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The answers are a few pages away. And chances are, 
you probably know one. The executives featured in 
Career College Central’s 2010 list of influential people 
are CEOs, instructors, accreditors and marketers, 
among other responsibilities. Many of these 
individuals have managed to stay behind the scenes 
while achieving a list of accomplishments. In their own 
ways, they are all leaders and have helped instill a 
steady calm in our sector at a time when turbulence 
was expected to roughen our waters.
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LETTER 
FROM 

THE
EDITOR

uAssorted faces or numbered lists usually work magic on 
a magazine cover. Those could be considered publisher’s 
dynamite – definite ways to entice people to pick up your 
publication and flip through a few pages. Intrigue works, 
too, which is why you see a question on this month’s edition 
of Career College Central rather than the faces of career 
educations’ influential executives.

The question is directed at you because it’s possible 
you either know or have worked with a person on our list 
sometime in your career. These are leaders who have not 
only influenced large organizations and groups of people, 
but our sector of education itself. On our pages this month, 
we allow them to explain their own accomplishments and 
what they see as important contributions. They’ve all 
managed to be influential in their own ways. They’ve all 
managed to do it in career education, which to me means 
in many cases they’ve managed to do it quietly since our 
sector’s accomplishments aren’t often broadcasted in 
larger, traditional media outlets.

Building any list is tricky, especially when you’re dealing with 
influence – an interesting phenomenon. Sometimes it takes 
a major breakthrough for someone to trigger a movement. 
Other times, it’s a few simple words or the way they carry 
themselves that make people believe in them. Still, in other 
instances, we don’t realize we’ve been influenced at all until 
we start to question our actions. But in all cases, as the 
dictionary definition tells us, the actual acts of influence are 
intangible. There may be by-products, accomplishments, 
changes in belief and attitude, but you can never touch 
influence.

Career and distance education exploded in the last 
decade. Career colleges were the first to adapt educational 
approaches for the online realm. Our schools adapted to 
the way Americans live their lives and prefer to learn. Our 
schools adapted programs that were flexible and convenient 
to help move them and their families ahead. The numbers 

for for-profit schools have surged while tax-backed four-
year institutions have struggled during the same period. 
Last year, we saw the Department of Education start taking 
a closer look at our business to understand – and ultimately 
regulate – its tremendous growth.

As significant as our executives’ accomplishments are, I 
think they all would agree that our sector is still fairly small. 
Even those of us who aren’t the heads of companies or in 
direct “player” positions can impact career education. In the 
last six months, leaders have arisen to challenge negative 
reports from various news outlets. At least one company 
has commissioned a study to prove the value of career 
education on the American workforce. And, our sector is 
still small enough that something as simple as a white 
paper could establish a company as a thought leader in 
our sector.

We can all make a difference. We can all make a 
contribution. This magazine is ours. We hope you find 
something influential in these leaders’ words – and in ours.

Sincerely,

Kevin Kuzma
Editor
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NEWS

ccording to the Bureau of Labor Statistics 
(BLS), 10 of the 20 fastest-growing occupations 
are healthcare-related. The BLS reports that 
by 2018, healthcare will generate 3.2 million 

new wage and salary jobs through 
2018, which is more than  
any other industry. Although 
the individuals who will fill 
these positions will probably 
need to have postsecondary 
education, the amount and type of  
education varies.

Healthcare workers can land jobs with an 
Associate or Bachelor’s degree or a certification from 
a career college. With such a vast array of options, 
prospective students find themselves in a dilemma: 
deciding between attending a career college or a four-
year institution. While the answer is relative, the search 
lies in the benefits of the schools and the facts that 
surround their graduates’ success.

Richard Dumaresq, Executive Director of 
the Pennsylvania Association of Private 
School Administrators, believes that 
career colleges have benefits that other 
types of schools lack. “Focused job training 
and tremendous support is what sets career colleges 
apart from other institutions, “Dumaresq said. “Career 
colleges offer not only a higher level of academic and 
moral support, but also triple the amount of attention.”

So, maybe the question isn’t as blatant as this type of 
school or that, but how a specific education or program 

HEALTHCARE   
DILEMMA

For some students, the healthcare debate 
involves what type of schooling to pursue

 Sarah Skelnik    |    Staff Writer

A
will fit a student and vice versa. “We enroll graduates, 
not just students,” Dumaresq said.

This phrase rings true for career colleges in that the 
expectation from even before enrollment is that one 
will graduate, land a job and become successful in that 

specific career.
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While each student needs different kinds of support, 
each student must create their own path and determine 
what learning environment and institution works 
best for their academic needs and lifestyle. Career 
services is at the root of these decisions in that each 
student will have different day-to-day needs, whether 
academically or personally, and a true educational 
match can be swayed by the amount and type of career  
services offered.

A traditional, four-year institution or career college – 
that is the question. Relatively speaking, if you’re 
reading this, you are probably rooting for the career 
college. While opinions on the issue will vary depending 
on personal preferences, facts such as placement 
rates and job prospects will either enforce or deter your 
opinion.

Kaplan University
Kaplan University offers a Practical Nursing diploma, 

which prepares students to receive a state license to 
become LPNs or licensed practical nurse. With a 
98 percent placement rates among its graduates, 
Kaplan offers a tool that traditional institutions lack: 
individual and personalized career services.

“We know our students' placement rates and we 
know what we’re doing,” said Crystal Ford, Director 
of Career Services at Kaplan University. “We 

have a very intense approach working one-on-one 
with students to find a job that fits them.”

Kaplan teams with students from the 
beginning of the nursing program, working 

side-by-side with students to prepare 
resumes, write cover letters, conduct mock 
interviews, and even perform job searches 

and negotiate salaries. Kaplan takes 
career services one step further by acting 

somewhat like a staffing service.

“We have a connection in the community with 
employers, and upon graduation and even sometimes 
before, we start giving them different job leads,” said 
Ford. “We know our students' names, their stories, and 
we find the perfect position for them.”

Washburn University
Washburn University in Topeka, 

Kan., offers nursing on both the 
Bachelor's and Master’s level; 
however, their programs come 

with a heftier price tag. Also, 
Washburn admissions have a 

sense of exclusivity, leaving many 
applicants waitlisted or turned away. Priding itself on its 

In the unrelated, yet growing technical field, Ranken 
Technical College in Saint Louis boasts a 98 percent 
placement rate within six months of graduation.

“Because of our top-of-the-line technical education 
combined with hands-on experience and strong work 
ethic, area employers know our students are ready 
to work from day one, ” said Janie Summers, Career 
Services Coordinator at Ranken Technical College. 
“They come back again and again when they’re ready 
to hire, and eventually our graduates become managers 
looking to hire quality employees, and guess where 
they come?” Career services at Ranken consist of the 
basic resume building, interviewing tips and online job 
databases; however, the job fairs hosted exclusively 
for technical students are the greatest asset. “Ranken 
graduates expect to have excellent job opportunities 
upon graduation in fields that pay the same, or in 
many cases more than, their counterparts at four-year 
schools,” Summers said.

RANKEN TECHNICAL 
COLLEGE
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richness of resources within the university, graduates 
continue to make significant contributions to healthcare 
delivery in society. 

Washburn, like other universities provides its students 
with career services mainly in the form of career fairs 
for students seeking job opportunities. 

However, “the fair is not exclusively for healthcare, 
but all degree interest,” said Mary Allen, Washburn's 
Nursing Advisor. “We have national, regional and 
local facilities on campus to recruit all WU students, 
and most of our students attend to find out about job 
opportunities in the area.” 

Unlike Kaplan University, Washburn does not place 
students after graduation, and most students don’t 
notify the school with their employment status, making 
tracking and job placement statistics limited. ■

Sarah Skelnik is currently a graduate student at the 
Temerlin Advertising Institute at Southern Methodist 
University. She can be reached at sskelnik@mail.
smu.edu.

Call it an internal audit ...finding out what you 
need to know about your school, your staff, your 
processes, the attitudes, the accountability, the 
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The sector’s largest gathering, featuring major 
speakers and intriguing breakout sessions … all at 

a critical juncture in career education
 Jill Schleiden    |    Staff Writer
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CAREER COLLEGE 
ASSOCIAT ION

n the event planning profession, the only issue more 
important than location might be timing. This year’s 
Career College Association Convention & Exposition 
returns to familiar territory, Las Vegas, where the event’s 

hosted in even years and at a time when the sector is thriving 
and industry leaders ponder what fallout – if any – will come 
from impending regulations enacted by the Department of 
Education.

If there was a time and place for the sector to spend some 
relaxation time – to let down its collective hair – these three 
days in Vegas might be it.

Gathering in the tower of The Palazzo Hotel overlooking the 
Strip, career college executives will meet from June 9-11 to 

discuss a host of topics; chief among them, how to keep their 
students learning in the changing educational environment. 
The new laws concerning career college funding and 
accreditation are certainly topics that are in the cards, along 
with the increasingly important topic of student retention. As 
politicians squabble about which schools deserve what is 
now almost solely government-controlled funding for higher 
education, the bottom line for career colleges is literally how 
to attract the right students.

The convention's theme – “A Winning Hand: Education, 
Jobs, and a Globally Competitive Workforce” – 
offers a clue as to the nature of the different 
classes and sessions offered. With six breakout 
sessions in three days in 10 tracks for different  

I
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employees and focuses, everyone from CEOs to 
admissions reps will learn a variety of new ways to better 
their schools.

In each of the tracks, sessions will be offered at novice, 
intermediate and expert levels every day. Many of 
these are of special interest to the executives of career 
colleges. Workshops about student retention and loan 
default prevention methods will prove especially helpful 
in light of the new government focus on graduation rates. 
And, by learning how to comply with new lending laws, a 
session offered each day, career college employees and 
executives better equip themselves to ensure the future 
success and continued growing enrollment rates career 
colleges currently enjoy.

During the general sessions and exhibition hall 
receptions, attendees have the opportunity to network 
and share ideas. More than 300 companies will set up 
booths for the daily exhibits. Companies specializing in 
advertising, new media, teaching supplies and housing 
services share their expertise in their fields. Several 
accreditors will also have booths for attendees to peruse.

Each day features a social event to fundraise for a 
charitable cause. On Wednesday, the Imagine America 
Foundation hosts its annual golf tournament to raise 
money for scholarships to career colleges. Thursday 
night Imagine America hosts a gala for all attendees. And 
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 9 Online Education: 

Fostering Student, 
Faculty and  
Institutional Success

Presenter: Jacquie 
Carroll, EdFund

3 p.m. to 4:15 p.m.

Building Your Reputation 
through Community 
Involvement

Presenters: Sean Pittman, 
PlattForm Advertising; 
Eddie Colon, Pinnacle 
Career Institute

10 a.m. to 11:15 a.m.

Faculty Scholarship in 
Postsecondary Career 
Education

Presenters: Kitty Kautzer, 
Career Education 
Corporation; Jenny 
Faubert, Imagine America 
Foundation

1:15 p.m. to 2:30 p.m.

Seven Social Media 
Tips You Can Learn 
from Big Brands

Presenters: Jeff 
Berg, CUnet; Cynthia 
Corpuz, MySpace

3 p.m. to 4:15 p.m.

Perhaps fulfilling what might be the most substantial guest 
speaking presentation in CCA Convention history, former 
President Bill Clinton will close the event with a speech at 
the Awards Luncheon at 11:30 a.m. on June 11.

The 42nd president served two-terms as a Democratic 
president and was in office from 1992-2000, after which 
he launched the William J. Clinton Foundation. Clinton 
and his foundation gave birth to several initiatives across 
a span of humanitarian efforts. He has helped more 

EMBRACING OUR COMMON HUMANITY
than 2 million people get AIDS medications they would 
not otherwise have access to, and supported small 
businesses’ successes and helped fight childhood obesity 
in America. Similarly, his partnership with Frank Giustra for 
the Clinton-Giustra Sustainable Growth Initiative focuses 
on world preservation and friendship.

Addressing the topic of “Embracing our Common 
Humanity,” Clinton will share the knowledge he has 
gained from his various humanitarian works and political 

on Friday, an awards lunch recognizes those employees 
and executives of the career college sector who have 
best contributed to their fields.

Speakers will address issues currently important to 
the career college sector in the daily general sessions. 
Wednesday offers the annual CCA Business Meeting, 
with CCA President Harris Miller and Board Chairman 
Renee Champagne presenting the state of the CCA. 
On Thursday, general sessions begin. And on Friday, 
Former President Bill Clinton will speak on “Embracing 
our Common Humanity” at the general session and 
awards luncheon.

The optional Tuesday workshops and sessions will be 
led by and focused on accreditation committees. The 
Accrediting Bureau of Health Education Schools, the 
Accrediting Commission of Career Schools and Colleges, 
and the Accrediting Council for Independent Colleges 
and Schools will each offer workshops and meetings. A 
student retention forum follows the breakout sessions in 
the afternoon.

In light of the new legislation created by the Obama 
administration in the last two years and the years to come, 
new knowledge in the sector is essential. Attendance at 
the CCA Convention provides not only a useful education 
in a fun Vegas environment, but also keeps career colleges 
and their employees informed and competitive.
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“Some people just can’t handle Vegas.” This is the truth 
uttered in last year’s smash hit Vegas comedy, The 
Hangover. While no truer words have been spoken, the 
most successful visitors to Sin City are the ones who come 
with a plan and stick to it.

With dozens of top restaurants, unique bars and a plethora 
of shows, evenings out after the day’s convention sessions 
can fit any convention attendee’s style. Several hotspots are 
located in The Palazzo or next door in The Venetian. On the 
Strip, more than 200 restaurants, bars and shows await.

Just about every chef worth his salt has a restaurant on 
the Vegas Strip. Inside The Palazzo are Morel’s French 
Steakhouse and Bistro, Sushi Samba, and Wolfgang 
Puck’s CUT. Morel’s offers traditional steakhouse fare, as 
well as new French-style creations, including a cheese and 
charcuterie bar. In Sushi Samba, Japanese, Brazilian and 
Peruvian tastes blend in an international fusion. CUT caters 
to the curious carnivore with steak-trio dinners of the finest 
cuts available.

The Strip features Mix American Restaurant at THEhotel 
and Il Mulino, which consistently draw strong reviews and 
large crowds … so reservations are needed. Designed to 
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1Gone in 60 Seconds! 
Protecting Your 
Institution’s Online 
Reputation

Presenter: Karli Grant, 
Campus Management 
Corporation

2:45 p.m.to 4 p.m.

Outcome Based 
Admissions Coaching 
for Online Admissions

Presenters: Pamela 
Tiemeyer Jones & 
Bill Jones, Lightpoint 
Consulting and 
Training

8 a.m. to 9:15 a.m.

Connecting Retention and 
Operations

Presenters: Janet Mug, 
Student Resource Services, 
LLC; Lowell E.Frame, Harrison 
College; Karl Petersen, 
Missouri College; Maryse Levy, 
Education Affiliates, Inc.

8 a.m. to 9:15 a.m.

How Many Ways Will Buyers Love 
Your PSE Company – Sellers’ 
Experiences

Presenters: Neil Lefkowitz, 
Dickstein Shapiro LLP; Joe Davis, 
MedTech College; Arthur Benjamin, 
ATI Schools & Colleges; Daniel 
Black, The Wicks Group, LLC

10 a.m. to 11:15 a.m.

The Hot Hand on Vegas
Visit the hot spot bars, restaurants, shows, 
and whatever else Vegas has to offer

Former President Bill Clinton will headline convention 
by sharing his experiences in humanitarian efforts

experiences. In previous speeches about the same topic, 
Clinton spoke about the three main problems Americans 
face today: economic confusion and struggles, an 
inefficient healthcare program, and the need for changes 
in energy. 

Clinton’s speeches are fueled by not only his personal 
experiences while working with his foundation, but also 
from obviously thorough research. He cites a variety of 
reputable sources to prove the need for major overhauls 

in the American public’s worldview. Being “global” is no 
longer simply the economic explanation for need for greater 
trade. An interdependent world means being friendlier 
and more supportive of other countries to strengthen the 
global economy and to remind leaders that “friendship is 
cheaper than war.”

His speech will be a call to private citizens for greater 
involvement in the global community. He explains why 
preserving the earth matters greatly to each person, too.

entertain as well as feed the customer, 
Mix’s all-white interior and view of the 
Strip accompanies modern takes on 

French classics, such as curried steamed lobster 
and roast duck breast. Il Mulino offers northern Italian 
cuisine atop Caesar’s Palace.

After a great meal, an equally great show must follow. 
The Palazzo hosts the Blue Man Group, the musical 
Jersey Boys and the Phantom Experience each night 
of the convention. Jersey Boys tells the story of Frankie 
Valli and the Four Seasons. Phantom is the original 
show, Phantom of the Opera, with modern special 
effects and new settings within the massive Palazzo 
theatre. For music lovers, the Blue Man Group offers 
a unique show of percussion skills.

At the end of the night, a slew of bars offer everything 
from ultra-modern relaxation to traditional theme 
entertainment. Ghostbar, one of the most well-
known Vegas bars, offers modern decorations in a 
wide-open venue, with new works of art all around. 
In the Double Down Saloon, drinks like the Bacon 
Martini are as fun as the live music and lively staff. 
The Palazzo hosts LAVO, a chic nightclub, and 
the DoubleHelix wine bar, replete with comfortable 
leather chairs and a tasting bar.

Of course, the expected casinos are available in most 
any hotel on the street, including The Palazzo’s own 
full casino.
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their constituents.

During the event’s first two days, CCA and a variety of 
speakers armed attendees with a clearer understanding 
of the most important issues facing the sector. A letter was 
given to each attendee, to be passed out to the senators and 
representatives, clearly explaining the gainful employment 
issue and requesting that they voice their displeasure with the 
Department of Education for their planned actions.

While some emphasis was 
placed on asking Congress to 
support Temporary 90/10 relief in 
the Student Aid and Financial Re-
sponsibility Act of 2009 (SAFRA), 
most of the focus was on the pro-
posed rules from the Department 
of Education's current negotiated 
rulemaking (neg-reg) process.

