that makes America great. Individual success 
is determined by many variables, but none are more important 
than opportunity – the extent of which is built on access.
 
This is the real core of what we do as private sector colleges and 
universities. We provide access and opportunities for individuals 
to realize their true potential. Our schools are focused on the 
mission of bridging the gap between individual potential and 
individual success. 
 
Just a quick look at some statistics shows how our sector is 
providing that opportunity to many who seek to improve their 
financial situations for themselves and their families:

 •  46 percent of students educated at private sector 
schools are African-American or Hispanic

 •  51 percent have parents whose highest education 
attained is a high school diploma or less

 • 31 percent are single parents
 •  Graduates of our two-year and less than two-year 

institutions have seen an average annual income 
increase of 54 percent, and Bachelor’s degree 
graduates earn an additional $60,000 in the first 10 
years of post-education life

What sets our institutions apart is that we are uniquely suited to 
provide populations a means to improve their financial situations 
for themselves and their families – from the working mother 
desperately searching for a flexible school schedule that comports 
with her work schedule to the veteran returning from war who 
must find the most effective path for re-entry into society. 

pRoVidiNg 
oppoRtUNitY

These students are working hard to juggle jobs, family and 
school. They need the focused academic delivery and flexible 
schedules our schools can provide. And, while we are the 
choice of a growing number of students looking for better 
jobs, our schools have increased tuition and fees at a lower rate 
than other institutions. We are the more efficient approach to 
completing education that can allow our students to pursue a 
brighter future and realize their full potential.
 
Our schools perform a fundamental embrace of the principles 
that have guided vision, innovation and productivity as original 
American elements. King understood this, just as career colleges 
do now. In essence, our schools provide an open door to higher 
education and the opportunity for individuals to decide how far 
they want to go – rather than letting the institution decide for 
them.
 
Finding that success is not always the easiest of tasks in 
the current economic situation. Millions of people remain 
unemployed, and more than 90 million people in our country are 
undereducated for America’s 21st century workforce. Numerous 
studies have estimated that in the next decade, we will need up 
to 23 million additional workers with postsecondary education. 
 
As APSCU member schools, we are uniquely positioned to help 
close this skills gap while giving millions the opportunity to 
achieve their true potential. We should be proud that we are 
pioneers of one of the great causes of our time. We recognize 
our true virtue as educators is to reshape the meaning of higher 
education. What we know is that success is already there within 
every student regardless of race, creed, color or religion. Our 
job is to simply provide the tools to get there. 

By Bruce Leftwich

Bruce Leftwich is the Senior Vice President for Legislation 
at the Association of Private Sector Colleges and 
Universities (APSCU). Bruce has been with APSCU since 
1997.
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there are few greater sacrifices an individual can make 
than serving their country.  This sacrifice comes at 
great personal expense – not only in terms of risking 

one’s safety, but also putting one’s life on hold to serve the 
common good and protect our nation’s citizens.
 
Our schools have an obligation to serve those who serve and 
sacrifice for us.  In continuing that obligation, we’ve taken 
dramatic steps toward addressing the unique needs of our 
veterans as they are now returning from theatres of war in 
Afghanistan and Iraq.  As part of that ongoing effort, I recently 
joined with the Association of Private Sector Colleges and 
Universities (APSCU) to co-chair the newly developed Blue 
Ribbon Taskforce on Military and Veterans Education. 
 
The taskforce is exclusively devoted to improving access to 
higher education for every service member, veteran or family 
member using education benefits at postsecondary institutions. 
 
This is only the beginning.  But, it is an important step for our 
sector and the higher education landscape.  Already, 50 percent 
of veteran students accessing their military tuition assistance 
benefits attend private sector colleges and universities.  Our 
member schools have serviced over 200,000 veterans and their 
families – over a quarter of the 817,000 veterans who have 
used Post-9/11 GI Bill benefits for a college education.  In 
many ways, these figures put us on the frontline of this special 
mission to ensure those who serve our country are adequately 
prepared to enter the civilian workforce.
 
The Blue Ribbon Taskforce will focus on the development of 

ApSCU SeRVeS 
oUR NAtioN’S 
VeteRANS With 
gRoUNdBReAkiNg 
tASk foRCe
By Jeff Cropsey

Jeffrey P. Cropsey, Capt. USAF (Ret.), is the Vice President 
for Strategic Initiatives at Grantham University and the 
Public Affairs Chair for the Council of College and Military 
Educators. He is the Co-Chair of APSCU's Blue Ribbon Task 
Force for Military and Veterans Education.

sophisticated best practices in education for our veterans. The 
goal, however, is to not only design recommendations, but to 
actually move forward on plans for our member schools to 
provide rich educational experiences for our veterans. 
 
This is an ambitious undertaking on the part of our sector, an 
effort that includes numerous institutional and organizational 
military and veteran education representatives from our 
member schools and non-member institutions, as well.  It is also 
groundbreaking in its scope, an unprecedented attempt that is 
driven by a desire to improve veteran education and the quality 
of life for individuals returning from war and their families in 
transition.
 
Like most Americans, our member schools are concerned about 
the welfare of those who have faced enormous challenges in 
defending our nation.  Our goal with this taskforce is to translate 
that concern into real action through the development of quality 
programming, enrollment practices, financial aid, student 
services and academic counseling.  It’s the least we can do: 
ensuring our veteran students and their families receive a quality 
education – and that they are treated with the highest level of 
respect we can possibly offer.
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exeCUtioN: the 
diSCipLiNe of gettiNg 
thiNgS doNe

tough economic times may sometimes call for creative 
measures, but for organizations to be successful, it’s 
often simply – or perhaps, not so simply – about 
execution. This is the guiding philosophy examined 

by Larry Bossidy and Ram Charan, authors of Execution: The 
Discipline of Getting Things Done, a book which has sold more 
than 2 million copies worldwide since it was published in 2002. 
Bossidy and Charan each share with readers personal accounts of 
their leadership roles inside large companies like General Electric 
and Honeywell International, and they explain the necessity 
of a company-wide focus on execution and its multitudinous 
components.

As various businesses seek further globalization, Bossidy and 
Charan say growth will become slower, competition will become 
more intense, governments will pursue tighter regulations and 
risk management will become a bigger concern. All of these 
factors will place a greater emphasis on execution, according to 
the authors. Execution – a discipline that stresses productivity, 
practicality and enhancement of the business culture – separates 
successful companies, such as Dell and GE, from an assortment 
of failures. Overall, leaders who concentrate on execution will be 
able to implement business plans more effectively by “focusing 
on the right details at the right time.”