Most of the proposed regula-
tions were either clarifications or 
small changes to the rules such 
as adding stop-gaps to prevent 
proliferation of high school di-

ploma mills, or defining "misrepresentation" in a much more 
agreeable way. While some of these proposed rules represent 
important changes to the career college sector, the proposed 
regulations involving incentive compensation – and even more 
so, gainful employment – were the hot topics.

The proposed regulations on incentive compensation 
suggested the Department of Education is leaning toward 
removing the 12 safe harbors established in 2002 and replacing 
them with vague language stating that student-recruiters at 
higher education institutions could not be compensated based 
on their recruiting. On one side of the issue, the Department 
of Education and certain advocate groups suggest that the 

HILL DAY 2010
 Brandon Platt    |    Staff Writer

n the current political landscape, it is difficult for any 
issue to penetrate the curtain of partisan conflict. With 
healthcare, immigration and economic reform set against 
the backdrop of politicking from every corner of this country, 
there remains little bandwidth for the nation's lawmakers to 

focus on anything else.

Perhaps non-coincidentally, the Department of Education 
Department of Education has chosen this time of turmoil to 
suggest major rule changes 
within the postsecondary arena, 
specifically isolating the career 
college sector as a major target. 
Therefore it was not surprising 
that the Career College Asso-
ciation's Annual Hill Day agenda 
and policy forum – held March 
8-10 in Washington, D.C. – fo-
cused on these changes, with 
emphasis on the most aggres-
sive  ones: "gainful employment" 
and "incentive compensation". 
Before the event, many indus-
try leaders believed these rules 
could represent potential disas-
ter for the sector and its millions of current and future students, 
and the atmosphere at Hill Day reflected the seriousness of  
the issues.

For years, Washington has dictated laws and requirements 
that single out career colleges, often unfairly restricting 
and harming this essential education source. The Career 
College Association has provided an audible voice of reason, 
advocating for fairness and protecting the interests of the 
millions of career college students – past, present and future. 
Hosting their Annual Hill Day, CCA relies on its membership 
of sector leaders and students to bend the ears of the nation’s 
representatives in both houses of Congress to the needs of 

CONFERENCE COVERAGE

Gainfu l  employment and incent ive compensat ion are key subjects 
for  d iscuss ions wi th pol i t ical  leaders on Capi to l  H i l l

Chris Cimino, Senior Vice President at Nelnet Inc., visits 
with a Congressional aide on Capitol Hill.

I
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harbors allow for loopholes, although 
no specific examples have been given. 
The other side desires the clarity that 
the safe harbors offer and cite the 
absurdity in being asked to evaluate 
the quality of their recruiters without 
being able to utilize their recruiting 
returns as a measure.

Without a doubt the hottest topic 
at the annual event was gainful 
employment regulation. Attempting to 
define the term "gainful employment," 
the Department of Education has 
suggested that a formula be used to 
determine whether or not a specific 
program would be able to retain Title 
IV status. While nothing is certain as of 
the last neg-reg session, the formula 
was supposedly based on a student's 
potential ability to repay loans within 
a certain time period for the likely 
job outcome. However, there was 
hardly any quality data used, and the 
Department of Education is unable to 
provide analysis as to the actual impact 
of the specific presented formula.

This rule change seems to attempt 
to alter the current rule against 
Congress's original intent. Some 
have suggested that it represents an 
attempt to circumvent process and 
legislate from the executive branch. It 
seems, once again, the Department of 
Education is attempting to single out 
the career college sector and institute 
a form of education cost-control, 
something entirely unprecedented.

While these problems with the 
Department of Education-suggested 
rule change and others were 
highlighted throughout Hill Day's 
discussions and panels, a single 
question continued to be pressed by 
the attendees: How would this affect 
the students? CCA researchers and 
experts suggest tens of thousands of 
students would be forced out of school 
by the proposed rule and that it would 
significantly affect essential industries 
and service fields such as education 
and healthcare, where 54 percent of 

allied health workers who graduated last 
year were educated in schools affected by 
this proposal.

Yet the Department of Education has 
provided little rationale for this rule change. 
They have been unable or unwilling to 
answer the litany of questions or explain 
the many apparent inconsistencies. 
They continue to persist even in the face 
of strong statistical reasoning against 
this proposal and have been entirely 
insufficient in providing any data of their 
own to support the plan.

Daniel Madzelan, acting Assistant 
Secretary in the Office of Postsecondary 
Education in the Department of Education, 
was given an hour to help explain the 
department's reasoning, but instead 
focused on how much the Department 
of Education wishes to spend and 
what they plan to spend on. Pressed 
by questions on the topic of gainful 
employment, Madzelan's answers were 
vague and his defense of the Department 
of Education's position insufficient. In the 
end, the attendee's were left with a simple 
conclusion: The Department of Education 
will enact something whether we like it or 
not, but they are unwilling to discuss the 
specifics. Madzelan did seem truly open 
to suggestions of better ways to do this, 
but the question remains whether anything 
should be done at all.

The culmination of the event – a day of 
meetings between our nation’s leaders 
and the attendees – gave career college 
leaders a forum to highlight the issues.  
Congressmen and their respective staff 
listened to the concerns of hundreds of 
educators, school operators and students 
representing millions of individuals. They 
heard of the positive impact this sector has 
on individuals and the nation as a whole. 
They were implored to act to stop unfair 
and dangerous initiatives being pursued 
by the The Department of Education. But 
the work of CCA and sector leaders is far 
from over, as they continue to advocate for 
the sector and its millions of students. All 
they hope for is fairness, that reason would 
triumph over the madness of prejudice.

Bruce Leftwich, CCA’s Senior Vice 
President of Legislation, addresses 
a Hill Day audience.

Arthur Benjamin, CEO & Vice 
Chairman of ATI Enterprises, 
participates in a roundtable session.

Brian Mitchell, Director of Technology 
Sales for the Americas at GE 
Healthcare and Colorado Technical 
University alum, receives CCA’s 2009 
GREAT (Graduate Recognition for 
Excellence, Achievement and Talent) 
Award and celebrates after a special 
ceremony during the Hill Day event.
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Foundation-sponsored research study, “ROI of Faculty Development: A Case Study”
finds a positive ROI of 517% for the CEE Faculty Development Program.

This isn’t some attempt at inciting partisan rage (there is 
enough of that going around already) or even a claim that 
Conservatives are somehow better. I could have easily 
written a column entitled, "Conservatives: How do I convince 
the nation that this is about the little guy when it's really about 
money?" But that question doesn’t help us get any closer 
to understanding why attacks on the career college sector 
continue, without regard to who might actually get hurt.

For as long as I can remember, the career college sector 
has been singled out for attack from the rest of the education 
community by certain characters in Washington. Their 
assumption seems to be that because these schools make 
money, they must be run by nefarious, moustachioed villains 
who live only to find some hopeful single mother and tie her to 
the train tracks. So these “heroic” D.C. do-rights feel obliged 
to rush in and save the day, right?

The problem is that the moustachioed man isn’t an evildoer. 
He’s just a smart business person researching an investment 
into your local light rail program. He noticed the damsel tied 
to the tracks and rushed over to help her. But just as he was 
reaching out his gloved hand to get her off those dangerous 
tracks, Hero McProtagonist notices, jumps in, and yells, "Halt, 
evil-doer!" Then he tackles Mr. Moustache to the ground, 
pinning him short of the now-doomed damsel.

This “hero,” here, doesn’t even think of the soon-to-be-no-
longer damsel because he’s too busy thinking, “Now, this evil 
guy with the moustache won’t get away with … whatever it 
was he was trying to do.” To him, that’s what is most important.

By now you are likely asking yourself, "What does this have 
to do with the current legal issues affecting the career college 
sector?” Just like the “hero” assumed that all moustachioed 
dudes with capes and top hats are evil villains, certain groups 
of people like to assume that if you are making a profit, you 
don't care who has to be train-rolled in the interest of your 
wallet. To them, you are the bad guy. Unfortunately, some of 
those people seem to care much more about this belief than 
about what is best for the people they think they are saving.
 
No one reading this would disagree that the career college 
sector faces more regulation and restriction than any other 
area of higher education. (Unless the Time’s Peter Goodman 
is reading, and that's doubtful since I don't think this gets 
published in Modern Snob magazine.) The legislators and 
regulators have sold the idea that they do all this to protect 
and save the student, but it’s high time people stop buying that 
lie. Often it has much less to do with the students, and much 
more to do with a blanket distrust of successful businesses.

Still don’t believe that? Just consider the proposed “gainful 
employment” regulations. It seems many people are asking 
"Why is the Department of Education trying to define gainful 

employment this way? What is their motivation?" By now, 
the answers should be obvious: to institute price control, that 
they think you must be a villain, and that, yes, he’s just that 
handsome. Because you are trying to make a profit, you must 
be the evil enemy of all that is good and fair.

This is all most evident in how they’ve gone about creating this 
“definition." What we have from the Department of Education 
is poorly formulated formulas, numerically nonsensical 
numbers and a complete lack of reasonable … reasoning. 
(Note to self: invest in thesaurus).What they don’t have is any 
idea how it will affect the students. They constructed a weak 
and dangerous formula to decide which programs will become 
unviable in one of the most regulated sectors of any industry, 
and they never even bothered to research who ends up losing 
out on an education because of it. It's when they inevitably try 
and justify their reasoning by saying its about the students, 
you’ll know it’s a lie. For the Department of Education, this isn’t 
about the students.

What is it about? The same thing it usually is – their distrust 
and dislike of anyone out to make a profit.

I have had the pleasure of knowing so many people who 
received opportunities from your schools, opportunities they 
wouldn’t have had otherwise. I've listened to school owners 
share that their success will be judged by the successes of 
their students, and I’ve heard admissions directors talk about 
their clients, what most people call students. I have also heard 
politicians make it clear that they feel that only history and their 
peers will judge them, and I’ve observed regulations enacted 
based on the notion that most people are too stupid to know 
what is best for themselves. Well, I’d rather be a client than 
a constituent, and I'd rather have my mentors gauged by my 
successes than by the number of elbow surgeries performed 
on them from all the congratulatory high-fives they give each 
other for being such “heroes.”

The question right now is this: Will the Department of Education 
hurt the hard-working student just to stick it to you for trying to 
be successful? We are about to find out, yet again.

Oh, and in case you happen to see a creepy guy with a 
moustache, cape and top hat loitering around some train 
tracks, you should probably still inform the authorities. I’m not 
saying he is a villain, but I also don’t want to read in the paper 
that you got attacked by some crazy ex-vaudevillian actor. 
Although that would make a great story. ■

CUTT ING OFF THE STUDENT TO SPITE THE WALLET

Brandon Platt has spent 10 years within the post-
secondary sector from a marketing perspective. In 
his time with PlattForm he was involved in video 
production, media placement, and interactive mar-
keting, most recently until 2009 as Director of Affili-
ate Marketing. Currently CEO of MyBeanstalk INC. 
Brandon is in the proccess of persuing a JD in Law 

and subsequent legal career.He currently lives in Connecticut with his 
wife and two children. You can reach him at Brandon.Platt@gmail.com
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CEE Offers a Comprehensive Faculty Development Solution!
• Performance & Outcomes Driven
•  Needs Assessment & Individual 

Development Planning
• Faculty Coach Training and Support

•  Online Courses with Competency 
Mapping

• Online Portfolio Management
• Activity Reporting

The Imagine America Foundation is pleased to announce that 
hundreds of campuses and thousands of faculty members nationwide 
are now utilizing the Center for Excellence in Education (CEE)!

For more information on CEE or “ROI of Faculty Development: A Case Study,” 
please contact Bob Martin President, Imagine America Foundation at 

bobm@imagine-america.org or 202.336.6758.

“The Center for Excellence in Education program is an 
excellent addition to our internal faculty programs.”  

-Dr.Donna L.Gray, Vice President of Academic Affairs, Career Education Corporation.

Foundation-sponsored research study, “ROI of Faculty Development: A Case Study”
finds a positive ROI of 517% for the CEE Faculty Development Program.
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 Kelly Duffy    |    Staff Writer

- Robert Lytle,

Partner and Co-Head of Parthenon’s 
Education Center of Excellence

The Value
How Corinthian set out to prove 
to naysayers what the sector 
already knew

f you don’t like what you’re hearing, go investigate it 
yourselves. That’s the driving force behind Corinthian 
Colleges’ decision to commission a new report on the 
societal value of higher education in the private sec-

tor.

“What we wanted to get at is the value that students and 
society get from our school and approach it in a system-
atic and data-driven way,” said Mark Pelish, Executive Vice 
President of Legislative and Regulatory Affairs for Corinthian 
Colleges.

Corinthian executives say they were simply tired of hearing 
that career colleges overcharge, undereducate, and fail to 
inform students about the costs and rewards of their educa-
tion. Troubled in part by mainstream media stories focused 
on catastrophic failures among proprietary schools, Corinthi-
an set out to right the record: Career colleges are graduating 
more higher-risk students at higher-income gains than their 
public counterparts.

“Much of the discussion surrounding the value private sector 
colleges provide to students has been driven by conjecture 
and anecdote,” said Robert Lytle, Partner and Co-Head of 
Parthenon’s Education Center of Excellence.

Much of the 
discussion 
surrounding the 
value private sector 
colleges provide 
to students has 
been driven by 
conjecture and 
anecdote.

I

of Proprietary     Schools
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Corinthian hired the consulting firm 
The Parthenon Group and its Edu-
cation Center of Excellence to break 
down government data on postsec-
ondary schools and analyze the re-
sults. What they found was no sur-
prise to sector experts.

“The research confirmed what we 
already know from experience,” 
said Jack Massimino, Chairman of 
the Board of Corinthian Colleges. 
“Private sector education provides 
greater access for minorities and oth-
er at-risk students and helps these 
students graduate and find careers 
in their fields of study.” 

“Our analysis of the Department of 
Education's own data found that, in 
fact, most private sector providers do 
a better job graduating students and 
delivering significant income gains at 
a societal cost comparable to public 
institutions,” Lytle said.

Here’s a peek at the numbers that 
the study unearthed: 

•  Graduates of private postsecond-
ary colleges make $7,900 more 
annually and $250,000 more over 
a 30-year period than their counter-
parts from two-year public colleges

•  The average monthly loan repay-
ment for graduates is between $90 
and $162/month 

•  Private sector schools achieve 
graduation rates 20 percent higher 
than their two-year community col-
lege counterparts

“For many of our students, public 
sector schools are often unable to of-

Kelly Duffy is a seven-
time Emmy Award-
winning investigative 
reporter, producer 
and news manager. 
Contact Duffy at 

kellyd@CareerCollegeCentral.com.

of Proprietary     Schools
fer the educational opportunities in a 
format that allows them to participate, 
let alone succeed,” Massimo said.

At-risk students get particular atten-
tion in the study. High-risk students 
(low income, unemployed, single 
parents, etc; students who tradition-
ally have lower access to higher 
education) according to Parthenon’s 
study are more successful at private 
schools – i.e., they graduate, be-
come certified or transfer into four-
year schools at a rate of 69 percent 
compared to 62 percent over public 
schools.

So what about the growth of the in-
dustry? Everyone agrees it has to 
happen to meet the Obama admin-
istration's far-reaching goals of blan-
keting the adult population in college 
degrees. There is good news on that 
front as well. Parthenon found the 
industry pumping about $1 billion 
dollars a year in capital investment 
and equipment to meet a student 
population that is growing five times 
faster than public sector community 
colleges. There is hope that the study 
gets the attention of policy makers in 
Washington.

“We hope,” Massimino said, “the 
Parthenon analysis facilitates an un-
derstanding of the vital role that the 
private sector institutions play in pro-
viding access for students in need 
and in meeting the demands of  the 
labor market.”

For a closer look at the study and the 
results, visit www.parthenon.com. ■

106,000 students including 
20,000 online 

117 Schools in US & 
Canada

15,000 employees

•  NCES Beginning Post-
Secondary Survey of 19,000 
public and private school 
students

•  National Post-Secondary 
Student Aid Study (114,000 
students at 1600 post 
secondary institutions) 

•  Integrated Post Secondary 
Education Data Systems 
survey of 7,000 colleges 

•  Institutional records and 
government data bases

Corinthian Facts: 

Where the Data 
came from
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Move beyond 
traditional Student 
Information Systems.

It’s time for student lifecycle management. 
The TopSchool Student Lifecycle Management system is a simple, 
on-demand system that empowers student-centric institutions to 
drive growth, reduce costs, and meet accountability requirements.

PORTAL     •     CRM     •     FINANCIAL AID     •     SIS     •     REPORTING & ANALYTICS Visit the TopSchool website today to learn more www.topshooolinc.com

Community

on demand

next generation

� exibility

Visit booth 504/506 at the 
Career College Annual Convention.
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 CONTRIBUTED ARTICLE

UNEMPLOYMENT
The Department of Education raises the 

blade on the guillotine of ambiguity

DEATH
GAINFULBY
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he Higher Education Act requires that for-profit 
colleges provide “an eligible program of training 
to prepare students for gainful employment in a 
recognized occupation” in order to qualify for Title 
IV student aid funding. Yet the HEA’s definition 
of gainful employment is very ambiguous, only 
defining it in terms of a job placement rate. The 
Department of Education (ED), eager to flex its 

budding regulatory muscles, has taken up 
defining gainful employment as the 

regulatory issue du jour for the 
career college sector.

One of the Department of Education’s 
earlier proposals was to define 

gainful employment with a formula to 
link expected earnings in a given field to the price of a 

program, but this was refuted harshly by the education 
community as an attempt to exert control over tuition 
pricing. Its latest proposal, which seeks to restrict the 
median student debt payment to 8 percent of the expected 
entry-level earnings for graduates of a given program, is a 
different means to achieve the same ends. In other words, 
it is a backhanded maneuver to achieve price controls and 
could, as Congressman John Kline recently stated, “have a 
devastating effect on the whole industry,” with the potential 
for individual colleges and entire programs to “be wiped out.” 