One executive was thoroughly impressed after noticing the results 
that the authors provided his business, saying: “I've read a lot of 
business books. Usually they all say the same thing. Execution 
was different. It completely changed my thinking … when I read 
Execution, it all started to gel. We had lost our focus. We were 
still thinking (about) all that New Economy hype. What we really 
needed to do is what Bossidy calls ‘creating a culture of execution’ 
at the office. I made everyone in our office read the book. Within 
weeks I could see a difference in our productivity and morale. 
We're all getting more engaged in goal setting and focusing on 
achieving those goals. I really owe it to this book. Who knows, 
maybe some day we'll match Bossidy's golden numbers.”

Although the authors’ definition of execution seemingly comes 
straight from a textbook, their insightful methods can only be learned 
from experience or by reading this book. The advice that is provided 
will help business leaders engage their employees, set realistic goals 
and start exhibiting traits that others are inspired to follow. In the 
end, Bossidy and Charan understand execution is what will make a 
business successful.

book review

By ryan Swafford, Staff writer
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kevin kuzma

fooL’S 
mARketiNg 
CAmpAigN

By kevin kuzma, Editor

for those of us who live in the Midwest, the Ozarks region in 
mid-Missouri is a sweeping landscape of densely wooded 
hills with a sprawling lake complete with party alcoves, 
country-themed parks and tourism destinations crowded 

onto two-lane blacktop. The luckiest among us own cabins there. The 
moderately lucky own a speedboat and the means for hauling it to the 
lake. And the least lucky – including me – know someone who knows 
someone who owns a cabin or some sort of boat or inner tube for a 
little water surface fun.

The area is a tourism haven – while in season, of course. What it 
is not known for, necessarily, is being a place of intense academic 
competition, a cut-throat community where colleges fight for students 
by any means necessary. This is inadvertently the message in the latest 
TV spots orchestrated by Ozarks Technical Community College. You 
might have seen it. Earlier this week, Insider Higher Ed published 
an article on the community college’s latest ad campaign in which it 
compares its tuition to competing for-profit schools in the Springfield, 
Mo., area (not exactly the heart of the Ozarks.)

Thirty seconds is not much time to make an impression on a potential 
student. Marketers have to work magic in a standard-length TV spot 
to convince someone casually watching television to log on to the 
Internet or pick up a phone to make the move that will change their 
lives. In that respect, the Ozarks Technical Community College spot 
fails on a number of accounts.

The commercial itself plays like an animated PowerPoint slide, circa 
2003, featuring a graph and a descending stair-step of colored bars that 
measure up the costs of attending local colleges. On the far left, the highest 
bar represents for-profit school Bryan College (quoted at $31,845) and, 
at the right, Ozarks Technical Community College ($3,272). The ad 
concludes with an end screen and the marketing tagline, “The numbers 
speak for themselves.” Then there’s a dramatic “swooooosh” sound as 
the ad sweeps away – presumably to emphasize how much your mind 
has been completely blown by the information presented in the graph.

But upon further inspection, the comparison is not what it appears to be. 
If you visit the school’s website, you see what this person commented, 
and it appears the ad is misleading at best:

"However, when I pulled its own website, prima facie it appears that the 
stated cost for independent in-district students is $14,772 and out of state 
independent is over $16,000. Then, pulling Bryan College's tuition costs, 
they are over $30,000 if you also include room and board – but the ad 
from Ozarks only seems to compare the un-aided or discounted costs of 
its competitors to its own discount rate, and post-financial aid."

And what do you imagine the graduation rate is at Ozarks Technical 
Community College? How about in the area of 18-19 percent? In other 
words, this appears to be a classic case of you get what you pay for.

What’s even more interesting is that it apparently doesn’t matter much 
if the spots connect with students or not. The article mentions that “the 
college has struggled to meet heavy student demand, having seen its 
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enrollment grow to 15,000 students from 9,000 several years ago. 
Ozarks has been forced to turn away students in allied health and 
technical programs.”

According to Hal L. Higdon, Chancellor at Ozarks, for-profits haven’t 
posed a major threat. “I don’t think they really hurt our enrollment,” 
he said.

So why take them on? Well, in the end, Higdon says the college 
wants its students to make wise financial choices.

That’s very commendable, but what about value? Comparing the 
costs of colleges says nothing about quality of education, personal 
attention, hands-on learning, flexible class scheduling, graduation 
rates, connections to local employers or gainful employment. The 
students who are focused only on cost are likely to choose this school 
anyway, but it makes you wonder how many of them are eventually 
going to have to be retrained at one of the other schools called out in 
these ads.

Is it responsible to focus on cost and only cost and not address these 
other issues?

Career colleges are filled with students who have tried and failed 
at community colleges, often through no fault of their own. The 
classroom lectures don’t connect with them. They prefer to learn 
through more kinesthetic approaches. Without becoming involved 
in the learning, these students end up in an expensive quagmire of 
subpar grades, no direction, and eventual failure or withdrawal from 
school. The lucky ones are those who refuse to give up on the pursuit 
of an education and find a career college that can cater to their learning 
needs – or the needs of their personal schedule.

To call these schools out for cost and not continue the discussion is 
reckless. Right now, America is in a place where all of its institutions 
of higher learning should be working together to narrow the skills 
gap – a major source of why we continue to fall behind as a nation 
in manufacturing, production and the needs of the 21st century 
workforce. Ads like these damage the potential for partnership. 
Instead of making friends, these assertions make enemies.

The Obama administration is investing $8 billion in community 
colleges to give them a larger focus on job training. The Ozarks 
Technical Community College campaign shows that community 
colleges have as much to learn about marketing as they do preparing 
graduates for careers.

Kevin Kuzma is Editor of Career College Central. 
His feature writing, essays and short stories have 
appeared in The Kansas City Star, Urban Times, 
Review, Ink Magazine and Present Magazine. He can 
be contacted at kevink@careercollegecentral.com.



JANUARY 2013    |   52

So many challenges face us today in helping 
students find careers. While it would take 
a lengthy article to speak to them all, let’s 
concentrate on two of the more critical 

issues and how they tie into the current mindset of employers.  
If we address these issues appropriately, we can help change 
many lives while making our responsibility as career advisors 
a little easier and more rewarding – for both students and us.

mindset of today’s employers
Today’s employers are tenuous, at best, when it comes to adding 
staff. This process and mindset, based upon top-grading, is 
here to stay for many years, as employers are not confident of 
consistent business strength. 

Top-grading, simply put, is hiring your top third of employees 
and promoting your bottom third to customer (yes, eliminating 
the bottom third of employees). More than likely, when an 
employer desires to hire today, it is due to top-grading and not 
adding to their staff. The company officially has no openings, 
but they will and are hiring. 

But why does an employer hire a given individual? This is 
different from what many of us believe. An employer does not 
hire the candidate with the best background and ability. If this 
were true, employers wouldn’t need to conduct interviews. They 
would just go by the resumes and pick the individual with the 
greatest experience and education, having the chosen candidate 
report directly to work. This is great news to share with our 

job seekers since many of them think there are so many more 
qualified candidates.  This perception appears to be true because 
it’s generally the only reason given when a company declines a job 
seeker. Companies do this to protect themselves from legalities, and 
because they still want us to buy their products and services.