The Department of Education proposes to develop its debt-
to-expected-earnings ratio using the median debt payment 

T

OCCUPATION
25th Percentile Earnings Total Max Debt Change in Real Max Debt

2003 2008 2003 2008 Amount Percent

Registered nurses $49,449 $51,640 $28,907 $30,188 $1,280.54 4.4

Licensed practical and licensed 
vocational nurses

$32,682 $33,360 $19,105 $19,502 $396.59 2.1

Bookkeeping, accounting and 
auditing clerks

$26,187 $26,350 $15,309 $15,404 $95.05 0.6

Medical assistants $23,835 $23,700 $13,934 $13,855 $(79.18) -0.6

Executive secretaries and 
administrative assistants

$32,553 $32,410 $19,030 $18,946 $(83.52) -0.4

Nursing aides, orderlies and 
attendants

$20,571 $20,210 $12,025 $11,814 $(210.92) -1.8

Home health aides $18,254 $17,710 $10,671 $10,353 $(317.98) -3.0

Maintenance and repair 
workers, general

$26,433 $25,880 $15,452 $15,129 $(323.35) -2.1

Truck drivers, heavy and  
tractor-trailer

$30.540 $29,560 $17,853 $17,280 $(573.05) -3.2

Carpenters $31,184 $29,990 $18,230 $17,532 $(697.89) -3.8

BUREAU OF LABOR STATIST ICS 25TH PERCENTILE WAGE DATA FOR 10 FAST-GROWING OCCUPATIONS

(based on a standard 10-year repayment plan) of a program’s 
last three years of graduates in the numerator, and the national 
Bureau of Labor Statistics' (BLS) occupational earnings data 
(specifically the 25th percentile of annual earnings of people 
in occupations for which the program prepared students) in 
the denominator. Programs with a ratio exceeding 8 percent 
would lose eligibility for Title IV funds unless they were able 
to meet one of the following two alternatives:

•  Graduates’ actual annual earnings are higher than the 
BLS’s, with the debt-to-actual-income ratio remaining below 
eight percent 

•  A program’s graduating students have at least a 90 percent 
student loan repayment rate 

To give you some idea of the effect of the Department of 
Education’s proposed rule, I obtained BLS 25th percentile 
wage data for 10 fast-growing occupations that career 
colleges offer training in and calculated the maximum total 
student debt that a student could have borrowed in both 
2003 and 2008 if the metric were in place prior to 2003. The 
results are included in the chart below. The figures are in 
constant 2008 (adjusted for inflation) dollars, with the last 
two columns reflecting the change in the inflation-adjusted 
maximum debt that students could borrow to pursue training 
in the respective occupations between 2003 and 2008. What 
I find is that for seven of the 10 growing occupations, students 
would have been able to borrow less in 2008 than they would 
have in 2003 (inflation-adjusted) to pursue training in them.
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If we were to apply the same metric to prospective lawyers, 
the maximum total amount that a potential law student 
could borrow for three years of law school would have been 
$43,832 in 2008, a slight inflation-adjusted increase of 2.3 
percent of the amount that could have been borrowed in 
2003. This would hardly be sufficient to cover the $27,830 
average yearly tuition that law schools charged in 2007-
08. One can easily see the substantial impact that such a 

rule would have on the ability of colleges to set prices. Why 
should career colleges be expected to comply with such an 
arbitrarily chosen metric when professional law schools or 
any other non-vocational college program doesn’t?

Aside from the implicit price control effect, the Department of 
Education’s latest scheme to limit the amount that students 
attending career colleges can borrow to finance their 
education is flawed on several other fronts.

First, Financial aid expert Mark Kantrowitz suggested that 
the 8 percent ratio “would be so strict that it would preclude 
for-profit colleges from offering Bachelor’s degree programs,” 
and that “even non-profit colleges would find it difficult to 
satisfy the standard if they were subjected to it.” He estimated 
that a more realistic ratio would be somewhere between 10 
and 15 percent. The rule would severely limit the ability of for-
profit colleges to offer Bachelor’s degree programs, as well 
as programs in the liberal arts and other non-career-specific 
fields of study. The former is attributable to the “averaging 
down effect,” achieved by lumping wage data together for 
workers in occupations that have various educational entry 
points. This would lower the maximum amount that students 
pursuing a Bachelor’s degree could borrow despite the 
longer time required to complete the degree and the potential 
for greater average earnings associated with a higher level of 
education. The latter is attributable to the fact that liberal arts 
degrees and non career-specific fields cannot be linked to a 
certain occupation.

Next, the use of wage data from BLS is very problematic. In 
addition to it ignoring the non-wage compensation such as 
healthcare insurance, retirement contributions and other fringe 
benefits, which make up the total compensation package 
paid by employers, the 25th percentile BLS data ignores 75 
percent of the workers in a given occupation and instead 
represents the lowest 25 percent of earners in a given field 
– workers likely in the early stages of their career and those 
residing in regions with a lower-than-average cost of living. 
Mark Kantrowitz referred to this as an averaging down effect 

that is “biased toward lower income data” and discriminatory 
against colleges located in regions with lower than average 
income and/or higher unemployment. The data also ignores 
the likely possibility that many entry-level graduates will move 
up the pay ranks as they gain professional experience in a 
given field. Basing student debt limit on averaged down wages 
assumes that graduates will not receive a promotion or pay 
increase within the loan payback period. A more realistic debt-

to-earnings ratio would take into account regional variations in 
compensation and the net present value of expected earnings 
over the life of the loan.

Finally, the Department of Education’s proposal would result 
in the diminished ability of career colleges to offer programs 
that may be beneficial to students or in demand by the labor 
market, and limit their ability to set tuition at a level that permits 
sufficient revenue to stay in business. Since most students 
borrow money to pay for their education, limiting the amount 
that they can borrow also limits the professions that they are 
able to enter, especially for the lowest income students who 
have little personal funds to contribute to the cost of their 
education. It may even shut off routes for people to enter 
a given profession, as many colleges would be unable to 
offer training programs at a price that allows them to remain 
compliant with not only gainful employment, but also the 
90/10 and cohort default rate rules, and might ultimately stop 
offering such programs. While this will likely appease some 
critics of the industry, the end result could be a reduction of 
educational options and access for those most in need, and 
a shortage of qualified employees to fill the demands of the 
labor force.

Instead of imposing yet another rule designed to hobble 
career colleges, the Department of Education should consider 
working with the career colleges to reach an agreement 
to collect and publicize student outcome data such as job 
placement and average earnings, as well as median debt 
and program completion and loan default rates.This would 
ensure that students have enough information to make an 
intelligent decision before enrolling – a much better result than 
strong-arming an entire industry with onerous and potentially 
crippling regulations. ■

... the Department of Education’s latest scheme to limit the amount that students attending 

career colleges can borrow to finance their education is flawed on several other fronts. 
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Missing

For maximum retention, consider the myths 
omitted by Public Agenda research

 Neal Raisman, Ph.D.    |    President, AcademicMAPS 

The

Myths
n September 2009, the apolitical, not-for-profit 
public policy research group Public Agenda 
reported on some myths two of its researchers, 
Jean Johnson and Jon Rochkind, discovered 
when interviewing college students who 

dropped out of college. The publication, "With 
Their Whole Lives Ahead of Them," exposes 
four myths under which our colleges and society 
currently operate. The myths are:

Myth I: Most students go to college full time. If 
they leave without a degree it’s because they are 
bored with their classes and don’t want to work 
hard.

Myth II: Most college students are supported by 
their parents and take advantage of a multitude of 
available loans, scholarships and savings plans.

Myth III: Most students go through a meticulous 
process of choosing their college from an array of 
alternatives.

Myth IV: Students who don’t graduate fully 
understand the value of a college degree 

and the consequences and trade-offs of 
leaving school without one.

i
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These are all important myths to be debunked and the 
publication does a pretty good job of doing so.

However, the researchers do miss two important myths 
that need to be examined as well:

Myth V: Students are young people who attend during 
the daytime.

Wrong. There are almost always two colleges in one. 
There is the daytime school, which gets the most 

attention, support and assistance through the staff, 
faculty and administrators. Then there is College Two, 
which is at night and has almost no attention, support or 
assistance. If the mass of students – which can equal or 
even exceed the daytime population – is lucky, there is a 
part-time evening director who often has only a tentative 
attachment to the institution.

The ignorance of colleges and universities toward 
College Two is a topic for another discussion which will 
come soon. Just wanted to get it out there, since even 
the most stuffy of colleges fail to include College Two 
and its students.

"With Their Whole Lives Ahead of Them" looks at 
retention and some of the reasons students really leave 
college. It concludes that the top reason students drop 
out is the difficulty of working while going to school. The 
money itself was a concern, sure, but the larger issue 
was finding a way to balance work, family and external 
commitments with school demands. It also seems that 
the myths above are so prevalent in higher education that 
there is trouble making a shift to retain more students. 
These are important issues to which I wish to add some 
thoughts from our research.

We concur with most all of the above. We add that 84 
percent of drops occur because colleges are focused 
on the wrong issues for most students. The report says 
correctly that 75 percent of today’s students would be 
termed "nontraditional". They don’t live in a dorm; they 
don’t attend full-time; they don’t have family incomes 
that exceed $35,000; and they do not have families with 
college experience.

REALITY I: They can perceive a real return on their 
investment 

REALITY II: They can envision the goal of a job from the 
college experience.

REALITY III: They believe the school actually gives a 
damn about them, including their situation.

REALITY IV: The school shows that they really do want 
to retain them in college.

REALITY V: The School provides an equal output of 
emotion and concern for them as they do.

Most colleges make the mistake of focusing on the 
25% that fit the “traditional student” image.But they 
are not even focused enough on them, to be honest.

THEY 
WILL STAY 
AND TAKE 
COURSES IF:

Most colleges make the mistake of focusing on the 25% 
that fit the “traditional student” image. But they are not 
even focused enough on them, to be honest.

Colleges are not focused enough on students and their 
success. Okay, that is a generalization, but one I will 
support. So when you write and say “my college is focused 
on students first,” – you better have proof. Starting with 
a retention-to-graduation rate of 85 percent or better, 
with at least 50 percent of the population non-traditional. 
And you’d better be able to show me the retention-to-

graduation plan and the people 
who are hired to retain students as 
their primary focus. I’ll let you all 
slide on full-time versus adjunct/
serfs … most anything else except 
graduation rate.

Myth VI: Students come to college 
to become better educated.

NO. They come to get a job. Just like you and I did. They 
are there to get to graduation so they can get the diploma 
that certifies them to employers for a job. That’s it. That’s 
why they will even take required courses that really have 
no direct benefit nor are made to seem somehow relevant 
to them and their lives. They take it because they have to 
if they want to move ahead. They are realists, and here 
are five of their realities for deciding if staying in college 
is worth it.
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is to give a damn about keeping them. As we like to say: deal 
with the realities! You worked hard to get them; now work on 
keeping them. 

Hillary Pennington, a Gates Foundation education official, said 
it so well in a New York Times article reporting on the Public 
Agenda’s research. Ms. Pennington is quoted as saying: 

"If you try to leave a cellphone system, they almost won’t let 
you leave, and I just wonder if there’s something in we need 
to think about in higher education. We need a system where, 
if someone is struggling, if professors notice that somebody 
is missing a lot of classes, if someone doesn’t early register, 
they immediately go to student-life services, and someone 
reaches out.

We need to be aggressive in working to keep our customers, 
our students. If they leave us, it’s not just dropping a service 
like leaving a cell phone company. It’s more like dropping a 
life, a future. And if you or anyone else at the college does not 
feel like something huge is lost when a student leaves, you’re 
in the wrong job. ■

If the five realities are not met, students leave as shown 
by the chart below:

Neal Raisman is the author of The Power of 
Retention: More Customer Service for Higher 
Education (The Administrators Bookshelf: 2009).He 
was a college chancellor, assoc. provost, dean and 
professor as well as a community college president. 
He may be reached at NealR@GreatServiceMatters.
com or www.GreatServiceMatters.com.

Why Students Leave Your School

Money is, of course, important, but our 2009 annual study of 
1,200 students who had left college showed that money and 
cost to attend isolated from the five realities is a small slice 
of the attrition pie. In fact, when we audit a college for aca-
demic customer service, we find that colleges that do employ 
the five realities find students at risk for financial reasons and 
then help them resolve the money issues whenever possible.

The most important thing colleges can do to retain students 
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BOOK REVIEW

on decisions, the current downward trend will continue.

Predictably Irrational offers readers a way to account for these 
newly acknowledged pressures on decision making. Topics 
include the effect of hunger, sadness and strong emotion on 
what should be purely rational decisions and the impact of 
price-perception on choices. A desire to make simple, paralleled 
comparisons affects our choices subconsciously, too. The book 
offers valuable insight into the decision making process for 
laymen and businessmen alike.

IRRATIONAL DECISION MAKING IS INSTRUMENTAL IN MARKET BEHAVIOR

A growing collection of economists, 
including author Dan Ariely, are turning 
to behavioral economics as the basis of 
economics and business planning. In his 
revised edition of Predictably Irrational: 
The Hidden Forces that Shape our 
Decisions, Ariely employs a variety of 
clever examples to illustrate human 
reactions that come about based on 

behavioral tendencies. These help demonstrate his theories 
and, paired with his sardonic writing style, keep the book 
interesting to the last page.

An up-to-date look at the subprime mortgage crisis is a topic 
in the second edition. Within the economic problems faced 
by the country as a whole and people in their daily lives, Ariely 
says than an understanding of illogical decision making is 
more vital than ever before. He says mistakes will have a 
greater impact and greater visibility than in earlier times. 
Unless businesses account for the inherent, seemingly 
irrational influences of the illogical parts of the human mind 


 Jill Schleiden    |    Staff Writer

“While it is comforting to know that so many decisions are 
made on from irrational bases, it … is quite reassuring to 
know that while the principles of logic have their place, peo-
ple are influenced by other factors … I believe that many of 
us with a specific interest in public policy or management, in 
marketing, or in human behaviour more generally would find 
value in reading this book.”

-J.Cameron-Smith, Australia ■
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Sponsored by the Imagine America Foundation

GETTING TO KNOW IAF’S SPECIAL GALA GUEST: BRIAN MALARKEY

Tell us a little bit about your experience on Top Chef?

It was definitely the most unique experience of my life. Once I 
got going and knew I could compete with these people, it was 
fun. How often do you get the opportunity to have someone 
put together a professional playground for a chef? It got to be 
really, really fun and exhausting. You always know that knife 
is going to fall on you at some point; there is only one winner. 
And, I guess that happened to me in the mountains of Aspen, 

Fortunately, it was at the end. I got to sit with the judges at 
the finals and I got the best of it all – except I didn’t get the 
$100,000. 

What was the greatest experience you took away from 
Top Chef?

My most memorable thing about Top Chef was cooking with 
and for some of the most talented chefs in the country. I got to 
go to the French Culinary Institute, I go to cook at Le Cirque 
during their line service, I got to have Daniel Boulud and 
Marcus Samuelsson judge my food, and I got compliments 
from them. I thought I was a good chef before the show; I know 
I am a great chef now, and it’s because I can play with the  
big boys.

Where did your passion for cooking come from?

My passion for cooking came at my first professional job I was 
at. I learned the basics in culinary school, but it wasn’t until I 
got out in the industry and worked for a famous chef – Michel 
Richard at Citrus in Los Angeles – that is when I saw food as 
an art, as a canvas. I got to see the food, taste the food, smell 
the food, feel the food and just the whole surroundings and 
environment. It is something that will be with me forever.

Talk about your training at Le Cordon Blue?

I moved back to Portland to attend Le Cordon Blue College 
of Culinary Arts. Believe it or not. I had never worked in a 
restaurant professionally. I had cooked for my mom, dad, 
grandmother and enjoyed cooking, but I didn’t know what field 
of cooking I wanted to be in. Did I want to be a caterer, did I 
want to do pastries, did I want to work in fine dining? What 
did I want to do? My training exposed me to a lot of different 
things. I know that my training crafted me and pointed me in 
the direction I wanted to go with my career.

Why do you like the focused training that many career 
colleges provide?

I like the focused training because I don’t necessarily want to 
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How did you establish your relationship with the 
Foundation?

Originally, my father, John Freeman, 
was one of the people who helped 
start the Career College Foundation 
in 1982. He was our President back in 
1985, which is how my connection with 
the Foundation began. I was one of the 
initial supporters of the endowment and 
the 21st Century Workforce Fund from 
a donations perspective. I’ve also been 
involved with the high school scholarship 
program since it started in 2000.

How you do you think you best 
support the Foundation in your role?

Right now, I am the Treasurer on the 
Board of the Foundation. I oversee the 
Foundation’s investments and offer my 
support in that capacity. I am on the 
Executive Committee. I also work on 
projects. Right now, I’m involved with the responsible 
borrowing project that is going to be unveiled at the 
Career College Association Convention. I think it’s 

definitely going to be helpful and show students they 
don’t need to borrow as much money as they can 
possibly borrow. The more they borrow, the more 

they need to pay back. Also with the 
Foundation, I help identify prospects 
for the scholarship program – the other 
colleges that might want to join – and I 
also identify prospects for fundraising. 
When I see people during business 
travels, I am talking about IAF and 
bringing it up.

What do you see is the primary 
value of the Foundation for 
schools? For the sector?

There are two primary values as I 
see it. One is the scholarship and 
awards programs that are great for the 
students and the industry overall: our 
military awards, our adult scholarships 
and the ASEP. And second, we compile 
valuable research and studies for the 

industry that we provide to career college owners and 
companies that ultimately proves the benefit of our 
industry for our graduates.
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MEET THE BOARD MEMBERS
RUSSELL FREEMAN, PRESIDENT, COYNE AMERICAN INSTITUTE
 

do all of the other extracurricular activities. I wanted to get in 
and get out. I wanted to get my knowledge and take it to my 
life and move forward with my career right away.

What would you say to students coming out of culinary 
school? 

The most important thing for students coming out of trade and 
specialty schools is the fact that once you get out, there is 
still continued education. You’re going to take the skills you 
learned and apply them to your job. But I see a lot of young 

people these days, especially in my industry, who want to 
be the boss and jump right up the ladder immediately after 
school. I think it is important to lay your base down and learn 
everything about your position so you can be the greatest 
boss in the future. Stay focused, do your job, do it well, and 
don’t be in such a hurry to step up the ladder too quick. It’s 
better to have a great foundation and that’s what a great trade 
school does for you.

We hope to see you at the 2010 Imagine America 
Foundation’s Gala!
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For more information, contact:
Robert L. Martin, Imagine America Foundation
202.336.6758 or bobm@imagine-america.org ★

COME SEE IAF AT THE CCA CONVENTION

Wednesday, June 9, 2010 – 8:00 a.m. to 1:30 p.m.
IAF Golf Tournament Sponsored by Cengage Learning

Wednesday, June 9, 2010 – 10:00 a.m. to 11:30 a.m.
Center for Excellence in Education (CEE) Advisory Meeting

Thursday, June 10, 2010 – 1:15 p.m. to 2:30 p.m.
Breakout session: Faculty Scholarship in Post-secondary 

Career Education

Thursday, June 10, 2010 – 7:00 p.m. to 10:30 p.m.
IAF Reception and Gala with Special Guest Brian Malarkey

Friday, June 11, 2010 – 11:30 a.m. to 1:30 p.m.
Awards Lunch & General Session – Imagine America 

Foundation LDRSHIP Award Presentation 

Booths 713 and 812

Be sure to visit the Imagine America Foundation’s 
Booths 713 and 812 at the Career College Association 
Convention in Las Vegas for your chance to win a 
new Kindle. While you're there, check out the latest 
Foundation research and projects:

Graduating At-Risk Students: A Cross-Sector 
Analysis

ROI of Faculty Development: A Case Study

Interactive Online Financial Planning Tool for 
Career College Students

IAF schedule of events at the CCA Convention

Get to booths 713 and 812 early before everything is gone!
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no matter where learning happens, 
Blackboard is there to help your students 
absorb and retain it. Blackboard Learn for 
professional education not only delivers 
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University and Laureate education.
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”I have a better chance at having 
one of these if I’m certified.”

It’s true. Students certified through the National Healthcareer Association (NHA) boast a 
competitive edge in obtaining the Allied Health job or promotion they’re seeking.

Schools that offer NHA certifications see increases in 

recruitment, retention and placement. Our programs 

have helped nearly 200,000 individuals earn better jobs 

with higher pay, greater security and more career 

advancement opportunities. 
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career programs around the country, NHA is the nation’s 

largest health career certification provider. Let us partner 

with you to help your students succeed. 

To learn more, visit nhanow.com. 

We recently joined ATI®, the leader in online education, 
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Meet Dee Snider from Twisted Sister at CCA June 9-11 in Las Vegas – Booth 707. Stop by to get your 
PlattForm all-access backstage pass. With it, you get to enter for a chance to win a guitar autographed by Dee Snider, hang 

with him and party like a rock star at PlattForm’s VIP Happy Hour, June 9th at 7:45 PM in The Opium Room at Tao Nightclub.

We Rock, Therefore We Are.
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In a sector where many leading executives work behind the scenes,  
these individuals emerge as influential

PEOPLE IN

EDUCATION?
CAREER

 Kevin Kuzma     |    Editor

 Jenni Valentino     |    Associate Editor

WHO ARE 
INFLUENTIALT

H
E



Subscribe at www.CareerCollegeCentral.com       |   37

s established as the career education 
sector is, the individuals setting its 
course have remained relatively 
unknown. Within the business itself, 

there are some names more familiar than 
others. The larger school conglomerates 
have evolved into enormous organizations, 
and the corporation leaders have inherently 
become known for their innovations, their 
management abilities and their salaries. There 
are executives whose positions make them 
media interview subjects, whose roles involve 
traveling to various state associations and 
making presentations and emceeing board 
panels at conventions. But for the most part, 
many influential people have managed to stay 
behind the scenes.

While it’s mostly a congenial business, the 
career education industry has become fiercely 
competitive, and the leaders who have attained 
great knowledge and made advancements do 
not often embrace the limelight. The sector 
often attracts attention from a negative angle, 
no matter what treatment its track record 

should afford. This seemingly winless battle 
with the media sometimes keeps leaders from 
stepping out. And when you stay tight-lipped, 
you don’t position yourself for recognition or to 
be noticed.

The executives featured in Career College 
Central’s list of most influential executives 
are leaders in education – as instructors, as 
accreditors, as marketers, and in so many 
other ways that go beyond job performance. 
Above all, they are influential, which means 
they’ve accomplished more than an acquired 
following.

Influence is powerful. It can be positive or 
negative, misguided or targeted, intentional 
or accidental. The executives on the following 
pages understand its nature well. They have 
achieved it with the best intentions, use it with 
the best applications, and are responsible in 
their roles. Without them, the career college 
business would be something other than it has 
become, which is the model of efficiency in 
education and profit in business.

A
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In what ways do you feel you have 
influenced the career college sector of 

higher education?

I have influenced the career college sector through four 
separate endeavors. This has been through my roles as: 1) 
Founder and CEO of the Career College Loan Company; 2) 
the Chief Financial Officer and Partner in Virginia College; 
3) the Chairman of the Career College Association; and 
4) the Chief Executive Officer of Education Futures  
Group/Vista College.

Despite growing up in the career college business (my father, 
Jack F. Tolbert, was the Founder and CEO of the Medix 
School, as well as the Chairman of NATTS), I didn’t get into the 
industry until much later. After careers in investment banking 
(Morgan Stanley International) and consulting (McKinsey & 
Co.), I started a company that provided non-Title IV financing 
to career schools. This company was called Career College 
Loan Company (CCLC). At the time, there were very few 
options for schools to access non-Title IV funding. However, 
we felt we had an attractive solution for schools to address 
gap financing requirements, as well as meet 90/10 issues. 
Since then, many other non-Title IV financing companies 
were created to serve this very attractive niche.

Through CCLC, I met the CEO of Virginia College and 
introduced him to a private equity firm based in Chicago, 
Prospect Partners. We formed Education Corporation of 
America (ECA) and recapitalized Virginia College.

My next role that has influenced the sector is my role as 
Chairman of the Career College Association (CCA). After 
having been on the board for four years and serving as 
both Treasurer and Vice Chairman, I was honored that my 
fellow board members elected me Chairman. I served for 
Chairman for two years, having been re-elected after my 
first term. These were pivotal years for CCA. We were facing 
leadership issues, and there were some valid and potentially 
serious schisms among the membership. However, at critical 
points, the membership came together, made a leadership 
change and evolved into a much better association. Today, 
with Harris Miller as its President, CCA is stronger and more 
effective than ever.

Today, I serve as the Chief Executive Offer of Education 
Futures Group/Vista College, having formed the company 
after the sale of ECA. My goal today is to run and grow 
a successful career school in terms of student outcomes, 

JIM TOLBERT
Owner, Education Futures Group, LLC (Past 
Chairman for Career College Association)
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employee satisfaction and return on my investors' 
capital. In this way, I hope to continue to influence the 
career college sector by being a model participant. Just 
as I look at many career college owner/operators and 
think, "That is how I want to operate my company"; 
maybe someday another CEO will look at me and think 
something similar.

Why do you feel it’s critical for institutions 
and professionals in the career education 
sector to participate in organizations such 
as the Career College Association?

Renowned scholar, Rabbi Hillel said, “If I am not for 
myself, who will be for me? If I am not for others, what am 
I?” This sums up for me why we all need to participate 
in CCA, accrediting bodies, advisory boards and other 
organizations that further the well-being of our students 
and schools.

If we don’t assist – and, if necessary, protect – our 
interests, no other sector of education or community will. 
We, as a sector, are reliant on ourselves. While we have 
many friends in Congress, the business community and 
our local markets, we can’t rely on them, exclusively, 
when our interests are at stake.

Likewise, we have to remember to give of our time and 
ourselves to our community. Accreditation, lobbying and 
advice don’t happen by themselves. We have to be willing 
to provide our time and money as sector participants or 
suffer the consequences of not doing so through bad 
legislation, irrelevant regulations or misguided policy.

The other reason that we need to participate is that 
peer review and peer assistance are in all of our best 
interests. We know best how to run a good school, not 
the politicians or others who have never worked in our 
industry nor attended one of our schools. If we don’t 
participate, others, who have no idea what they are 
talking about, will impact the outcome, and we may not 
like the answer.

Finally, we need to participate in order to assure the 
mutual success of all law-abiding, regulation following, 
quality institutions. Our sector is growing rapidly because 
there is a huge unmet need for what we do. We can all be 
successful if we play by the rules, work hard and keep our 
sights on student outcomes. However, when one of us 
fails, we all fail. When one school goes under or breaks 
the rules, we all look bad. As such, our participation 
in industry organizations is a way we can assist other 
schools and ensure success for those that deserve it.

What influence have you had 
on the sector?

I have not had as much influence 
on the sector as the sector has had 
on me. If I did have an influence, it 
would be politically, helping shape 
the Career College Association’s 
stance in the past as a board 
member and Chairman. That same 
influence could have been as well 
with my three years as Chairman 
of Imagine America Foundation. I 
have also tried to share with others 
the importance of compliance and 
systems for our schools.

What would you like your 
legacy to be?

I’d like to be known for starting 
MedTech from scratch and seeing 
the impact it has had for employees, 
students and employers.

JOE DAVIS
CEO, MedTech College
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In what ways have you influenced the sector?

Several of the career colleges that I have worked for over 
the years have either been in the process of moving from 
national to regional accreditation or were considering such a 
change. So when I began my doctorate in education several 
years ago, I knew I wanted to research why career colleges 
wanted to make such a change in their accreditation. I spent 
over a year surveying career colleges to determine how 
many were considering changing to regional accreditation, 
conducting personal interviews of college administrators 
who have made the change, interviewing accreditation 
representatives, and conducting two case studies of career 
colleges that moved from national to regional accreditation. 
The result was a dissertation titled, “Regional or National 
Accreditation: The Reasons For-Profit Career Colleges have 
Changed to Regional Accreditation and the Implications to 
Higher Education.” As the winner of the 2004 Accrediting 
Council for Independent Colleges and Schools (ACICS) 
Dissertation Fellowship, I presented my dissertation findings 
to the 2005 ACICS Conference which included member 
career colleges. My hope is that my work on this topic has 
aided career colleges in making the decision as to whether 
or not moving from national to regional accreditation is their 
best option.

Why does the career college sector have 
such an appeal to you? 

Seventeen years ago, I was finishing my final courses for 
my Master’s degree and realized I needed to begin looking 
for a job. I had put off finding a “real job” after I graduated 
with my Bachelor’s degree by continuing with my Master’s 
degree, but I realized I needed a break from academia. As 
any good college graduate did back then, I scanned the job 
advertisements in the newspaper and began applying for 
jobs. I wasn’t looking for anything in particular, but rather 
applied for anything that I was qualified for (and probably 
some that I wasn’t).There was a job advertisement for a 
Night Administrator at a local junior college called Lincoln 
School of Commerce, in Lincoln, Neb. The advertisement 
was looking for someone with a Master’s degree and 
teaching experience – something I actually had! After 
several interviews I was hired. While starting in the career 
college sector was fate, staying in the career college sector 
was a conscious decision, for a variety of reasons.

One of the primary reasons I have stayed in this sector is 
because of the opportunity to make an impact on the lives 

of the students I serve. In every organization where I have 
worked, I have had the ability to implement change and to 
hopefully improve the opportunities for students. This wasn’t 
something that I accomplished on my own, but rather it was 
a school effort. I have also had the great privilege of having 
some wonderful mentors along the way that have taught me 
a great deal about how a career college operates and serves 
students.

It is my belief that everyone deserves the opportunity to 
pursue a college education. This is a mission that every 
career college that I have worked for has attempted to 
fulfill. As a sector, we serve students who may not have the 
opportunity to go to college if we did not exist. Being able to 
provide that opportunity to students is tremendous.

Lastly, I have chosen to stay in the career college sector 
because of the emphasis on teaching students a specific 
career. My formal education is liberal arts in nature, and 
it has worked well for me; however, the reality is a liberal 
arts education is not for everyone. As a sector, our focus on 
teaching a specific career provides students the training they 
need to acquire their dream job. That is a phenomenal thing 
to be able to do!

DR.MICHELE F. ERNST
Chief Academic Officer, Globe Education 
Network, Woodbury, Minnesota.



As 
Influential 
as Ever
In case you thought some 
important executives were 
overlooked, this is actually 
Career College Central’s 
second list featuring the 
sector’s most influential 
people. In the March/April 
2008 edition, we paid tribute 
to another batch of well-
respected career education 
leaders. Those included on 
our previous list were:

Jimmy 
Addison 
President/CEO, 
Global Financial 
Aid Services

Jonathan 
Brandt 
CEO, National 
Healthcareer 
Association 
(NHA)

Bill 
Buchanan 
Executive Vice 
President of 
Marketing, 
Corinthian 
Colleges, Inc.

Katie 
Calabrese 
Vice President, 
Conferences 
& Professional 
Development, 
Career College 
Association

Rene 
Champagne 
Former 
Chairman/CEO, 
ITT Educational 
Services Inc.

In what ways have you 
influenced the sector?

I cannot remember a time when I did 
not want to be a teacher. As I taught 
in high school, community college 
and then proprietary education, it 
became vitally important to me that 
students have the benefit of industry 
experts in the classroom. Often, 
however, those experts did not have 
the skills required to teach what they 
knew so well. Marrying those two 
sets of skills for faculty has been 
my passion over the years, as they 
lead to faculty and student success. 
The systematizing of all information 
regarding faculty development. 
such as conferences; workshops; 
in-services; online training; and 
of course, continuing education – 
became vitally important as well, 
in order to report and evaluate, 
collaborate with compliance and 
risk management departments, and 
in the current environment of post-
secondary education, document and 
support the entire process.

Why does the career college 
sector have such an appeal 
to you?

Career colleges serve a segment of 
the population that may not typically 
attend a postsecondary institution; 
many are first-generation students, 
minorities, ones who have had a 
previously unsuccessful experience 
after high school, career changers. 
I have attended many graduations 
where a graduate brings 25(or more!) 
family members, many of whom did 
not complete high school, let alone 
college. I will long remember the 
looks of pride on the faces of those 
families! 

What would you like your 
legacy to be?

During my time with Career 
Education Corporation, I have been 
an instructor, program chair, dean, 

campus president, Corporate Vice President of 
Academic Affairs, and SVP and Chief Academic 
Officer. These experiences have allowed me to 
bring operations into an otherwise totally academic 
enterprise, while advocating for the student and 
faculty. Ethics became an important part of this. In 
January of 2005, the monthly Integrity Series began 
and is still going strong today. These interactive 
sessions are open to anyone in the company, 
and topics have ranged from "Academic Integrity 
and What Is It?" to "Failure Is Not an Option" to 
"Minimizing Compliance Risks" with facilitators 
from both in and out of the organization.

Succinctly put, my epitaph might read: known for 
her integrity, her advocacy of students and faculty, 
and her passion for lifelong learning.

DR.DONNA L.GRAY
Senior Vice President of Academic 
Affairs and Chief Academic Officer, 
Career Education Corporation
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In what ways have you influenced the sector?

If a farmer starts with a homogeneous set of A+ grade crops, 
by simply watering and fertilizing on schedule, he would 
reap a consistent harvest. In the career college sector, we 
have to manage a variety of special crops, each with their 
own unique challenges.

Through active involvement across the civic, charitable, 
political and business worlds, I enthusiastically and 
successfully advocated for our sector to be understood in 
the positive way it truly deserves. I was able to demonstrate 
that we provide an exceptional educational opportunity for 
the masses and are at the forefront of connecting well-
trained graduates to the employer community.

Through research and innovation, I also contributed to 
closing the gap between the classroom and the workforce. 
Specifically, I was able to create several innovative learning 
frameworks and educational approaches.

I started California Design College (now The Art Institute of 
Hollywood), one of the first institutions teaching computer 
technology for the fashion industry. We developed new 
CAD textbooks and teaching modalities that allowed 
designers to bring their visions to life when they didn’t have 
the physical talent to draw using pencil, pen or brush.

Along the same lines, Fremont College is the product 
of a new collaborative and interactive learning model: 
Professional Action Learning Embedded with Industry™. I 
developed a six-step instructional framework for faculty by 
integrating diverse learning styles, experiential education 
and thought strategies that go beyond the typical lectures.

Another development that I am implementing at Fremont 
College is cloud learning. In today’s era of unlimited access 
to information, the purpose of the university needs to 
change. Our students no longer read textbooks or listen to 
long lectures. Google doesn’t make us stupid, but it does 
tend to make us broad and shallow with our knowledge. 
The responsibility of an Information Age university 
should be to organize and verify the validity of accessible 
information. In the end, our students’ knowledge could be 
perfectly matched with the culture and skills of the employer 
community.

Why does the career college sector have 
such an appeal to you?

Autonomy, complexity and a clear link between effort and 
reward are the three characteristics that Malcom Gladwell 
uses to define satisfying work. The career college sector 
undoubtedly provides all of the necessary ingredients for 

me to go to work excited and enthusiastic every day.

My most invigorating motivation for working in the career 
college sector is being able to share the beginning hope 
of our students’ new lives and experience the thrill of their 
accomplishments. Our students’ stories inspire me every day.

After spending my entire professional life in one sector, I still 
find my work to be one of the most passionate affairs of my 
life. The agility and freedom of innovation that this sector 
provides to entrepreneurs allows me to run the marathon of 
life at a sprinter’s pace.

SABRINA KAY
Chairman and CEO, Fremont College



Jeff Freeman 
Co-owner/CEO, 
Pinnacle Career 
Institute

Robert 
Johnson 
Executive 
Director, 
California 
Association 
of Private 
Postsecondary 
Schools 
(CAPPS)

Matthew 
Johnston 
President, 
SBBCollege

Arthur Keiser 
President, 
Keiser 
University

Neil 
Lefkowitz 
Partner, 
Corporate & 
Finance Group, 
Dickstein 
Shapiro LLP

Jonathan 
Liebman 
School 
President/CEO, 
Specs Howard 
School of Media 
Arts

Robert 
L.Martin 
President, 
Imagine 
America 
Foundation

Jack 
D.Massimino 
CEO, Corinthian 
Colleges, Inc.