The top three reasons why an employer hires, in order of 
importance, are:
 • To make their job easier
 • Chemistry
 • Belief that the candidate can do the job 

Additionally, two-thirds to three-quarters of employers’ decisions to 
hire are emotional, not just logical. We all make emotional decisions 
based on more than just facts (just watch any 3-5 commercials and 
ask, “Are they based more on emotion or logic?”).

keep it simple
Understanding the mindset of employers shows us the importance 
of keeping it simple. In this world of high-tech everything, 
including job boards, it is easy for all of us to complicate our lives 
without realizing it and drain ourselves of the passion we naturally 
have. This certainly applies to the world of seeking employment. 
The more confusing something appears without results, the less 
likely we are to follow through. Take job boards, for example. They 
appear simple and prevalent enough, but only 30 percent of hires 
are from job boards (along with a lot of competition). In reality, 
networking is where most of the jobs are, but top-grading is how 
and why they are hired.

LANdiNg StUdeNtS 
moRe iNteRVieWS
overcoming obstacles in helping students find 
more interviews and offers
By Bill Lins, Partner, Jobs 4 Grads Now

bill lins
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We must share with our students that applying through job 
boards is not a great way to find a job. Many job seekers invest 
about 75 percent of their job hunting time on these boards. It 
has been estimated that the ratio of resumes or applications sent 
to those hired on many of the big boards is more than 1,000 
to 1. Not to mention that a significant number of these jobs 
don’t even exist. This is huge reason why job seekers become 
frustrated to the point of despair. We all know that a positive 
attitude in job hunting is not only critical, but essential.

Let’s start by using the KISS principle with our students. We 
are all familiar with the term, “keep it super simple.” But how 
do we apply this principle with our students in the job seeking 
process to help them get more interviews and offers?

Keeping it simple involves having the greatest impact for the 
effort being put forth. The job search process can be simplified 
and more rewarding by going directly to the person most 
important to impress – the one the candidate would be directly 
reporting to. This means not going through HR. Why? Because 
human resources makes decisions based mainly on logic, they 
don’t feel the pain the hiring authority is having, they slow 
down the process, and they can’t make the final hiring decision. 
Never take a “no” from someone who can’t give you a “yes.” 
HR can say “no” very well. They are seeking the best qualified 
candidate on paper, not in person. Paper and technology have 
no life – job seekers do, and so do direct employers.

make it happen
We should advise our students to implement the idea of making 
it happen instead of letting it happen. Let’s have the job seeker 
decide what companies he or she would like to go to work for. 
Isn’t that more fun than the other way around? Encourage the 
job seeker to make a list of a minimum of 20 companies he or 
she would like to go to work for. Next, find the name of the 
hiring authority the job seeker would directly be reporting to 
(this is not difficult to do at all).

Now, it’s time to simply call the employers. Many times job 
seekers will get a voicemail. If so, just leave a message. Here 
is a sample presentation that should be spoken with energy and 
passion:

“Hi, _____. My name is _____ _____. I don’t know if you have 
an opening or not for a _____, but I have selected your company 
as an organization I would love to work for as a ______. I wanted 
to share with you that no one will work harder than me to make 
your job easier and make you proud that you made a great decision 
in hiring me. I give you my word! I believe in making it happen 
vs. letting it happen, which is why I am contacting you directly 
– I am hoping that’s the kind of person you are looking for on 
your team. Again, my name is _____ _____, and my number is 
______. Thank you so much. I am very excited about the prospect 
of talking with you. I will not let you down.”

In this message, three key phrases were made that set the job 
seeker apart from competition:

     •  “I have selected your company.” Isn’t this much better than 
“I’m looking for a job – do you have any openings?” We all 
prefer to be selected, don’t we?

     •  “No one will work harder for you to make your job easier.” 
This is the No. 1 reason why they will hire you and, while 
there is certainly more information we will want to share on 
an interview (solutions to the employer’s challenges), the 
employer will be thinking of those on their staff that are not 
making their job easier.

     •  “I give you my word!” Never say anything that is not true; 
however in a world where nothing seems secure, don’t these 
five words convey honestly, confidence, pride, a willingness 
to work hard and, yes, security for the one hearing it?

In closing, we can and should ignite a passion in our students to 
keep it simple and make it happen for them instead of letting it 
happen to them. We all work hard and have a wonderful passion 
to help our job seekers, being aware of some of the pitfalls of the 
traditional employment process.

Yes, the technology of today is amazing. However, it serves no 
purpose and is actually a deterrent to success if it takes away 
from our ability and time to talk directly with others. It will never 
replace the true connection we obtain when talking on the phone 
or meeting face to face.

Keeping it simple goes a long way on getting results now … and 
having fun doesn’t hurt either.

Bill Lins is a partner with Jobs 4 Grads Now and has 
more than 25 years of experience in the employment 
profession. Lins has consulted with about 100,000 job 
seekers from recent graduates to vice presidents and 
CEO’s in virtually every profession in the country and 
abroad. You can reach Lins at bill@jobs4gradsnow.com.

moRe thAN LikeLY, WheN 
AN empLoYeR deSiReS to 
hiRe todAY, it iS dUe to 
top-gRAdiNg ANd Not 
AddiNg to theiR StAff. the 
CompANY offiCiALLY hAS 
No opeNiNgS, BUt theY 
WiLL ANd ARe hiRiNg.
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to a partner that knows 
education marketing, 
understands your challenges, 
believes in your goals and 
delivers results. 

Step up to PlattForm.

step up

913.254.6000

PlattFormAd.com
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keith zakarin

in case you’re one of the three people in the 
sector who he doesn’t represent, Keith 
Zakarin is the Chair of Duane Morris’ 
Education Practice Group, has spent the last 

20 years exclusively representing private sector colleges and 
universities, and owns an accredited school of his own. Each 
month, Keith answers questions from readers. The senders’ 
names have been changed to protect the embarrassed.

ASk
keith

Dear Keith:

The election is over, and my guy didn’t get elected. Is all hope 
lost for our sector?

Signed,
Depressed, Dejected and Demoralized

Dear DDD:

I woke up the morning after the election hoping to experience a 
"Dewey Defeats Truman" do-over, but the morning looked just like 
the night before, only uglier for the light. Obama was reelected, 
the Democratic Party was still the majority in the Senate, and my 
California income taxes had been raised 2 percent, retroactive to 
January. (I know I have lived too long to have seen Jerry Brown 
be the Governor for the third time.) 
 