In what ways have you 
influenced the sector?

I would like to think that I have helped the 
organizations I have been involved with 
successfully transition to a 21st century 
learning model, realizing that academic 
excellence and economic success 
are compatible and interdependent. 
As someone who has enjoyed both a 
career in business and education, I 
believe I have been able to merge the 
best of both the traditional academic 
world with the economic reality of 
education as a business. Superior 
curriculum and education delivery 
lead to student (customer) satisfaction 
and success, larger enrollments, 
improved persistence, and graduation 

JOHN J. KING, Ed.D.
Senior Vice President & Chief 
Academic Officer, Lincoln  
Educational Services Inc.

and placement success resulting in higher 
revenues and profitability. This success in 
turn results in greater reinvestment in the 
product (research, curriculum and educational 
delivery). Often conflict, misunderstanding 
and miscommunication exist between 
the academic and business mindset, and 
hopefully, I have been able to bridge that gap.

Why does the career college sector 
have such an appeal to you?

Our sector primarily deals with students who 
are looking to better their life circumstances 
through education that leads to a career 
and employment. Often our students 
tend to be academically disadvantaged 
and nontraditional learners educated in a 
system that caters to students that thrive in 
a traditional academic system. The career 
college sector presents both the challenge 
and opportunity to dramatically alter the lives 
of these academically challenged individuals 
and alter the educational landscape of our 
nation and communities for the better through 
innovative educational practice that focuses 
on learner needs. What could be more exciting 
and rewarding than to work in an environment 
where every day you can have a positive 
impact on the lives of people? 

What would you like your legacy 
to be?

I would hope that my legacy would be that I 
cared about both student and organizational 
success and that I was able to influence our 
sector in positive and innovative ways that led 
to improved student learning, persistence and 
outcomes, and helped our sector in general 
and my organization in particular grow and 
flourish. I would hope to be viewed as an 
individual who could bring groups of people 
together behind a common vision of academic 
innovation and excellence leading to student 
success and organizational growth and 
prosperity.
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What is your most 
outstanding business 
accomplishment?
 
The most outstanding accom-
plishment is moving into the 
CMO role a couple of years 
ago. I still have so much to learn 
and am surrounded by amazing 
mentors and colleagues to learn 
it from. I have been very blessed 
to have people around me, 
both internally and on the client 
side, who challenge me daily. It 
has been an amazing ride and 
I hope I have made as much of 
an impact on the careers of oth-
ers as has been made on mine.

What contributions have 
you made to improve 
the climate for women 
in the career education 
business?

Being a woman in what was once 
a predominantly male-dominat-
ed business could be consid-
ered a contribution, but I don't 
consider it that. Yes, I was one 
of the first women executives in 
the career education sector to 
take a significant leadership role 
on its corporate side. When I first 
joined PlattForm eight years ago, 
career training-oriented colleges 
were operated by wealthy white 
males, which was very definitely 
what you could call "the good ol' 
boys" club. I was promoted to a 
position that I was admittedly not 
prepared for – advising one of 
the fastest-growing career col-
lege conglomerates, Corinthian 
Colleges, in its advertising and 
marketing efforts. I withstood the 
challenge. I led meetings and cli-
ent calls with men in the room or 
on the line. My company grew 

How has Russell Martin & 
Associates helped better prepare 
educators for the challenges they 
face in the career education sector?

Many of the students in the career education 
sector have been victims of poor educational 
experiences, including very poor instruction. 
Career education tends to bring in many 
adjunct faculty who are very gifted in their 
fields but new to teaching. Russell Martin 
& Associates, through our L+Earn services, 
provides fun, fast, flexible and measurable 
learning experiences to jump-start these 
talented adjunct faculty (and full-time as well) 
using the latest in adult learning and brain 
research. By learning through on-live and live 
workshops to integrate experiential learning 
into classrooms, our career education clients 
have improved their retention and grades, 
which increases placement. We like to say 
"Lecture as a last resort!"

What do you believe has been your 
most significant contribution to the 
career college sector?

Whether through our admissions, career 
services or faculty workshops, I believe that 
we bring new and effective ways to quickly 
improve schools in a way that directly impacts 
their bottom line and their student success. In 
turn, the career education sector has taught 
me about this large group of under-served 
people who can significantly improve their 
future with our help. It's very important work.

TRACY KREIKEMEIER LOU RUSSELL
Chief Marketing Officer, PlattForm Advertising CEO, L+Earn

along with Corinthian, and soon, 
I found myself atop management 
of Kansas City's second-largest 
ad agency. Success and leading 
by example have been my contri-
butions. In that respect, I've set a 
path for other strong women lead-
ers to make meaningful contri-
butions in our field, as well. And,  
I've enjoyed every minute of it. I 
still am.



Kimberly 
McWaters 
President/
CEO, Universal 
Technical 
Institute Inc.

David Meek 
Founder/
CEO, Campus 
Management 
Corp.

Harris Miller 
CEO/President, 
Career College 
Association

Sheryl Moody 
Executive 
Director, 
Accrediting 
Council of 
Independent 
Colleges 
and Schools 
(ACICS)

Tom Nelson 
CEO, Education 
Management 
Corporation

Joe Pace 
Managing 
Partner of 
the Higher 
Education 
Initiative, The 
Pacific Institute

Michael Platt 
CEO, Ad 
Venture 
Interactive

Elise Scanlon 
Executive 
Director, 
Accrediting 
Commission of 
Career Schools 
and Colleges 
(ACCSC)

What’s the driving force behind the 
success of The DAVE School?

Our students spend the last quarter of the program 
working as though they are part of a company that 
is producing an animated (or visual effects driven) 
film. This may sound normal, but it's not. Most 
animation schools cast the student in the role of the 
filmmaker, but that's not where the jobs are. The 
jobs are in the hundreds of positions that support 
the director. So our in-class production scenario 
puts the direction in the hands of the instructor. Our 
students work through the same positions they 
plan to actually apply for after graduation.

How do you measure your success?

My wife Anne and my daughter Emilie seem 
happy and healthy. What else is there? 
Professionally, I love the fact the fact that I get 
to see people earn their dream jobs on a very 
regular basis. That feels great! We had eight 

JEFF SCHEETZ

CEO, L+Earn

President and CEO, the DAVE School

grads work on Avatar and they and 
their parents had to wait two years 
for anyone to understand how just 
cool that is. Even I didn't know just 
how cool that was ultimately going 
to be.

How do you measure the 
success of your school?

It has changed over the years. 
It used to be satisfaction of the 
student, then it was the quality of 
the work being done here, but we 
eventually learned that those things 
can cloud your vision. Now the only 
thing we concern ourselves with 
is employer satisfaction. If we are 
providing the right training for the 
current employment climate, we 
are doing right by our students.

What’s your personal  
motto … or creed?

Copy what works and take it a step 
further. I did just come up with that 
as have no standing motto.

What would you like your 
peers to know about The 
DAVE School?

That we are about to explode. 
Last year The DAVE School was 
acquired by Leeds Equity through 
their EDuK group. This has given 
us the leverage to redesign and 
expand the entire experience. Our 
programs will soon be 50 percent 
longer, teach bleeding edge 
programs, and be relocated into a 
fantastic facility deeper within our 
current home at Universal Studios 
Orlando. The new space is in 
two halves; one is three floors of 
classrooms and labs, the other is 
11,000 square feet of state-of-the-
art Universal Studios sound stage. 
We will no longer be the little mom-
and-pop school Anne and I founded 
10 years ago. We will be a world-
class institution with the resources 
to compete with everyone.
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In what ways have you 
influenced the sector?

I would like to think that I’ve 
influenced, and hopefully will 
continue to influence, the sector 
in several ways. I’ve been with 
Remington College for more than 
22 years and have held just about 
every educational and operational 
position you might find at a typical 
career college. I am currently 
the Chief Academic Officer 
for Remington Administrative 
Services, Inc., which oversees 
20 campuses around the U.S. I 
have also been an active team 
leader and past commissioner for 
ACCSC. Through these positions 
of leadership, I believe that I have 
indirectly and directly influenced 
many different levels of personnel 
and students.

I also feel that I’ve influenced 
industry instructors and 
administrators as a guest speaker 
and keynote speaker at numerous 
state associations and seminars, 
and I’m a regular at the CCA 
leadership conferences. At these 
events, I always try to challenge 
the members of our schools to see 
past the easy and politically correct 
answers to issues of retention and 
instructor quality and to focus 
on what it really takes to run an 
effective classroom and campus. 

Why does the career 
college sector have such 
an appeal to you?

The career college sector appeals 
to me for several reasons. One 
reason is the number of success 
stories. I love success stories, and 
you can’t find any better success 
stories than in our college sector.  
Let’s face it, if little Johnny’s mom 
and dad went to Harvard and both 
graduated with a MBA, there’ s an 

DR.MICHAEL LANOUETTE
Chief Academic Officer, Remington Colleges

pretty good chance that Johnny will be Harvard-bound, 
too. However, for every Johnny, there’s at least one other 
individual out there who doesn’t have his or her path 
laid out as nicely and neatly as Johnny does. Many of 
these individuals have been told they will never amount 
to anything, and our sector proves that statement wrong 
time and time again. In these kinds of situations, I love 
proving people wrong.

Another reason why the sector appeals to me has to do 
with the individuals in the industries themselves. I have 
visited schools in 48 states and am constantly impressed 
by the level of dedication, professionalism and care 
our sector takes with its ”customers” throughout their 
educational experience. Regardless of the level or the 
program or program type, the career college schools are 
systematically changing lives for the better. 

What would you like your legacy to be?

When I’m on a plane and someone asks what I do, I’ve 
given up trying to explain what I do. I simply say I am a 
teacher. Although I hope it’s a little early to be using words 
like legacy, I first and foremost want to be remembered 
as a good husband, father and teacher who has inspired 
confidence and independence in my students. I intend to 
continue to make a daily difference with the students in 
our sector by keeping the expectations bar high for them 
while at the same time giving them the knowledge and the 
means to get over the bar.
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How have accrediting bodies such 
as ABHES brought about positive 
change in the career education 
sector?

As both a recognized institutional and 
programmatic accreditor specializing in 
healthcare education, ABHES’ accreditation 
activities differ in some ways from those 
of other recognized accrediting agencies, 
extending the demands of its standards and 
procedures from the norm. The agency’s 
focus on an assortment of healthcare 
disciplines requires extensive research into 
market demands in addition to curricular and 
skill competency requirements. Detailed 
program-specific reviews of standards are 
conducted through its program advisory 
committees that complement current trends 
and needs for employment in the chosen 
profession. This focus has brought about 
increased retention, credentialing success 
and positive employment outcomes to 
students and graduates attending ABHES-
accredited institutions and programs. Most 
importantly, ABHES’ work has helped to fill 
the ever-growing diversity and demands of 
healthcare today.

The U.S. Department of Labor projects 
the healthcare industry will undergo the 
largest growth of any other industry, with 
an estimated 4 million new jobs by 2012. 
ABHES continually responds to this 
increased demand, which is coupled with 
increased requirements for more broadly 
trained and credentialed individuals, through 
the development of program-specific 
accreditation standards in those areas most 
in demand in healthcare. ABHES assists 
its accredited institutions and programs 
across America by providing guidelines to 
understand market trends so they make wise 
choices about new program development, 
curriculum and competency requirements 
and tuition. Whether an institution is 
dedicated exclusively to health education or 
offers healthcare programs as part of a more 
diverse mix, ABHES ensures its accredited 
training programs are developed and 
evaluated based upon unique and essential 
requirements of the profession, thus enabling 
positive results to all involved.

In what ways do you believe 
you have influenced the 
sector?

As I enter my 23rd year in accreditation, 
I would like to believe that my influence 
on the sector has been to instill 
and model quality assurance along 
with a good deal of common sense 
intertwined. This stems from my past 
observations and lessons, seeing 
up close what can go right and what 
can go wrong in career education. 
Those insights, coupled with strong 
relationships, enable me to surround 
myself with board members, staff and 
volunteers possessing diverse and 
necessary talents that allow ABHES 
to have heightened confidence that it’s 
accredited institutions and programs “do 
it right” and that their students succeed. 
I feel that assuring quality, especially in 
the important disciplines found in health 
education, has necessitated more 
detailed requirements, which I prefer to 
call guidance. I hope that I have played 
a role in influencing the belief that for 
each accreditation standard in effect, 
there is a clear and reasonable basis 
for its existence and that knowledge 
results in higher quality programs that 
benefit accredited institutions and 
programs, the students served, and the 
all of the communities of interest that 
are touched by our institutions 
and students.

CAROL MONEYMAKER
Associate Director, Accrediting 
Bureau of Health Education Schools 
(ABHES)
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DON MUNCE

FRANKLIN 
K.SCHOENEMAN

President, National Research Center for Colleges 
and University Admissions (NRCCUA)

CEO, Empire Education Group

How did your career path lead you to NRCCUA?

I started in college admissions work immediately after 
college in 1975. I used NRCCUA services to build our 
enrollment. I became familiar with the programs as a 
client and in 1987 accepted the role of Executive Director 
for Enrollment Consulting.

What is NRCCUA's greatest contribution to 
the career college sector?

NRCCUA operates My College Options™, the nation’s 
largest college planning program connecting high 
school students and recent high school graduates with 
colleges and universities. MyCollegeOptions.org allows 
students to learn about and interact with the college of 
their choice.This gives our career college members, who 
target high school seniors and recent graduates, access 
to customized lead generation programs that provide 
detailed student profile information allowing targeted 
communication with qualified prospective students.

What would you like your legacy to be?

I want to build programs that help every student find the 
best possible education match for their future. In doing so, 
I want to develop a relationship of trust with the providers 
of postsecondary opportunities that advances the cause 
of education.

How did your career 
path lead you to Empire 
Education Group?

Actually, although Empire was 
established in 1929, it has been owned 
and operated by my family for the past 
55 years, starting with my grandfather, 
then my father, and then my older 
brother. When I graduated from college 
in the late '70s, I ran a chain of 36 
beauty salons for about 12 years. 
During that time, I learned firsthand that 
there was a real need to improve how 
cosmetologists were trained. When the 
opportunity came 20 years ago to lead 
Empire, I jumped at the chance because 
of the passion I developed for education. 
This also spurred a devotion to creating 
opportunities that would enable people 
to improve their lives.

What would you like your 
legacy to be?

My hope is that our legacy here at Empire 
will be to continue being a values-based 
and values-driven company that will 

not only succeed, but thrives in its efforts 
to provide our students with a great 
“success-based” education. I believe 
that we have created a place where our 
coworkers and students can grow to their 
best potential. I hope we will continue to 
raise the bar in cosmetology education, 
and that we continue our efforts to 
constantly improve who and what we are. 
This is something that my team and I are 
passionately committed to do.



Subscribe at www.CareerCollegeCentral.com       |   49

As a career college alumnus, how do you 
use your unique perspective to influence 
your own decisions with the sector?

Maintaining balance in decision making is important 
for all leaders. My experience allows me to better 
analyze decisions from all perspectives and to better 
understand potential outcomes and perceptions. As with 
many private career colleges, many of our campus and 
system leaders are private career college graduates too. 
Imbedded in our decision-making process is the genuine 
concern and consideration of how a specific decision will 
impact our students and their families.

You are heavily involved at the local level 
with your state association. Can you explain 
why you feel this is important for you 
personally and for your Bryan College?

I have served as the President of the Missouri Association 
of Private Career Colleges and Schools for the past 
several years. It has been my experience that larger 
school chains either have independent representation 
on the state level or they are not involved much at all. 
Personally, I believe it is critical for the small school 
owner to be adequately represented, and this can only 
be accomplished through involvement. Considering the 
level of growth occurring in the career college sector, it 
is more important than ever for legislators on all levels 
to better understand our value to the economy through 
educating tomorrow's workforce. While my employment 
connection is through Bryan College, I feel I represent 

BRIAN STEWART
President, Bryan College

students of all private career colleges throughout the markets 
and states we serve. Additionally, there are many others that 
participate in guiding MAPCCS and our representation. It 
takes everyone to bring the pieces together.

How does your educational experience allow 
you to connect with students?

I would like to believe that students feel I am approachable 
and interested in their success. However, you may be better 
served asking the students yourself! Seriously, though, I 
believe once they get past my “position” and open up, they 
find I am willing to discuss most anything from family to career.

In what ways have you 
influenced cosmetology 
education?

Our primary focus at Milan Institute is to train our students 
for a career in cosmetology and not just to pass the state 
board exam. We emphasize customer service skills, client 
referral skills and up-selling salon service skills. Our schools 
provide a real-life salon setting with technology that provides 
weekly “dashboard” reports on each student's activity. 
This helps get them job ready, and they have a better 
understanding that this career is also a sales career. We 
have also implemented several systems to better track each 
school's critical performance areas in completion rates, state 
licensure rates and placement rates. Our most recent project 
is to implement online technology to our education so our 
students will have the flexibility to have a hybrid education of 
off-site academics and on-site salon training.

What would you like your legacy to be?

My goal is that students and graduates feel that Milan 
provided a quality education for their investment in 
education. Employers looked to Milan for professional 
graduates to hire. Milan employees felt we made a positive 
impact on students’ lives. Milan was active in the local 
community it served. On a humorous note, I guess I could 
be remembered as the eccentric school owner who brought 
his dog, Batman, to 10 school conventions/year.

GARY YASUDA
President and Owner, Milan 
Institute
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Can you explain what it is that keeps you so 
involved with the career college sector of 
higher education?

My involvement in career education is all about the mission 
and multiple opportunities. I immensely enjoy the role 
I have impacted the lives of others at several levels. My 
CEO efforts are focused on creating an environment where 
people thrive. Internally – at a corporate level with our 
employees – I align our business with an authentic-oriented 
culture focused on a customer value point of fulfillment. I 
encourage a servant leadership to enhance our mission of 
service. I believe this strategy establishes a sound basis for 
meeting our goals externally with our students, graduates 
and employers.