What will this mean for the private sector of higher education? 
Prognosticating through the admittedly depressing morning-after 
funk, my predictions are as follows: 
 
     •  With Arne Duncan still the Secretary of Education, gainful 

employment regulations will be completed in short order. 
Whether the Loan Repayment Rate piece will have to undergo 
entirely new rulemaking is unclear, but that speaks to timing 
(2014 effective vs. 2012-13 effective), not outcome. The 
Department of Education will experience a continual tightening 
in its enforcement activity, but probably not significant new 
rulemaking initiatives. 



Keith Zakarin is the Chair of Duane Morris' 
Education Practice Group and exclusively represents 
private postsecondary schools and colleges. His 
representation of these schools nationwide includes 
such diverse areas of law as student and employee 
litigation, regulatory and administrative counseling 
and litigation, mergers and acquisitions, accreditation 
counseling and advocacy, employment counseling, 

and risk management.  He can be reached at kzakarin@duanemorris.com.

     •  Community colleges will be the target for retraining 
money, not us. They will, of course, continue to be as 
useless as ever for occupational education, no matter 
how much money they get. 

     •  There will be deals done, including some large systems. 
There are a lot of private equity firms that got in seven or 
eight years ago that want out, and others that want in at 
attractive multiples. Political and regulatory uncertainty 
prevented those investment decisions from being carried 
out. Now the uncertainty is over, and the pricing will 
reflect it.  

     •  There will be more profit to not-for-profit conversions, 
both for reasons related to the 90/10 rule and because 
owners fear that the ill wind from Washington, D.C., will 
blow even harder.

     •  Demagogues like Sens. Tom Harkin, D-Iowa, and Dick 
Durbin, D-Ill., will feel empowered and continue to call 
for legislation that has adverse effects on us, including 
90/10 changes. The Republicans in the House will block 
any such legislation. 

     •  The accreditors will continue to be under pressure from 
the department to be enforcers rather than qualitative 
evaluators. As a result, they will be even more humorless 
and reactive than in the last couple of years. Expect more 
revocations and adverse actions than before, particularly 
for outcomes. But as the economy improves, so will 
outcomes. Additionally, schools with ineffective programs 
have been teaching them out, which will ease the triggers 
for these actions. 

 
This, too, will pass.  

Signed,
Keith 
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Robert Starks Jr.: “Some For-Profit College 
presidents See the Need for Regulation” 
(from The Huffington Post): thoughts on 
this article?

gregory plourde: If Grand Canyon U is to succeed 
it will be because of self-determined efforts that will 
show that playing well with the rules is the only solution 
for survival since the sentiment out in the marketplace 
is similar to this quote: "Self-regulation has clearly not 
worked," as quoted from Michael Dannenberg, Director 
of Higher Education and Education Finance Policy at 
Education Trust.

michael platt: Regulation is not a bad thing. It needs 
to be well thought out, means tested, reconsidered 
often, applied across the board and free of any agenda 
other than protecting consumers. IMHO

Jim garrett: I will agree with Gregory and Michael's 
statements as regulation and compliance will weed 
out the very few bad applied in our sector. However, 
the same standards and rules must be apply toward 
community colleges, state colleges, state universities, 
and private, nonprofit IHE.

For example, Chicago State University has horrendous 
overall graduation rates (14 percent) and retention 
rates (60 percent) as it should have been put out of 
business with a merger with UIC. Another example 
are the poor results of Delaware Tech with an overall 
graduation rate of 9 percent and a default rate of 13.8 

percent, but we have employed some number of separate, 
high-salaried administrators at each one of their three 
campuses with several layers of duplication and waste. 
These two institutions are just the tip of the iceberg with 
problematic IHE over in the public sectors.

With the limited resources we have due to budget and 
financial challenges on the national level (famous fiscal 
cliff), accountability is going to be the newest measuring 
stick for all institutions, but some will not survive the 
scrutiny.

maria Regueiro: We need to understand that the real 
issue here is the form of incorporation, therefore the 
word “profit.” If we are to analyze results, of course we 
are going to find entities that do not belong in education 
whether public or private. However, the dilemma is that 
our sector is looked at as ruthless individuals that only 
care about money – very far from the truth for most. 
However, “education is power” and that is what we need 
to do: educate, educate and educate.

the 
Career College Central LinkedIn group is a forum full of invoking questions, thoughtful responses and 
animated discussion. If you haven’t joined our LinkedIn page yet, then you’re missing out.  Come join 
us and make your voice heard!
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michael platt: “Survey: Lack of Support, 
parenthood top Reasons American high 
School Students drop out”

kevin kuzma: These are pretty sobering numbers. 
I wonder how many of these dropouts' parents are 
dropouts.

Benjamin hoehn: I was concerned when I read 
that article until I read the survey was "... conducted 
online using the Harris Interactive Online Panel (HPOL) 
between Oct. 3-18, 2012, among 513 U.S. adults ages 
19 to 35 who did not complete high school. Results were 

weighted for age, sex and geographic region to align 
them with their actual proportions in the population."

michael platt: I know very few people in education 
who don't understand, either through personal 
experience, studies/research or personal intuition, 
that parental involvement is the greatest indicator of 
student success. Certainly the Asian community has 
proven that despite living in low income areas with 
poorly performing schools, they as parents can still 
help ensure their child's success.
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With the Department of Education’s focus on the 
career college sector’s legitimacy over the last few 
years, the sector has increasingly concentrated its 
attention on the impact of private postsecondary 

education on students’ futures. Recognizing the need for research 
that validates the career college sector’s importance, Keiser 
University has responded by establishing the Center for Career 
Education and Leadership (CCEL).

The goal of Keiser’s CCEL, the first not-for-profit center devoted to 
researching the development of a skilled workforce, is to determine 
the return on investment for students who graduate from private 
sector schools, colleges and universities. Understanding how 
graduates apply the skills they’ve learned in their chosen career 
paths allows for-profit institutions to enhance their educational 
approaches to continue to support rising student demand.

Certainly President Obama’s aspiration to have the most college 
graduates in the world by 2020 can’t be met by the private sector 
alone. However, Dr. Arthur Keiser, Chancellor of Keiser University, 
says the center will help contribute toward this objective while 
serving the dual purpose of advancing the mission of the sector.

“President Obama’s ambitious plan demands the private higher 
education sector’s innovative contributions,” Keiser said. 
“Historically, many of our nation’s finest universities were started 
as proprietary institutions by families and entrepreneurs, and their 
lasting legacies live on in today’s most prominent private, not-for-
profit colleges and schools. We believe that to better serve students 
across the generations, the rich history and bright future of private 
sector education is worthy of study, accurate understanding, 
promotion and continued innovation.”

Center for Career 
Education and 
Leadership evaluates 
contributions of the 
career college sector 
to the workforce 
while also training 
future industry 
leaders
By ryan Swafford, Staff writer

Keiser University 
BUilds UniqUe 
edUcational 
center

ryan swafford
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Dr. Keiser explained another emphasis for the one-of-a-kind CCEL 
will be to instruct those who have, or who desire to take up, leadership 
positions in postsecondary education, especially since there is a 
national deficiency of programs designed to prepare professionals 
for these types of careers. 

“There was no center for learning in which a student could get an 
advanced degree in education. More critically, the center provides 
the sector with education leadership. It was a natural way to give 
back to the sector that helped us build a university,” Dr. Keiser said.

Knowing the huge undertaking required, Dr. Keiser chose Dr. Jim 
Hutton to direct the CCEL. He is currently a Professor and Program 
Director for the Master of Science program in Education – Career 
College Administration at Keiser University.

“I have known Dr. Hutton for nearly 20 years, and as a nationally 
admired expert in private sector education, he is the best leader for 
this initiative,” Dr. Keiser said. “We share a passion for our students 
and the role of private sector education. Dr. Hutton has the right 
combination of teaching skills, research ability, education, values 
and keen business acumen that we were seeking.”

Cofounder and leader of the very successful Virginia College, Hutton 
said the CCEL, which as part of Keiser University’s graduate school 
offers a Master in Education degree with a specialization in Career 
College Administration, was “tailor made” to train postsecondary 
education leaders and to confirm the important role played by the 
career college sector in workforce development. When asked about 
the shortage of programs focusing on postsecondary educational 
leadership, Hutton said, “There just isn’t another center like ours.”
 
The difficulty in finding qualified postsecondary leaders was 
expounded upon by Dr. Keiser, who said, “Part of the deficiency 
is due to the misperceptions that there are budgeting differences 
in for-profit colleges. That’s not a reality. The public perceives 

Understanding how 
graduates apply the 

skills they’ve learned 
in their chosen career 
paths allows for-profit 

institutions to enhance 
their educational 

approaches to 
continue to support 

rising student demand.
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us as monolithic. We’re trying to identify these perceptions by 
defining what we do and the outcomes we’re trying to achieve. The 
misinformation and misunderstandings of the sector are amazing. 
Our longevity is jeopardized until understanding of the sector is 
increased.”

The endurance and strengthening of the career college sector, 
according to Hutton, is at the heart of the CCEL, which has also 
introduced a joint Master’s degree program in Education and 
Business Administration, a doctoral program in Educational 
Leadership, and will be overseen by an advisory board of industry 
leaders. 

“We’re taking education to the next level. The center expands the 
industry by doing legitimate, rigorous research,” Hutton said.

As the career college sector faces stricter government regulations 
than most traditional universities, CCEL-driven research and 
instruction can help private higher education institutions overcome 
their struggles. The center will eventually be able to aid in the 
challenging search for capable postsecondary education leaders, as 
well as become a repository for all available information related to 
the role and importance of private sector colleges throughout history. 

“The center places the for-profit sector into the rightful spot it deserves 
by improving professionalism and the overall understanding of the 

sector,” Dr. Keiser said. “It provides a place to study for those who 
make higher education a career, as well as resource material that makes 
our profession more effective.”

CCEL research may portray the career college sector’s efficacy in 
training a skilled workforce to the Department of Education, but Keiser 
students and alumni are already sensing the benefits of the center’s 
efforts.

Lauren Schumacher, who received her Master of Science in Education 
– Career College Administration degree in 2012, has already discovered 
the usefulness of her degree through a position at Northwestern 
College, a career college in Illinois that was started by her family. 

“I wanted to be prepared to manage many aspects of my family’s 
education system, and my Keiser University graduate degree is a 
perfect fit for that need,” Schumacher said.

Arthur  keiser, Ph. d.
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jane mahoney

the AdVeNt of the 
oNLiNe opeN 
CoURSe
“Unbundling” the traditional 
education model.

By Jane Mahoney, Staff Writer

type “free online courses” into any search engine 
and you could spend hours sifting through pages 
highlighting services like Coursera, EdX and 
Udacity. Massive open online courses (MOOCs) 

are breaking barriers of higher education by providing college-
level course material online from prestigious universities free 
of charge.

This new advancement in online education might pose a threat 
to for-profit institutions, making administrators anxious about 
the future of their institutions' enrollment rates and current 
business models. These institutions should not fear the changes 
that are to come, but anticipate how they can incorporate these 
innovations into their current curricula. 

This year, University of Phoenix’s parent company, Apollo 
Group, saw its stock decline by half, enrollment drop 15 percent 
and revenues decrease by 10 percent. Though this decline in 
new student enrollment may be related to the proliferation of 
MOOCs, it is important that for-profit institutions use them to 
their advantage.

Innovative combinations of technology and instruction are 
changing the way we look at higher-level education. For 
centuries, higher education was a definitive combination of 
necessary elements: knowledge creation, teaching, testing and 
credentialing. Today, with the wealth of information that is 
available through the Internet, we are experiencing a boom in 
non-traditional student populations. Adults who have put off their 
college degrees due to high tuition rates or full work schedules 
are now capable of completing coursework that will impress 
future employers, while high school students have access to an 
earlier start on college-level education for little to no cost. The 
right path for adapting to this change in higher education may 
not be readily defined today, as it all depends on what employers 
and students want.

Admittedly, this design of education, which allows students to 
log into lectures and activities online, is not for everyone. The 
ideal candidate for this model is a highly motivated, individual 
learner who is capable of studying at his or her own pace. This 
student does not need to visit a brick and mortar institution. If 
for-profit institutions take advantage of these programs, though, 
they may create a combination of both online and in-person 
classes preferred by a larger number of students. 
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Dr. Joshua Kim, Director of Learning and Technology for the 
Master of Health Care Delivery Science program at Dartmouth 
College, said, “We spend a lot of time coaching our students 
and helping them through. MOOCs don’t do that at all.” This 
is what sets traditional models apart from a new online-forum 
model.

While traditional models have their advantages, the expansion 
of online education with MOOCs is causing an “unbundling” 
of credentials and education, Kim said. The completion of an 
MOOC course does not offer any official credentials on its own. 
Currently, for-profit colleges rely on this bundled model; as 
credentials and education continue to separate, career colleges 
face the risk of declining enrollment rates.

Students participating in MOOCs can demonstrate to employers 
that they have knowledge essential to their craft or trade but 
lack a certificate to show for it. Employers may start seeing 
that they have these experiences and accept applicants without 
traditional college degrees. 

“With any risk comes opportunity,” Kim said. “For-profits need 
to get up in front of this change and start offering credentials for 
MOOC completion.” 

This is exactly what Antioch University Los Angeles (AULA) 
has done. As the first institution to grant credit through a 
Coursera course, AULA has received positive feedback and a 
supportive reception from invested audiences.

“With any risk 
comes opportunity. 

For-profits need 
to get up in front 

of this change 
and start offering 

credentials for 
mooC completion.”

Dr. Joshua Kim
Director of Learning and Technology for the Master of Health 

Care Delivery Science program at Dartmouth College
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“By working closely with Coursera and their university 
partners, Antioch University Los Angeles will offer to those 
who choose to enroll in Coursera MOOCs an opportunity 
to earn university credit at an affordable cost,” said Tex 
Boggs, President of AULA. 