At another level, I believe in the global mission of career 

How did you get your start in the trucking industry?

In 1994, I took over the operation of one of the largest truck stops 
in the country located in Bordentown, New Jersey. Over the 
years, our focus was hospitality and service to the professional 
driver.

In 1998/1999, after hearing from major trucking companies 
about the constant shortage of trained drivers, we decided that 
a commercial driving school would be a natural extension of our 
existing business. We purchased several pieces of equipment, 
trained an instructor and had him state certified. We then opened 
the School at the Truck Stop. In the following 10 years through 
growth and acquisition, we grew Smith & Solomon to its current 
eight campuses in New Jersey, Pennsylvania and Delaware.

In what ways have you influenced the trucking 
sector already?

I have directed the company focus on getting our students jobs 
in the trucking industry, as well as enhancing the image of the 
professional driver. For Smith & Solomon, it’s not just getting 
people licenses but finding gainful employment for those 
that need it the most, although that happens to be the most 
rewarding aspect of my job. We constantly develop and improve 
our curricula, not only to keep up with technology, but to offer 
enhanced studies for individuals in, and entering, the industry. In 
conjunction with local community colleges, we have developed 
courses to offer post-graduate programs where individuals 
learn the foundational skills to become an owner operator. It’s 
this approach that we and other professional schools across 
the country take that I believe will drive the industry and the 
professional driver into the future.

What more would you like to accomplish 
throughout your career?

I would like to continue to help improve the image of the 
professional driver and to place as many qualified new drivers 
in long-term growth positions of employment or ownership. I 
would like the opportunity to help bring government regulations 
and industry goals together to produce the safest and most 
knowledgeable driver possible. I believe that training and 
education is key to keeping our roads safe.

CHERYL ZAPATA
Executive Vice-President and 
Co-owner, Dawn Career Institute

JOHN DIAB C.O.O,
Smith & Solomon
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education; providing accessible, affordable and relevant 
education focused on outcomes and career opportunities 
to a diverse ground and online student population. As an 
organization we seek opportunities to create an extraordinary 
learning experience for our students through capstone 
events, our Coffee Shop Learning Center, Learning Resource 
Center, our New Beginnings Spa, and other labs and projects. 
We extend the philosophy to our graduates and employers 
in a similar fashion, hosting learning luncheons, graduate 
workshops, and participating in a variety of community 
events. Once again, taking advantage of an opportunity to 
invest in and to provide an environment where people thrive.
It’s the mission and opportunities that keep me involved in 
career education! 

Why is it important to you that your school is 
involved in the community and does more  
than provide skilled graduates to the  
local workforce?

With a focus on mission and opportunity, community 
involvement is vital to support both regards. Community 
involvement increases awareness and promotes 
opportunities for our students, graduates and employers. 
Awareness underscores value – exposure for our students 
and graduates to gain experience and contacts as they pursue 
solutions. We take it seriously; our quarterly Special Events 
& Community Outreach Calendar incorporates activities 
ranging from Food Bank Drives, National Children’s Dental 
Health Month (collecting supplies for foster children), National 
Nutrition Month (students training with youth at the YMCA), to 
a variety of awareness walks, career fairs, and on-site events 
planned by our students and faculty. These activities also 
allow students, staff and faculty to understand and experience 
the importance and personal value of community – a basic 
aspect of being a contributing member of community.

It’s the mission and opportunity that makes my school’s 
community involvement important to me!

What is your personal professional philosophy?

Personal accountability is critical. The best planning and 
systems will fail without the right mindset in the School. I 
look for people who show passion in their work and bring 
professional development strategies to constantly challenge 
the status quo. One area I am particularly proud of is the 
achievement of our faculty in attaining Master Instructor 
status through an online CBSD type of training program. 
Our school has the largest number of master instructors in  
the nation.

I believe in control and oversight, but I am ever vigilant with 

MARK GREENBERG
New England Tractor Trailer Training School

respect to an overbearing or burdensome corporate message. 
Top executives are responsible to support, assist, listen to 
and solve problems with the campuses, not overpower them. 
Strict top-down management styles create staff resentment 
and usually result in ultimate failure.  
  
How do you think NETTTS has influenced the 
transportation industry? 

We have invested heavily in the creation and maintenance of 
relationships with local, national safety associations, national 
trucking companies and interest groups. I serve as Chairman 
of the Massachusetts Truck Owners Association representing 
the interest of over 150 members as well as a Director for 
the Motor Truck Association of Connecticut. These employers 
are involved with us as well, lending their support to us by 
hiring our graduates, serving as advisors, and helping to 
create greater awareness of the importance we play in truck 
safety. I consider many to be good friends as well.

What do you enjoy most about what you do?

I love meeting students who have attained licensure and 
placement and hearing compliments about how we were 
agents of change in their lives. I’m proud that I’ve helped 
raise over 20,000 partial scholarships for veterans, developed 
the entry-level training standards and validated testing for 
the industry, and helped create the DRIVE THE GUARD 
partnership with the National Guard through my chairmanship 
of the Commercial Driver Training Foundation. Last but not 
least, I feel fortunate to work with a staff that gives their all to 
students every day. ■
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Thinking of Divesting?
Every school owner dreams of someday stepping out of the 
hectic enterprise of running a school to relax and enjoy life.

Triumph Capital is an investment company that invests  
in post-secondary education. We understand the challenges  
of operating and developing post-secondary schools in  
today’s changing education environment and difficult  
economic climate.

The strategy of Triumph Capital is to invest in post- 
secondary schools that have a long operating history, a strong  
reputation and brand image, and good standing with  
accrediting bodies and regulators.

If the time is right for you to enjoy life and to consider a 
change of ownership, give us a call and let’s discuss your 
school and the potential for a transaction.

Jim Otten
Triumph Capital, LLC
p: 847-519-7212
e: JimOtten@TriumphCapitalLLC.com

Paul Ryan 
Triumph Capital, LLC
p: 847-490-5373
e: PaulRyan@TriumphCapitalLLC.com

TriumphCapitalLLC.com 978-443-5000 | www.jblearning.com
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Career College Association Convention,  
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rowing student enrollment, rising tuition costs, increasing 
student debt and a weak economy have resulted in a disturbing 
trend that is affecting students, institutions and taxpayers alike: 
More students are defaulting on their student loans.

The consequences for students are obvious. Those who default 
suffer damaged credit ratings, which can negatively affect 
future job prospects and quality of life.They are also subject 
to wage garnishment, potential lawsuits and denial of future  
education funding.

But the effect on institutions can be dire as well. Schools with 
high "cohort default rates," a measure calculated annually by 
the U.S. Department of Education, risk losing their eligibility for 
federal student aid. The idea is that these schools, with a large 
percentage of former students unable to repay their student 
loans, are not providing a quality education and thus shouldn't 
benefit from federal aid. For many schools, losing access to 
federal grant and loan funds puts their very survival at risk.

Last year, we saw the largest increase in cohort default rates 
since 1989. And looming changes to the way the department 
calculates a college’s default rate promise to result in even 
greater increases. The current default rate is calculated as the 
percentage of students who default within two years of leaving 
school. The new calculation will increase that timeframe to three 
years. As a result, it will catch more students who default and 
cause default rates to increase for nearly every institution – 
putting more colleges at risk of facing federal sanctions.

Career colleges as a whole are most at risk, with current cohort 
default rates averaging 11 percent – 60 percent higher than 

 CONTRIBUTED ARTICLE

g
With cohort default rates on the rise, 
career colleges can do more to help 
protect students and themselves 

 Erin Dillon     |    Education Sector

 Robin V. Smiles     |    Education Sector

DEFAULT RATES
OUT-THINKING
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the overall rate for all schools. That number is expected to 
nearly double when the new calculation goes into effect. It is 
no surprise then that those representing career colleges have 
argued against the idea of punishing schools for high cohort 
default rates. These high rates, they say, are a consequence of 
the type of students they serve – large numbers of low-income 
and first-generation students who, with a high likelihood of 
dropping out and low likelihood of having family resources to 
rely on, are more likely to default. As such, it's unfair to use 
student default rates as an indicator of institutional quality.

But disconnecting default rates from institutional quality also 
suggests that institutions do not play a role in whether or not 
a student defaults. In a new report, "Lowering Student Loan 
Default Rates: What One Consortium of Historically Black 
Institutions Did to Succeed," we investigate this implication, 
looking specifically at the role institutions play in helping 
their students avoid default and just how much of a school's 
cohort default rate could be explained by the characteristics 
of the students it enrolls and how much could be attributed to 
institutional characteristics.

The good news is that you do matter. Just as institutions matter 
in getting their students to graduate and potentially succeed 
in future endeavors, they matter in helping students avoid the 
long-term consequences of defaulting on their student loans. 
And although student characteristics are a factor in predicting 
a school's cohort default rate, they are not the sole factor and 
in many cases they are not the most significant factor. For-
profit colleges, then, don’t have to just hope their default rates 
stay low – there are specific strategies they can take to help 
their students avoid default.

Among the schools we profile in our report, educating students 
about debt was particularly effective in reducing default rates. 
These institutions took loan counseling very seriously, making 
sure they did it in person and frequently, as often as every 
semester. Financial aid staff made sure to explain to students 
the loan’s monthly payment amount, the salary needed to 
repay the debt, and the negative consequences of falling 
behind on payments.

These institutions were also careful about how much loan 
aid they offered students – providing enough for students to 
pay their bills, but not enough to finance a lifestyle. If students 
requested additional loan aid, they received more counseling 
first, about the ultimate cost of the extra loan dollars and how 
much more they needed to earn to repay it.

Finally, improving retention and graduation rates is essential 
to any default prevention plan. According to the Department 
of Education, 70 percent of the defaults in its loan portfolio are 
from students who did not earn a degree. The institutions we 
studied used several strategies to improve graduation rates, 
including monitoring course attendance, grades and credit 
accumulation, all of which can provide early warning signs of 

 Just as institutions matter 
in getting their students to 
graduate and potentially 
succeed in future endeavors, 
they matter in helping 
students avoid the long-term 
consequences of defaulting 
on their student loans.”
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Robin Smiles is the Editor at Education Sector, where 
she manages the organization's editorial and in-
house publications processes. You can reach her at 
rsmiles@educationsector.org.

Erin Dillon is a Senior Policy Analyst at Education 
Sector, where she oversees the organization's 
school choice work and is responsible for designing, 
implementing and assisting with a variety of research 
and analysis projects, with a focus on school choice 
and higher education financial aid. You can reach her 
at edillion@educationsector.org.

a struggling student at risk of dropping out. They encouraged 
faculty and staff to make personal contact with students, 
and they made retention and graduation, along with default 
prevention, a campuswide concern. Everyone, from the top 
leadership to administrative staff, understood that student 
success was his or her responsibility.

While it is the responsibility of students to honor their financial 
commitments, the burden should not rest on the student 
alone. Institutions of all types benefit from the availability of 
student aid, making it possible to secure enrollment, stay 
competitive and attract a diverse student body. As such, 
these institutions have a responsibility to help their students 
avoid the dire consequences of default. Fortunately, there 
are steps institutions can take to reduce default rates and 
at the same time improve the success of their institution as  
a whole. ■
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he domino effect of California’s budget crisis could 
be a boon for proprietary colleges willing to cut deals 
and cash in on the largest student body population in 
the country. As students in the CU and CSU systems 

encounter 30 percent fee increases on campus, many are 
dropping out and flooding the state’s massive community 
college system, which can’t handle the load without help. 
Enter the for-profit industry.

California’s community college system is the single largest 
higher education system in the country. One hundred 

and ten colleges serve more than 
2.5 million students a 

year. At the helm 

STEPPING IN ON 
CALIFORNIA’S CRISIS
The Open Invitation to Proprietary Schools
 Kelly Duffy    |    Staff Writer

T
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of this massive system is Chancellor Jack Scott.

Scott has opened the door to career colleges and is 
welcoming them in with the equivalent of tea and cookies 
– lots and lots of cookies. Scott has approved a deal that 
will potentially allow any proprietary school to offer single 
online classes to California community college students with 
easy transfer of credits in and out of the schools so long as 
the classes are approved by the community college and, 
presumably, the costs to students are slashed significantly.

Kaplan University Group inked its deal this spring, slashing 
prices for online courses by more than 40 percent for 
community college students, with no extra costs for 
textbooks. Community college graduates will also be able to 
easily transfer their credits to Kaplan to complete Bachelors’ 
degrees. They get a 10 percent tuition discount if they go 
that route.

“Providing single course options for California community 
college students demonstrates the personalized 
approach for which Kaplan is known,” said Gregory 
Marino, President of the Kaplan University Group.“It 
also allows California students to pursue their dreams 
of earning a college degree.”

It’s a win-win for community colleges in the state. 
The individual schools still get the final say on 
which Kaplan courses qualify for their programs, 
they keep the students enrolled, and they save 
some money by cutting back on their own course 
offerings. Individual students will have to determine 

if it’s a good deal for them. It certainly is not cheap. 
While the 42 percent discount sounds good, the fact 

is Kaplan courses are significantly more than the $60 it 
can cost for classes at community colleges. The discount 

“I liken this to a family 
living off its savings 

account.If you do this 
for an extended period 

of time, you’ll go 
bankrupt.”

- Jack Scott,  

Chancellor, California 

Community College System

brings a typical five- or six-credit Kaplan course of more than 
$1,000 to about $215 a credit hour.

For Kaplan, it’s the first time they have offered single course 
offerings – expanding their reach among potential students, 
and creating a familiarity that could make Kaplan the obvious 
choice for California community college students who want 
to move past their Master's. To sweeten the deal for potential 
students in California, Kaplan followed up the announcement 
of this deal with the announcement of new scholarships 
specifically for California students.

"Kaplan University is employing a number of innovative 
solutions to help California students affected by the budget 
crisis," Marino said. "Our new scholarship programs are 
designed to provide greater access to higher education and to 
help California students fulfill their academic goals."

The scholarship is called the California Commitment 
Scholarship. It earmarks $2.5 million dollars for California 
students for more than three years. Individual awards can hit 
$5,000 and can be used for either undergraduate or graduate 
degree programs.

For anyone to be throwing money at California students right 
now is a virtual lifeline for many. California community colleges 
have managed more than $500 million in state budget cuts 
this year alone. For the first time in five years, enrollment is 
down, which Scott credits to the inability of students to get the 
classes they need.

“Our enrollment is not dropping due to lack of demand,” Scott 
said.“There is no question we want to serve all of the students 
flocking to our campuses during these tough economic times. 
The reality is we can’t afford to do so. Our campuses are 
currently educating more students than the state is paying 
for, which is not a fiscally sound practice. Many colleges 
are dipping into reserve funds to serve these students. If we 
continue this practice, some colleges will not survive. I liken 
this to a family living off its savings account. If you do this for 
an extended period of time, you’ll go bankrupt.” 

Scott believes transferability agreements between community 
colleges and four-year schools are the key to serving the 
most students and the survivability of the community college 
system in California. Kaplan may be the first to be welcomed 
with open arms, but they are unlikely to be the last, and if 
competition for California students increases, it can only mean 
more opportunity and lower cost for California students. ■
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Key decisions contribute to a 
successful distance learning program

reating an online education program from scratch 
can be daunting work, given the enormity of the 
task. However, with careful planning and appropriate 
resources, online education is achievable. A wise 
planner easily circumvents the biggest pitfall of the 
project: unrealistic expectations.

Of course, not everything can be determined ahead of 
time, and there is always a sense of “building the plane while you’re flying it.”  
Input from all involved parties, from students to IT personnel and faculty, must 
be considered constantly.

There is no "one-size-fits-all" 
learning management sys-
tem; each has strengths that 
suit certain organizations and 
weaknesses that make them 
less suited to others. Newer 
advances such as “cloud tech-

nology” and Web 2.0 options may be worth investigating. The 
usual problem schools face with the newer technologies is 
security, and additional IT service must be offered. However, 
students may feel more comfortable using these.

Cost usually works as the main criterion for choosing the LMS. 
By categorizing the many parts of different systems to match 
budget categories, an appropriate range can be found. Those 
aspects of the system that are most desired, such as grade-
book capability for faculty and mass email options, should 

 Linda Scharp    |     McGraw-Hill Learning Solutions
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be used to focus the budget. Because so many features are 
available, schools fare best when they prepare a list of ques-
tions for each vendor and research the more standard options 
beforehand. Most vendors also offer presentations at no cost.

Schools should consider license length, server usage, train-
ing costs and technical support costs as well as the basic li-
censing fee. Software.forbes.com and Edutools.info both offer 
guides for choosing the LMS. Some vendors will allow a beta 
run of only a few courses to test the success of an online pro-
gram as well.

Open source systems like Moodle are free versions of LMSs, 
and can be used instead. But more internal IT staff may be 
needed to create the connections to admissions, the registrar 
and other school departments. They often require more tech-
nical support for users and an update to the school’s servers.
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Since managing change can 
be a stumbling block in any 
new venture, involved stake-
holders and professional 
advisory boards direct the 
beginning a successful on-
line program. Stakeholders 
may try to keep programs 
from starting or cling to 
shortsighted concerns of 
initial cost and past failures. 
Program constructors can 

MANAGING CHANGE 
alleviate problems by keeping everyone 
fully informed.

Everyone can stay on the same page by 
using a glossary created by all involved 
parties. Some available online glossaries 
can be adapted to fit the school’s own 
style. For instance, everyone should know 
what a learning management system does: 
function as an online interface for students 
and faculty, with such abilities as grade-
books, announcements and assignments.

Once a need for an on-
line program has been 
affirmed, some specific 
aspects should be ad-
dressed. For instance, 
what new resources 
must be bought and 
which does the school 
already have? How 
much will these new re-
sources cost?

It is useful to determine 
if there are businesses 

or industries in the area or region that can benefit from on-

KEY QUESTIONS BEFORE BEGINNING
line delivery in order to train the local workforce. 
Bringing representatives of local and regional 
businesses in early can help establish sites for 
internships and job placement. These people 
can be the core of the advisory board and pro-
vide some resources cheaply or even free.

Another consideration is the technological ex-
pertise of the students you serve and their ac-
cess to computers or other technological de-
vices. MaxKnowledge.com offers several ways 
for schools to decide what kind of LMS should 
be provided and how many courses. This makes 
prioritizing the issues faced in creating an online 
program much easier.

While allowing faculty 
to develop or adapt cur-
riculum for online courses 
is common and sounds 
tempting, several problems 
could arise. Faculty may 
feel overworked or used, 
or feel their jobs are threat-

ened by the online program. If faculty voice such con-
cerns when consulted, an outside party may be a better 
option for curriculum development. Textbook compa-
nies often offer professionally reviewed digital learning 
plans and objectives available with their texts. The cost 
of such outside work may seem extravagant, but the 

cost of revisions to faculty-created programs later on 
may be greater. Additionally, such external curriculum 
design preserves faculty goodwill and time.
 
Schools which focus on their own learning objectives 
and missions find choosing outside providers easier. 
Faculty often have worthwhile advice about which 
providers are best, and will invest more buy-in dur-
ing training if they helped choose the program used. 
Everyone from students to stakeholders can provide 
valuable insight into potential problems and benefits 
of service providers. However, a timeline should be es-
tablished for selection and implementation, as well as 
a potential or hoped-for budget.

ONLINE CURRICULUM CREATION
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Higher recall rates from your marketing efforts

Real-time, downloadable, online tracking reports 
to monitor advertising effectiveness

A Custom 800 number in your advertising provides you with:

Call 1-800-NEW-SALES today and get the perfect number for  your career college!

Advertise with a Custom 800® Number -
Enroll More Students!

® Custom 800 is a registered trademark of 800response.

We have dozens of powerful Custom 800 numbers for all 
aspects of the education industry.  Numbers like:

...and many more!

“We surpassed the goals we set for ourselves 
by 200% once we made the move to using 
800-NEW-CAREER  in our ads”

Esty Merlo - Director of Admissions & Marketing  
Texas Barber Colleges and Hairstyling Schools

“After activating 800-NEW-JOBS our call 
volume increased about 70%.  We now know 
that we are getting the maximum potential 
out of every ad dollar we spent by accessing 
the real-time tracking reports.”

Josh Taves - Director 
Javelin Technical Training Center

Many Career College 
marketers already know the 
power of a vanity number:

1-800-NEW-CAREER
1-800-NEW-SKILLS 
1-800-GOOD-ADVICE

1-800-GREAT-CAREER
1-800-NEW-TRAINING 
1-800-NEXT-STEP

www.800response.com

Linda Scharp, Director of Education Innovation, 
McGraw-Hill Learning Solutions, has worked 
in educational publishing for 27 years. As co-
founder of the Learning Solutions Group at 
Pearson Education and in her current role, she 
has contributed to the instructional design and 
development of over 600 online courses. She can 
be contacted at linda_scharp@mcgraw-hill.com.

In the tumult of creating an 
online program, training and 
marketing can easily fall to 
the wayside. A successful 
program needs training time 
and marketing material roll-
out built into the timeline for 
the program’s creation. By 

touting the upcoming program too soon, schools run the risk 
of false promises and student misunderstandings. Proper 
resources should be provided to admissions staff that reflect 
the actual progress of the program’s construction.

Care should be taken to keep the “let's get done already” 
attitude from rushing marketing. One common mistake in-
volves calling online courses “easier” instead of “more con-
venient.” Not all students are self-starters and persistent, 
and traditional instructors don’t always transition well to 
online. Without proper IT training to deal with technical dif-
ficulties (which are unavoidable), user frustration can lead to 
program failures that could easily be avoided.

Ongoing training and a balanced course rollout schedule 

TRAINING AND MARKETING
allow students and faculty alike to adjust to the new online 
infrastructure and helps budgeting efforts. The local compa-
nies consulted in creating the online program will probably 
also have useful advice on which courses to offer first and 
what training will be most valuable.

Further information, resources and training are available 
through a free MaxKnowledge online course sponsored by 
McGraw-Hill Learning Solutions: Developing a Successful 
Online Program (www.MaxKnowledge.com/EL201). This in-
teractive course describes the phases of launching an online 
program and provides strategies for implementation. The 
course is available on a continuous enrollment basis, offers 
four hours of continuing education credit and includes down-
loadable forms for developing a business plan and budget.
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INSIDE VIEW
Jonathan Liebman is Chairman/CEO of Specs Howard School of Media 
Arts in Southfield, Mich. He is Vice Chairman of the Career College 
Association and Past President of the Michigan Association of Career 

uninformed about who we are and what we do. (In far too 
many other cases, as we all know, this scenario couldn’t 
be further from the truth!) It’s important that our friends, 
as well as our enemies, are reminded from time to time 
about the important work we do and the extent to which 
we’ve helped so many people.

Programs like CCA’s G.R.E.A.T. (Graduate Recognition 
for Excellence, Achievement and Talent) Awards have a 
dramatic and very moving effect on virtually everyone in 
attendance. At the awards ceremony, CCA acknowledges 
individuals who have overcome seemingly insurmountable 
odds to begin enjoying satisfying and fulfilling careers 
doing something they love to do, all as a direct result 
of having attended one of our schools. Presentation of 
these awards underscores the importance of the reason 
our schools exist and can be a compelling influence over 
anyone who may suspect otherwise.

There is no limit to the number of ways in which we can be 
influential. Establishing and cultivating relationships within 
the local community can make a powerful impression. 
Getting involved with the chamber of commerce, 
volunteering with the school board, and inviting business 
and government officials to your school are a few 
examples. Maybe even running for office yourself is 
another possibility! Dealing effectively with the press is 
also necessary for being influential, as is becoming adept 
at using social media, including Facebook, Twitter and all 
the other influential sites.

The people who have been identified as being among 
the most influential people in the career college sector 
are truly to be commended, as each of these talented 
individuals has acted unselfishly for the betterment 
of all of our schools and students. Influence can be a 
good thing. ■

Influence can be a good thing. The ability to make 
an impression has always been in high demand, as 
evidenced by the availability of countless books on the 
subjects of influence, power and persuasion, including the 
Dale Carnegie classic, How to Win Friends and Influence 
People. This issue of Career College Central profiles a 
talented group of men and women considered to be 
among the most influential people in the career college 
sector. To be sure, these individuals were not chosen at 
random. Rather, they all have proven track records not 
only of having the capacity to make an impact, but of 
putting that talent to good use.

When we have a good thing going, we want to tell people 
about it. More importantly, we want them to act on it. In the 
school business, the good thing we have going is that we 
change people’s lives. We also make an enormous impact 
on the nation’s economy, labor force and unemployment 
rates, as well as improving individuals’ feeling of self-worth. 
In many cases, our schools provide the only opportunity 
for someone to obtain a rewarding and fulfilling career. 
It is, therefore, incumbent upon us who believe in what 
we do to promote and further our cause. Leaders in our 
industry who “get it” can be extremely influential in moving 
issues forward.

The first example that comes to mind is the Career College 
Association’s (CCA) Annual Hill Day, where hundreds of 
school owners, executives and other delegates converge 
in our nation’s capital to tell the story of the career college 
sector of higher education. The influence these visits can 
have is enormous, particularly with the growing number 
of students, graduates and employers who accompany 
the school representatives. Each Hill Day visit is an 
opportunity to enlighten and clarify our mission, as well 
as dispel certain myths about our schools and our sector. 
Oftentimes, elected officials mean no harm, but are merely 

Jonathan Liebman
Chairman and CEO 

Specs Howard School of 
Broadcast Arts

Colleges & Schools. In 2005, Jon was appointed by Governor Jennifer 
Granholm to the Michigan Higher Education Assistance Authority. 
Contact him at jliebman@specshoward.edu.

USING OUR INFLUENCE
Leaders who ‘get it’ can make an impact … 
if they know where to apply their pull
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 PRESS RELEASES
>>> PROMOTIONS/STAFF 

ANNOUNCEMENTS
Jo Ann Wilson Named President of the Art 
Institute of Atlanta
On March 8, Jo Ann Wilson became President of the 
Art Institute of Atlanta. With 25 years of experience in 
higher education, Wilson has served as CEO President 
of Bauder College and President of the Atlanta campuses 
for American InterContinental University. She was 
also the Senior Vice President of Interactive College of 
Technology for more than 16 years. As a native of Atlanta, 
Wilson plans to live up to the high expectations of the 
prestigious local school.

Dawn Career Institute Names Shannon Yerkic 
Chief Operating Officer
Shannon Yerkic has been appointed as the Chief 
Operating Officer of Admissions and Career Services 
for DCI. With several years of experience in admissions 
operations, Yerkic’s previous accomplishments include 
serving as Managing Director at Huntington Learning 
Center where he set sales records from the onset. He also 
served separate tenures as Director of Admissions and 
Director of Career Services at Florida Technical College 
where he raised the placement rate by 52 percent within 
a six-month period, as well as the enrollment rate by 75 
percent from the previous year’s statistics. Yerkic then was 
a Healthcare Recruiter at Maxim Healthcare Services, 
where he managed over 150 healthcare professionals 
and provided service to over 132 clients. DCI expects his 
expertise and enthusiasm to create similar outstanding 
results in their own admissions offices.

Early Alert and Intervention Expert Joins 
EducationDynamics Staff to Strengthen 
Student Success Products and Services
Katie Lynch-Holmes recently joined EducationDynamic’s 
Enrollment and Retention Services Division as part of the 
product marketing management team. In her new role as a 
Student Success and Retention Specialist, Lynch-Holmes' 
will be responsible for overseeing the development of 
the company’s undergraduate and graduate retention 
programs, including its FYRE (First-Year Retention and 
Engagement) program. The company believes Lynch-
Holmes will prove a vital part of a team which will set 
EducationDynamics apart from other software education 
vendors. Lynch-Holmes received national recognition 
when she was asked to direct a 2009 national Academic 
Impressions conference about early alert programs and 
reducing student attrition.

>>>PARTNERSHIPS 
University of Phoenix Teams with the 
Manufacturing Institute to Educate Workforce
The University of Phoenix is working with the Manufacturing 
Institute to create a degree program in manufacturing for 
working students. The program is built around the National 
Association of Manufacturers' preferred Manufacturing 
Skills Certification System (SCS). The manufacturing 
industry is in need of skilled, competent workers who will 
drive innovation in the business. University of Phoenix 
hopes that through the newly created manufacturing 
program, students will find work in their fields which 
benefits themselves and the industry.

>>>NEW LOCATIONS AND PROGRAMS 
DeVry University Announces New 
Oakland Location
DeVry University announced the opening of a new location 
in Oakland, Calif., in the Oakland City Center complex at 
505 14th Street. Undergraduate classes will begin this 
summer, and graduate classes have already begun.

The new location will offer all the traditional undergraduate 
degrees from DeVry through its Business & Management, 
Engineering & Information Sciences, Health Sciences, and 
Media Arts & Technology schools. The Keller Graduate 
School of Management also offers classes in Oakland.

In addition to opening the new campus, DeVry has 
appointed Kurt Schake as the center's Dean for the 
Oakland location. He has prior experience as dean at 
two separate military colleges in the United States and 
Germany.

Herzing Educational System Adds Its 16th 
Campus in Brookfield, Wis.
The Herzing Educational System opened its fourth new 
campus in 18 months in Brookfield, Wis. The school has 
been growing rapidly and plans to use the new campus to 
serve the 12,000 new students it aims to recruit by 2012. 
Applications for the inaugeral summer classes are now 
beign accepted.

Aside from its rapid growth in campuses, with Brookfield as 
the 16th, Herzing has grown quickly in its degree offerings. 
The new campus will offer Master’s, Bachelors and 
Associate degrees in healthcare, business, technology, 
design and public safety. Overall the school will offer 14 
programs of study in online, classroom or combination 
formats.
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  National College to Open South Bend, Ind. 
Campus
National College recently bought the campus for a new 
12-classroom facility with fully equipped labs for hands-
on student work. The new campus stands close to South 
Bend’s business districts. With several course programs 
in growing fields, National College hopes to open the 
campus with a strong start. All of the programs initially 
available will be short, possible to finish in 9-12 months. 
National College hopes to supply well-trained students 
to growing medical and information technology fields in 
the region.

Ross Medical Education Center Announces 
New Campus in Canton
Ross Medical Education Center’s 19th campus is slated 
to open late summer of 2010. With degrees for upcoming 
Medical Assistant, Dental Assistant, and Medical 
Insurance Billing and Office Administration students, 
the campus has labs and classrooms created for daily 
hands-on work. Ross Medical hopes to fulfill the growing 
need in Canton for trained medical assistants and billing 
professionals.

Devry University Announces New Glendale 
Location
DeVry will begin classes at its 95th location in Glendale, 
Ariz., this July. With the variety of programs in Engineering 
& Information Management and several business-
oriented fields, as well as a number of Master's degree 
programs offered, the mayor of Glendale welcomes 
the growth of higher education opportunities DeVry will 
provide. As the newly appointed central dean for the 
Glendale location, Jeff H. Blake will use his seven years' 
experience with DeVry to ensure the highest levels 
of education and applied learning take place. Blake 
previously worked as an Arizona state committeeman 
and served on the Health Systems Agency of Health and 
Human Services board.

>>>RECOGNITIONS AND AWARDS
CAFE/Kendall Green Award Recognizes 
Excellence in Sustainability Education 
The Center for the Advancement of Foodservice 
Education and Kendall College School of Culinary Arts 
are now accepting applications for their Green Award. 
Applications will be accepted through April 1, 2009, and 
any degree or diploma granting culinary institution may 
apply. The winner will receive $1,000 and complimentary 
registration in the 6th Annual CAFE Leadership 
Conference.

Applicants will be judged based on innovation and 
ability to implement their sustainability practices at other 
culinary schools. Active teaching about the uses and 
reasons for sustainability will also be considered. The 

last winner created a composting program for his school 
that currently removes about one ton of waste material 
from wastewater and garbage per week.

Ohio Technical College Receives 2010 NEO 
Success Award
Ohio Technical College recently received the NEO 
Success Award for outstanding growth in sales, growth 
and profitability. The award recognizes schools that are 
growing at an exceptional rate and serve their students 
in above-average ways, with a focus mainly on business 
expansion. Enrollment at OTC rose over 22 percent 
last year, and 12 new staff members joined the faculty. 
More than 1,000 students are currently enrolled in OTC’s 
various transportation and automotive-focused programs.

Rialto Police Officer to Receive National 
Award on Capitol Hill
Rialto Police Officer Crystal Gonzalez received the 
Career College Association’s GREAT Award in early 
March. The award, given to career college graduates with 
exceptional achievements, honors those who exemplify 
the best of the graduates. Gonzalez knew she wanted 
to be a police officer since she was little but chose to 
work in Special Forces with the military first. While in Iraq 
she saved a partner from a water-filled truck stuck in the 
bottom of a ravine. After her military career, Gonzalez 
attended Everest College and graduated with a 3.9 GPA, 
then graduated from the police academy as one of the 
top 10 in her class.
 
>>>MISCELLANEOUS 
Ohio Technical College Encourages Students 
to Pursue Automotive Careers with Airbrush 
Tour at Detroit Autorama
The Ohio Technical College’s Evolution of Life Roadshow 
is touring high schools and events nationwide. With 
displays and school videos about airbrushing, detailing 
and automobile technical work, the 75-foot mobile 
classroom teaches students and the general public about 
its programs and auto work.

Estimates by the school and the Bureau of Labor 
Statistics suggest that as baby boomers retire, jobs for 
younger people will open with increasing frequency in 
the automobile technology fields. Those with specialized 
training and education in math and auto technology will 
be especially well-placed to take these jobs.

Aside from educating people about the availability of jobs 
in the auto technology fields, OTC’s roadshow will also 
feature professional airbrush artist Richard Markham. He 
will give tutorials and demonstrations. Some of his well-
known works will be shown. ■

– Press releases compiled by Jill Schleiden, Staff Writer
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EMB MedicalServices
On-campus health services for career colleges

www.embmedical.com • Contact us at: 1-888-600-4244 • E-mail: info@embmedical.com

EMB Medical Services is the national leader in on-site health services 
for Allied Health Colleges. Here’s how we can help:

• Reduce in-school exposure risk and liability
• Comprehensive recordkeeping
• Lecture on Air and Bloodborne Pathogens
• Customizable packages for individual schools

We provide the total package in on-site student immunizations, 
blood/drug tests and health screens.

We bring our clinic 

to your location for 

streamlined, effi cient 

health services for 

your students.

prepareYou your students.

protectWe them.

Immunizations: 
Hepatitis B • MMR

 TD • TB • Tdap

Labs: 
Hepatitis B Titer
Hepatitis C Titer

Rubella Titer
Rubeola Titer
Varicella Titer

Screening: 
Drug Screens

Health Screens

All health services are eligible for Title IV funding. Call us. 
We can help you get started.

★

TRAINING FOR PERFORMANCE
Dr. Amir Moghadam is Founder and CEO of MaxKnowledge, the leading 
training company for the career college sector of higher education. Mogh-
adam has 20 years of experience in career education, serving in many 
capacities including Professor, Director of Education, Academic Dean, Di-
rector of Student Affairs, Campus Director, College President/Owner, and 

Amir Moghadam
Founder and CEO 

MaxKnowledge

participants’ satisfaction and their planned action as a result of 
the program

  •  Level 2: Learning – Measures changes in knowledge skills, 
and attitudes

  •  Level 3: Application and Implementation – Measures changes 
in on-the-job behavior

  •  Level 4: Impact – Measures changes in business impact 
measures

  •  Level 5: Return on Investment – Compares the monetary 
benefits to program’s costs 

The evaluation study was conducted in collaboration with 
Universal Technical Institute (UTI) and included all five levels of 
the ROI Methodology. UTI identified student retention and course 
retakes as their primary business impact measures for the training 
program.