By offering both in-person and distance learning, 
the university enables students to fulfill their degree 
requirements in a setting and pace suited to individual 
learning styles. With AULA leading the pack by accepting 
credit through MOOC completion, other institutions may 
feel the pressure to follow the trend. 

“They could come up with the best exams and be willing 
to give certificates and maybe even give credit,” Kim said. 

For-profit colleges can also boost their brands while 
benefitting from the marketing and advertising opportunities 
used to inform potential students of these courses. Online 
courses could get people into the system so that colleges 

know who they are and can provide them with full admission 
into a program.

Alternatively, an institution could omit the process of partnering 
with providers and create its own courses. Kim believes for-
profit institutions could create MOOCs on their own. Students 
of the institution would feel encouraged to know that the 
MOOCs they choose to complete are from their home college 
or university while recognizing the institution’s dedication to 
creating and providing this course. Colleges could offer their 
own course credit for MOOC completion on transcripts.

Institutions like the not-for-profit Excelsior College have 
been using a similar credit by examination program for years. 
According to William Stewart, Assistant Vice President for 
Institutional Advancement at Excelsior College, 31 of Excelsior 
College’s 52 courses can be completed through examination. 
“We allow individuals to use these MOOCs, which don’t give 
college credit, as a pathway for them to demonstrate college 
credit that goes on a transcript,” Stewart said.
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Excelsior’s credit by examination program is another way 
the institution provides resources for students. Individuals, 
whether enrolled in Excelsior College or not, can access a 
list of MOOCs that will prepare them for various creditable 
exams. By completing an MOOC, students can be sure they 
have prepared for the exam, as completion can be seen as a 
content guide for the exam. Once the exam is passed, students 
are given credit through Excelsior College. 

“We are able to tie the post-traditional sources of knowledge 
with a traditional credential and provide earned college credit 
by taking the exam,” Stewart said. Relying on MOOCs, an 
Excelsior College student could complete all the necessary 
examinations to receive a degree.

There are still plenty of questions associated with making 
any changes. Are employers concerned where job applicants’ 
credentials came from, or whether they attended class regularly 
and studied in a library? The trend may be that employers 
start looking for credentials like these rather than experience 
living on a campus or attending a brick and mortar institution. 
Do students want the traditional college experience, or are 
they willing to forgo it and find convenience in an MOOC?

Kim suggests that institutions experiment with what they find 
most successful for their students and faculty. They should take 
care to maintain their brand and values while continuing to 
strive for student success. For-profit institutions may find that 
incorporating this avenue of online education is what keeps 
them competitive with other institutions that are jumping to 
introduce new models. 

Though these MOOCs will change the way education looks, 
institutions should accept the changes and adapt them into their 
curricula. With courses from Introduction to Poetry to Robotic 
Car Programming, the knowledge available to students today 
ranges across all disciplines. Whether students earn credit 
through traditional or revolutionary means, we will soon be 
seeing adaptations by their higher education institutions to 
accommodate these changes in the industry.
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there is no doubt that formal employee training is vital to the 
successful operation of an institution. Orientation is the first 
order of business for a new employee, and continued training 

improves employee competence and institutional performance. 
However, institutions must also provide their employees with an 
appropriate platform for continual knowledge sharing and informal 
learning. 

Informal learning happens every day on a typical career college 
campus. When I was running my own school, I particularly 
remember the interactions and knowledge sharing that occured 
during lunchtime in our faculty lounge. In the informal setting of the 
lounge, my instructors would discuss their teaching challenges and 
successes, as well as share useful articles and instructional resources. 
The instructors were learning from each other on a daily basis, 
which helped to improve their individual performance and thus the 
school’s performance as a whole. The lounge benefited my full-time 
instructors, but the varying schedules of my part-time and adjunct 
instructors made it quite difficult for them to be a part of our social 
learning community. 

Thanks to technology, the benefits of social learning no longer have 
to be limited by time and physical space. Today’s technological 
applications allow us to have a virtual lounge that is available 24/7 to 
all employees. Part-time and adjunct employees can now be active 
participants in the knowledge sharing and informal learning process. 
Additionally, in multi-campus institutions and online schools, 

eNhANCiNg 
peRfoRmANCe 
thRoUgh SoCiAL 
LeARNiNg

amir moghadam

By Amir moghadam
founder and CEo, maxknowledge

taping the collective knowledge 
of the global career education 
community
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employees at different locations can have the opportunity to interact 
and learn from each other. It is inspiring to imagine the learning and 
sharing that could occur if a common virtual lounge was available to 
all institutions in our sector that could connect employees from all 
kinds of career colleges and schools around the world. One need not 
imagine, though, because such a global social learning site does exist. 
The Career College Lounge was built about two and a half years ago 
and has already grown into a community of more than 40,000 career 
college professionals.

Social learning should not be confused with social networking. While 
social networking sites do provide some opportunities for learning, 
a platform specifically designed for social learning must focus on 
personal and professional development and provide a complete set of 
tools that allow all forms of knowledge and resource sharing for the 
target audience. The Career College Lounge is an advanced platform 
that provides optimal social learning opportunities for the career 
education community.

The lounge empowers career college professionals to create their 
own personal profiles, announce their learning and development 
interests, create learning groups, post blogs, initiate discussions, and 
share resources. It provides an informal space for faculty, staff and 
administrators of career education institutions across the globe to 
connect and collaborate. The lounge is a place where our educators 
can share their own thoughts and reflections and learn from their peers.

Dr. Moghadam is the Founder and CEO of 
MaxKnowledge, the leading employee training company 
for the career college sector of higher education. He has 
more than 25 years of experience in career education, 
serving in many capacities including Professor, Director 
of education, academic dean, director of student affairs, 
Campus Director, and College President and Owner. 

Moghadam earned his Ph.D. in Engineering from the University of Cambridge 
at the age of 22. He is a recognized leader in career education and has been 
selected as a Top Innovator by Career College Central. Moghadam can be 
reached at amirm@maxknowledge.com.

The rapid growth of the lounge demonstrates the desire of career 
colleges and schools to tap the collective knowledge of the global 
career education community to enhance employee and institutional 
performance. The vibrant community in the lounge further illustrates 
that career college professionals are seeking continual learning and 
self-improvement opportunities with the ultimate goal of enhancing 
student success.

I “walk around” the lounge every day and really enjoy seeing how our 
dedicated professionals are sharing their best practices and strategies 
to help improve student outcomes. It continually reminds me of our 
strong commitment to students and makes me proud of our sector of 
higher education.

The Career College Lounge is hosted by MaxKnowledge and is 
available to all institutions and professionals in the career college 
sector. You can access the lounge at CareerCollegeLounge.com.
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SkiLLS gAp

michele wilson

By michele m. wilson 
CollegeAmerica Services Inc.

whose responsibility is it?

W ith the presidential election now over and the campaign 
commercials gone, we have some sense of what the 
national political environment will look like. Some 
will envision national salvation while others will see 

portended ruin. Most of us will get back to middle ground and assume the 
next four years will look a lot like the last four with a continued recession, 
high unemployment and deflated bipartisanship. 

Far removed from Washington, D.C., those in education, industry 
and local government will once again look at the discussion about the 
workforce disconnect that has broadened between those people who 
remain unemployed and those who continue to have unfilled jobs. 
The term “skills gap” has become the catchphrase to describe that 
disconnect.  A skills gap simply means that there is a gap between what 
an employer requires for skills compared to what the local workforce 
has mastered and includes both soft skills and job-specific skills. The 
soft skills include simple items such as how to write a sentence or 
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show up for work on time.  An employer survey by the Accrediting 
Council for Independent Colleges and Schools (ACICS) completed 
in December 2011 listed three of those soft skills – interpersonal 
skills, teamwork and problem solving – as being more important to 
employers than job-specific knowledge. 

For many of the unfilled jobs, however, the missing skills are more 
technical and company-specific than the general skill set provided by 
the myriad of fungible degree programs offered at many, if not most, of 
the nation’s colleges and universities. Some of these company-specific 
skills are simply the new skills required to manage new technologies. 
This is forcing companies to either retrain their current workforce or 
venture outside their organization to fill vacancies. 

A gap in the combination of hard and soft skills has left employers 
frustrated, desperate and skeptical in looking to colleges and 
universities for immediate solutions. Sometimes they point fingers 
and say that a college degree is not what it used to be and sometimes 
they ask for help, generally not knowing how or where to ask more 
specifically.

So, with a defined and recognized skills gap plaguing today’s 
workforce, whose responsibility is it to fix? 

You don’t have to look far to read or hear someone talking about the 
skills gap. Just recently, “60 Minutes” broadcast a segment dedicated to 
the skills gap and U.S. manufacturing called, “Three million open jobs 
in U.S., but who's qualified?” In the segment, one Nevada employer 
said “manufacturers must play a larger role in training workers.” Their 
small Nevada company had difficulty finding entry-level workers and 
realized some educated job applicants didn’t even have basic grammar 
skills. Later in the same segment, Alcoa CEO Klaus Kleinfeld noted 
that they struggle in retraining current employees on new technology 
that helps Alcoa stay innovative. Kleinfield went on to say that Alcoa 
understands the importance of education and funds retraining of their 
employees. He also noted that education bears some responsibility to 
the “sensitivity to understand what makes a business competitive.” 
There are many such examples of businesses, both large and small, 
who share similar difficulties in acquiring the necessary workforce.

So, what does higher education think? Recently, during a round table 
discussion between local employers and representatives from several 
local colleges and universities, I heard one of the schools say, “Several 
years ago, we heard from local business that they needed software 
engineers. So, we began developing curriculum. The next thing we 
knew, the industry had dried up before we could get the program off 
the ground. So, we dropped the project.” Could it be that it just took too 
long to create the curriculum, or was it something else? This is not to 
say colleges and universities, both public and private, aren’t working 
hard to solve some of these issues, but are we really doing enough?

Sure, businesses bear some responsibility. Whatever happened to on-
the-job training? Whatever the reasons, it seems as though businesses 
are not training people as they have before. We need to recognize and 
accept this. Businesses want an educated and skilled workforce, and 
we, as higher education institutions, are the deliverers of learning. But, 
how do we begin the process of meeting this workforce demand issue 
in order to deliver businesses and industries the workers they desire?

First, businesses must be willing to communicate, in very specific 
terms, their workforce skills and requirements and provide a level of 
commitment. Maybe this commitment is in the form of internships, 
retraining dollars or tuition reimbursement.  They must also be willing 
to look outside the perceived traditional college experience as there 
may be other institutions of higher learning that could solve some of 
these workforce issues. 

Next, schools should work on being the solution and not the institutions 
of the status quo. We are perfectly suited to provide the necessary 
training and education, but we need to really listen to what businesses 
require and then look at what we can deliver. This may necessitate 
schools to work more closely together as it may take more than one 
school to provide the necessary skills for some businesses.  

In order for schools to really open a dialog with each other, they must 
realize that they all bear some responsibility for curing the skills gap. 
With this responsibility comes the need to accept that it will take all 
types of postsecondary institutions to fill these gaps. Not long ago, I 
overheard a community college representative expressing shock and 
amazement that one of their former students decided to go to a for-
profit school to complete their education. Conversely, I have also 
heard for-profit representatives bemoaning a student’s choice to learn 
at a community college. It would seem that, whatever the educational 
opportunity, there should be a seat available to every potential student 
to increase their odds of completing college.

I am hopeful that as more businesses step forward and communicate 
their needs, schools will be forced to take a hard look at filling this 
demand. I am also hopeful that traditional and non-traditional schools 
will take the time to get to know their higher education cousins, as 
we all share in the responsibility for a skilled and educated workforce. 
Invite your college colleagues, both public and private, to a meeting 
and invite local businesses. Then just listen. We all just might learn 
something.

Citation Information:
ACICS Commissioned Survey conducted by FTI Consulting, PowerPoint Presentation, 
Key Findings from Survey of Hiring Decision-makers, slide 11. (http://www.acics.org/
events/content.aspx?id=4718)
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mAkiNg heAdLiNeS
Reduction in academic support for 
veterans by community colleges

The number of military veterans seeking higher education has 
grown substantially within the past three years, but the amount of 
community colleges offering veteran programs and services has 
declined. Enrollment of active duty students and veterans at 690 
surveyed colleges and universities has more than doubled since 
2009. Three years ago, each institution enrolled approximately 201 
active duty military members and 156 veterans every year. Now, 
each school reports enrollment figures around 450 active duty 
military members and 370 veterans.

The ACE survey, titled “From Soldier to Student II: Assessing 
Campus Programs for Veterans and Service Members,” indicates 
that only 57 percent of community colleges currently offer programs 
and services for veterans. This number has regressed from a mark of 
67 percent in 2009. Although the total number of higher education 
institutions offering veterans programs has increased from 57 
percent to 62 percent in the past three years, community colleges 
remain the most popular option for veterans utilizing the GI Bill. 
Despite this fact, there is indication that more veterans are enrolling 
in for-profit colleges.

Most higher education institutions are formulating long-term plans 
to make their establishments more veteran friendly. Seventy-one 
percent of those surveyed said they were developing ways to make 
their institutions more accessible for veterans – a 28 percent increase 
from 2009. Overall, 64 percent are “engaging in recruiting efforts” 
to appeal to active duty military members and veterans. According 
to Inside Higher Education, veterans who have been supported 
academically have better retention and graduation rates than their 
classmates.

Synopsis of: “CCs cut veterans’ programs”
Source: Community College Spotlight
Date: July 30, 2012

ozarks technical Community College 
targets costs of for-profit sector

Ozarks Technical Community College recently initiated a $20,000 
marketing campaign that takes aim directly at the comparatively 
burdensome costs of for-profit colleges. The Chancellor of the 
$4,000-per-year school, Hal L. Higdon, said he wants prospective 
students to understand the expenses associated with enrollment at for-
profit colleges.

“We want our students to be smart consumers,” he said.

Higdon said he has seen his share of students leave for-profit institutions 
with heavy debt and turn toward community colleges. Even though 
Higdon wants to point out the disparity in tuition costs so students and 
their families will be better informed, he says there are other reasons 
that such an advertising campaign was started.

Atypical loan default rates, which are a result of the inheritance of 
students who have transferred from for-profit institutions with large 
debt, are one motive for the aggressive advertising. Higdon said he’s 
also aware of community colleges’ struggles with keeping enrollment 
up, even though Ozarks Tech is a community college that has actually 
increased its enrollment from 9,000 to 15,000 over the past several 
years.

Yet, perhaps one of the biggest goals of the campaign is to promote 
online education. As the sector shifts toward trying to appeal to students 
with online classes, Ozarks Tech will likely follow. Alan Moran, Vice 
President of Marketing and Communications at Cuyahoga Community 
College, explained that this type of campaign could be beneficial to 
community colleges as they try to expand their influence and images 
beyond their local communities.

This is not the first type of a campaign to attack aspects of the for-
profit sector. Southwestern Illinois College’s marketing campaign, 
often called “SWIC-onomics,” was the forerunner of advertisements 
comparing costs between for-profits and community colleges.

Synopsis of: “No More Mr. Nice Guy”
Source: Inside Higher Education
Date: November 27, 2012
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mooCs revolutionizing online education

The buzz currently surrounding the higher education industry is 
focused on massive open online courses (MOOCs), which offer 
free lectures to anyone with Internet access. According to author 
Nick Anderson, 33 renowned schools, such as Harvard University, 
the Massachusetts Institute of Technology and the University of 
California, Berkeley, have embraced the idea, allowing students from 
across the world to enroll in courses that are delivered through third-
party hosts.

Coursera, perhaps the biggest third-party host, has had more than 
1.7 million students register for courses since April. The creation of 
other third-party hosts, including the not-for-profit edX and for-profit 
Udacity, has furthered a movement to reshape higher education.

Anant Agarwal, President of edX, said, “We want to dramatically 
increase access to learning for students worldwide while, at the same 
time, reinventing campus education.”

Although most MOOC students are not given credit toward a degree, 
many now have opportunities they wouldn’t have had previously 
because of financial limitations. Students who partake can also retain 
bragging rights, grasping the fact they’ve been educated by some 
of the world’s foremost universities. This perception then prompts 
many leaders to question the issues raised by MOOCs.

With professors like Brian Caffo, who saw his public health course 
at Johns Hopkins University increase from fewer than 70 students to 
15,000 students in one year, some industry leaders are worried about 
quality control. Steven Knapp, President of George Washington 
University, declined to involve GWU with MOOCs, citing his 
concerns.

“It’s like teaching a stadium. You could teach a lecture course in a 
stadium, but how engaged would the students be sitting in the top 
row?” Knapp said.

While some critics point out the convolution of the roles of professors 
and students in these models, others are troubled by the effect 
MOOCs will have on the brands of these universities. 

Michael Klag, Dean of Johns Hopkins University's Bloomberg School 
of Public Health, dismisses the notion of a weakened brand, saying 
that extending educational opportunities is part of the university’s 
mission and actually builds the brand. Even though Coursera is 
still completely reliant on venture capital, MOOCs provide global 
recognition for cooperating universities and may supply revenue in 
the future.

As the kinks in the business models are worked out, MOOCs will 
be able to give higher education leaders some insight into improving 
student learning on campuses. Students from disparate areas are 
already congregating and communicating about assignments from 
MOOC professors.

Synopsis of: "Elite education for the masses"
Source: The Washington Post
Date: November 3, 2012
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A Calling to 

massage 
therapy
In my early 50s, when a lot of us are securely working in our 
professions, I made the life-changing decision to go back to 
school. I was previously married for 32 years, and although I had 
an outside job, my main occupation during that time had been 
taking care of my family. Now, I faced life alone and I made the 
decision to search out a career for myself. I had no degree, and a 
four-year college didn’t feel like an option for me at this point in 
my life. 

I became interested in the massage therapy field after I had become 
single again and had treated myself to a massage to reduce stress. 
I was amazed at how much better I felt physically, mentally 
and emotionally afterward. I jokingly told a friend that I should 
become a massage therapist. Those words kept ringing in my ears 
until I realized that this was a career I could be passionate about. I 
soon found out that through a career college I could learn the field 
quickly and start a career as a massage therapist. Thus, I began my 
search for career colleges in the Kansas City area.

An Internet search produced four career colleges that offered a 
massage therapy program. I sent out requests for information, and 
three of the colleges called me. I made appointments to visit all 
three and made a list of questions I needed to ask.

The first appointment I had was a bright, encouraging experience. 
Upon entering the college, I was greeted by soft lighting, music 
and a fountain – much like the feeling I would have upon entering 
a spa for a massage. The staff was welcoming, and I could feel 
their passion for helping students find a career. I took an entrance 
exam, and afterwards the staff preemptively answered all of my 
questions. During my appointment, I was impressed to learn the 

To nominate a student for Why I Chose, 
contact news@careercollegecentral.com.

student stories

WhY i ChoSe
By deanna finical
Licensed massage therapist

career college had the highest percentage of graduates working in the 
field. I attended the other two interviews that afternoon, but the first 
college had already won me over. I ended up choosing WellSpring 
School of Allied Health because I felt like I was at home there. That 
feeling only intensified after my classes started a month and a half later.

The instructors and staff reached out to us as the real individuals that 
we were. My class was small and consisted of both men and women 
from ages 23 to 53, yet we all bonded quickly. Learning to learn again 
was challenging, but the instructors helped me face that and other 
challenges. The instructors were all practicing massage therapists or 
chiropractors. They knew how to teach us the skills we needed and 
also what we would face when we went out into our careers as licensed 
massage therapists.  

Today, less than two years after enrolling at WellSpring, I am a 
licensed massage therapist. I do corporate chair massages for New Life 
Massage in the greater Kansas City area, servicing several hundred 
clients at seven large corporations. My world was transformed when 
I went from working at a “job” to thriving in a “career” that I am 
passionate about! I love the opportunity that I have each day to help 
people in their quest for better health. I owe a large part of my success 
to the professionals at WellSpring for giving me the tools to make my 
dreams a reality. 
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