Overall, the study showed that the CEE Faculty Development 
Program resulted in positive outcomes at all five assessment 
levels. After isolating the effects of the program, converting the 
measures to monetary value and identifying the fully loaded 
costs (including employee time spent in training), the bottom 
line result was a positive ROI of 517 percent. Additionally, 
there were notable intangible benefits of the program, 
including job satisfaction, faculty career development and  
student satisfaction.

The findings of this study indicate that effective training results 
in increased employee and organizational performance. Simply 
put, employee training can and should be a profit center 
for the institution – not a cost center. Specifically, this study 
demonstrates the potential ROI of faculty development to career  
college executives.

The detailed ROI research report is available from the 
Imagine America Foundation. Please contact Jenny Faubert 
at 202.336.6743 or jennyf@imagine-america.org for further 
information. ■

Successful organizations invest significant resources in employee 
training programs with an expectation to receive a return on their 
investment (ROI). Simply put, the benefits of implementing a 
training program should outweigh the costs.

Most executives in the career college sector realize the importance 
and value of employee development beyond simply meeting 
licensing and accreditation requirements. Intuitively, these 
executives know that effective employee development leads to 
increased job performance and greater student outcomes.

However, there is usually no system or process in place to link 
training and development programs to organizational objectives 
and business results. And for the employees, there is no clear 
link between learning and performance. Most institutions 
do not really know if the benefits of implementing a training 
program are outweighing the costs of the program. This leads 
to an organizational mindset that views employee development 
as a cost center and results in executives implementing the 
lowest cost training options without considering the return on  
their investments.

To understand the results of effective employee training, specifically 
in the case of career college instructors, the Imagine America 
Foundation sponsored a research study to measure the impact of 
faculty development on student retention and the corresponding 
ROI. The research was conducted by the ROI Institute and 
focused on results from the Faculty Development Program offered 
by the Center for Excellence in Education (CEE), a comprehensive 
employee training initiative formed by IAF and MaxKnowledge.

The ROI Methodology, recognized by the American Society of 
Training and Development, was utilized to serve as the structure 
for designing, planning and implementing the evaluation study. 
This methodology is based on a five-level assessment framework 
as outlined below:

  •  Level 1: Reaction, Satisfaction and Planned Action – Measures 

International Training Consultant. He earned his Ph.D. in Engineering 
from the University of Cambridge, and his accomplishments have been 
recognized in Who’s Who in American Education and Who’s Who in 
the World. Moghadam can be reached at amirm@maxknowledge.com.

Research study quantifies the impact of employee 
training initiatives

THE ROI OF FACULTY DEVELOPMENT
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EMB MedicalServices
On-campus health services for career colleges

www.embmedical.com • Contact us at: 1-888-600-4244 • E-mail: info@embmedical.com

EMB Medical Services is the national leader in on-site health services 
for Allied Health Colleges. Here’s how we can help:

• Reduce in-school exposure risk and liability
• Comprehensive recordkeeping
• Lecture on Air and Bloodborne Pathogens
• Customizable packages for individual schools

We provide the total package in on-site student immunizations, 
blood/drug tests and health screens.

We bring our clinic 

to your location for 

streamlined, effi cient 

health services for 

your students.

prepareYou your students.

protectWe them.

Immunizations: 
Hepatitis B • MMR

 TD • TB • Tdap

Labs: 
Hepatitis B Titer
Hepatitis C Titer

Rubella Titer
Rubeola Titer
Varicella Titer

Screening: 
Drug Screens

Health Screens

All health services are eligible for Title IV funding. Call us. 
We can help you get started.
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Our full array of marketing services is a proven formula 
for effectively contacting and converting your leads to 
satisfied students. On-demand variable printing, call center 
solutions and integrated web services are all delivered to 
the right person, at the right time, with the right message. 
At InfoCision, we’re expanding our services to provide you 
with a simple solution for all of your student recruitment and 
retention needs. 

We make it that simple.

Steve Boyazis, Executive Vice President  •  330-670-4777
www.infocision.com

Established in 1982, we are your proven marketing experts. 

"Let's play a little game of education 
policy and research trivia. Read the below 
statements regarding the for-profit sector 
and try to guess when these statements 
were made. 

Private career schools became a front-
burner issue for postsecondary education 
policy about _______ (hint: timeframe)..., 
in terms of participation in federal programs 
and in broader discussions about consumer 
rights and abuses...The impetus...can be 
traced to one key indicator: rapid increases 
in the amounts defaulted by students 
participating in federally guaranteed student 
loan programs

The sudden interest in proprietary schools 
generated by the debate over default led to 
several subsequent policy discussions. One 
had to do with the level of debt appropriate 
for young people entering the labor market, 
another with the increasing proportion of 
overall federal funds for student assistance 
going to students in private career schools, 
and another with consumer rights and 
abuses related to admissions, advertising, 
and promises for employment 

Now, you are probably familiar with the 
fact that the Obama Administration and 
the Department of Education are changing 
the cohort default rate rules to account 
for 3-year defaults in 2012, and that there 
have been discussions about tightening 
other regulations regarding the for-profit 
sector, such as the 90/10 rule and gainful 
employment. So it would be a great guess 
if you said that the above statements were 
made in 2009, but you would be way off 
because they were made during the 1980s 
and included in a paper by Lee and Merisotis 
(1990) that I recently came across."

Daniel L. Bennett
"For-Profit Education Policy Trivia" ■

"Your bills are piled high, you are defaulting on 
loans, your credit is shot, and you are working 
50 hours a week just to survive. You’ve had to 
take a job paying much below what you felt you 
were promised, and you don’t think you’ll ever 
get out of the hole. Now you are bitter, angry, 
and more than anything else, exhausted. At 
this moment, I’m sure you’ll think to yourself, 
“I wish I would have never gone to law school!” 

Wait … what? Did you just read the words, 
“law school”? That can’t be right. Go back and 
read it again. The whole thing if you need to. 
Law school. 

But this is just a hypothetical right? An 
allegory? Perhaps you should ask someone 
at a major law school in this country. Let’s pick 
an institution randomly in order to emulate our 
Department of Education’s formula for “Gainful 
Employment”. Ok. I picked one out of a hat. 
Ask my co-workers if you don’t believe me. 
And the winner is … 

Seattle University School of Law! 

If that university sounds familiar, it is because a 
professor from this institution, Rafael I. Pardo, 
was quoted  in the March 13 New York Times 
piece, “In Hard Times, Lured Into Trade School 
and Debt” as their “expert on educational 
finance.” Isn’t that just a coincidence? 

According to the 2010 U.S. News and World 
Report, the Seattle University School of Law 
ranks about 77th overall compared to other law 
schools. It has a yearly tuition of over $35,000, 
about $50,000 if you include other costs 
such as books, board, etc. For three years 
of law school, that’s $150,000. But the most 
important statistic (here is the definition of that 
word if you need it, NYT and DoE – trying to be 
helpful) is this: The rate of graduates employed 
at graduation was 67.9%. That means almost 
one-third of students, many of which are sitting 
on over 100k in loans, not to mention the tens-
of-thousands in potential undergraduate loans, 
are potentially in the position described above. 
And it’s not just this one law school. Whether at 
Harvard, or anywhere else (see links to articles 
below), finding that promised job earning what 
is needed to pay back those weighty loans is 
becoming more and more difficult every day."

Brandon Platt
"In Hard Times, Lured into What School?"

"I begin every weekday by briefing myself 
on any news pertinent to career colleges. 
Sometimes the news is rampant and 
other times hard to come by. When it's 
there, it generally fits into one of three 
categories: 

1.  Policy news that affects all sectors 
of higher education, including career 
colleges

2.  Acknowledgement of the good we do 
for the economy and our students. 
Usually local papers.

3.  Attacks on the entire sector, like the 
one that ran in The New York Times 
on March 14.

Each time I come across such an 
attacking, one-sided slam against our 
sector, I lean back in my chair and 
sigh. I feel like I’m faced with a lose-
lose situation. On one hand, I don’t 
want to perpetuate a negative image of 
career colleges. I’d rather nobody read 
the venomous spew fraught in Peter S. 
Goodman’s Times article at all. 

On the other hand, though, I realize that’s 
just not a feasible expectation. The fact 
is, this piece was run in the one of the 
most widely read, heavily syndicated 
newspapers in the country. By the time 
our daily newsletter blasted to readers on 
the morning of March 15, the piece had 
already received over 500 comments on 
the Times web site. On March 16, the 
article was syndicated to the front page 
of Yahoo.com. 

We at Career College Central pride 
ourselves on being “the definitive voice 
of the career college sector of higher 
education”. As one of few sources for 
purely career college-based news, we’ve 
assumed the responsibility of letting you 
know what’s out there, whether it’s good 
news or bad. We feel that we would be 
doing our readers a disservice by trying to 
shield them from negative news stories, 
because ignoring them won’t stop them 
from being written." 

Jenni Valentino
"Why We Run Negative News"

www.CareerCollegeCentral.com

To read more blog posts, 
visit us online at:

Highlights from blog posts featured on www.CareerCollegeCentral.com
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Our full array of marketing services is a proven formula 
for effectively contacting and converting your leads to 
satisfied students. On-demand variable printing, call center 
solutions and integrated web services are all delivered to 
the right person, at the right time, with the right message. 
At InfoCision, we’re expanding our services to provide you 
with a simple solution for all of your student recruitment and 
retention needs. 

We make it that simple.

Steve Boyazis, Executive Vice President  •  330-670-4777
www.infocision.com

Established in 1982, we are your proven marketing experts. 
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EXECUTIVE SEARCH

or making a career change might be too difficult at this stage of 
life. Older workers are more expensive to hire, are often perceived 
as being less receptive to new ideas, and clearly have a shorter 
career span potential for a company versus a younger hire. Right 
or wrong, I have seen this limit new opportunities. Perhaps if this 
market condition did not exist, they would be more likely to move 
on to greener pastures, reducing their median tenure.

Today’s younger employees are different. They witnessed their 
parents (typically baby boomers) get forced into early retirement 
or have their pensions vanish. They watched them tirelessly 
devote years to their companies with little or no loyalty in return. 
More and more productivity was squeezed out of their parents 
with minimal or no compensation to show for it. Executives and 
companies got rich while they were lucky to get by. Because of 
this, they are much more career-savvy employees.
 
In our expanding sector, I have seen growth numbers ranging 
from 15 percent to more than 30 percent. Today’s employee is 
keenly aware of this market condition and logic dictates that an 
abundance of career opportunities will cause a general turbulence 
in job tenure. No matter how loyal and happy an employee is, if 
recruiters and companies keep calling with stronger offers and 
more opportunities, they will eventually consider making a job 
change sooner than expected.

Job movement is both a generational difference and a market 
condition. It is a perfect storm raising the price of talent while 
lowering their availability. Your ability to distinguish a talented 
employee-versus a job hopper will be a key difference between 
your schools success and failure.

If a candidate cannot demonstrate some measurable success 
for a solid period of time, you should proceed with caution. 
But if a candidate has consistently produced for each of his/
her employers and made moves often to advance his career 
and compensation, you would be wise not to pass judgment  
too quickly. ■

“Is job movement a generational difference or market 
circumstance?”

When taking on search assignments, good recruiters will ask 
hiring authorities a myriad of questions about the opening, 
circumstances and organization, as well as what a potential 
candidate for the role might look like. The answers to these 
questions vary greatly but one theme remains the same 
regardless of the company, school or even the sector: We don’t 
want to hire a job hopper or retread.

It is understandable that hiring managers want to stay away from 
candidates that don’t exemplify career longevity and the ability to 
see an assignment through. History tends to repeat itself, and it 
is their job to make sure the expense of hiring a new employee 
doesn’t end with little or no return on investment. So is job 
movement a generational difference or market circumstance?

Let’s look at some facts first: According to the Bureau of Labor 
Statistics, the median employment tenure in 2008 (2009 numbers 
haven’t been released yet) was 4.2 years for men and 3.9 years 
for woman. I wasn’t surprised by these numbers and I don’t think 
they reveal much, but the next grouping does.

According to Bureau, “Older workers tend to have more years 
of tenure than their younger counterparts. For example, median 
tenure for employees age 55 to 64 was 9.9 years, almost four 
times the tenure (2.7 years) for workers age 25-34. 

This suggests there may be a generational difference. If older 
workers tend to have more stable employment, they may not be 
able to understand a younger generation that moves so often. 
A generation ago, you went to work for one or two companies, 
stayed your entire career, and probably got a gold watch and a 
nice retirement package.

Today many of these “older” workers may be staying in their roles 
longer because retirement is near and joining a new organization 

Vincent Scaramuzzo 
President,

Ed-Exec Inc.

Vincent Scaramuzzo is the President of Ed-Exec Inc., one of the leading 
executive search firms in education. He has consistently been ranked in 
the top 2 percent of all recruiters worldwide by Management Recruiter’s 
International, the world’s largest executive search firm. Vincent is also 

a contributing author to Career College Central’s magazine and web 
site. As a specialist in the education field, Scaramuzzo works nationally 
with universities, colleges, and online and career schools. He can be 
contacted at vincent@ed-exec.com, 860.781.7641.

Is movement from job to job a generational 
difference or market circumstance?

JOB HOPPERS AND RETREADS
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 You could be 
saving up to 

15 hours 
per week.

Our clients are saving time and 
money with LeadConduitTM 

Internet Lead Buying, Delivery and 
Management System.

A Better, More Organized and Less 
Expensive Way to Buy, Distribute and 

Manage Internet Leads.

Time is money. Save both! 

Call Now - 
1.866.439.0230

Call us now and build a more 
effeCtive admissions team.

Outcome Based Admissions 
Coaching begins with Lightpoint

Jumpstart your 
Admissions team

CALL us NOw!
(678) 389-6326

www.lightpointlearning.net

what is outcome based selling (obs)? 
How can it help my admissions team?

Outcome Based Selling is a philosophy, which identifies, 

and then incorporates a prospect’s needs, dreams and 

fears into a solution that benefits both the buyer and seller.
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 MAKING HEADLINES
Determining the Rules for Gainful Employment 
Title IV of the Higher Education Act of 1965 requires all 
for-profits to show that they prepare students for “gainful 
employment in a recognized occupation.” If they don’t, they’re 
not supposed to be eligible for federal financial aid dollars.
 
No one, the U.S. Department of Education has contended, 
seems to have a satisfactory way of determining which 
programs meet that standard. “It’s illuminating for us that 
when we ask institutions how they’re complying with this 
current law, we have not received adequate answers," says 
Bob Shireman, Deputy Undersecretary of Education. “And 
this is the law.”

Through a process of negotiated rulemaking that began last 
year after passage of the Higher Education Opportunity Act 
in 2008, the department has sought to develop a formulaic 
solution to the dilemma in the form of regulations that define 
“gainful employment” using data on incomes and debt loads, 
as well as completion, job placement and loan repayment 
rates.

Synopsis of: Going Ahead With Gainful Employment 
Source: Inside Higher Ed
Date: Apr. 21, 2010

Arne Duncan Focuses on Boosting Hispanic 
Graduation Rates 
Secretary of Education Arne Duncan said Monday that he 
wanted his department to help cut dropout rates and boost 
college enrollment for Hispanic Americans.

The push for scholastic equality comes as President Barack 
Obama tries to improve the nation's educational system so 
that by 2020 the U.S. leads the world with its percentage of 
college graduates, as Duncan reiterated at a gathering of 
Hispanic college administrators. The U.S. Census Bureau 
estimates that a quarter of the country's children younger than 
five are Hispanic, making Obama's goal almost impossible 
without their participation.

Hispanic undergraduates face numerous problems, however. 
They're more likely to be financially disadvantaged, they have 
less access to school information, and they often come from 
families that got along without college, said attendees at this 
week's Hispanic Association of Colleges and Universities 
conference. 

Duncan's strategy for addressing those problems relies on 
revamping financial aid and high school curricula, along with a 
touch of social engineering.

"The absolute challenge we have is one of low expectations," 
Duncan said. "We have more resources than the department 
has ever had. We're going to try to put our money where our 
mouth is."

Synopsis of: Education Secretary Ponders How to Keep 
Hispanics in College
Source: Miami Herald
Date: Apr. 19, 2010

Are You Man Enough to Be a Nurse?
New national ad campaigns are trying to eliminate the 
stereotype that nursing is for women by asking men, "Are You 
Man Enough to Be a Nurse?" The ads depict a variety of men – 
some in nurse scrubs, some in sports uniforms or business 
suits – and provide a brief description of a hobby each man 
enjoys.

A study conducted by the Bernard Hodes Group in 2004 
found the most common misperceptions about male nurses 
are that they are homosexual, that nursing is viewed as a 
more feminine profession, and that men aren't seen as caring 
enough to be nurses.

According to the Hodes study, 50 percent of the male nurses 
polled said they have encountered these kinds of stereotypes 
in the workplace, and 56 percent of the men polled said they 
encountered stereotypes in school.

Synopsis of: Nursing Ad Campaigns Take On the Male 
Stereotype
Source: Orlando Sentinel
Date: Apr. 8, 2010

Latimer Education Seeks to Serve Black Students  
For-profit higher education has had no difficulty attracting 
black students. When the University of Phoenix announced 
its growth to 443,000 students in the fall, it noted that 27.7 
percent of its new students are African-American.

A recent venture announced that it will seek to become a for-
profit higher education company focused on serving black 
students. One source familiar with some of the exploratory 
discussions about Latimer Education, as the new venture is 
called, said that the goal was to align with a private, financially 
challenged historically black college. One of Latimer's founders 
confirmed that working with a black college was one idea 
under consideration, but he said that other ideas were as well.
The founders saw the potential to make a niche in the for-profit 
sector by focusing on black students, he said. 
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"I think the reason that the for-profits have done well, and 
it's not unique to African-American students, is that they 
serve nontraditional students well," he said. "They have 
been attentive to the needs of the marketplace, much more 
flexibility for the unique needs of nontraditional students who 
work during the day or have other commitments that make it 
difficult to attend a traditional institution." 

Synopsis of: For-Profit, for African-Americans?
Source: Inside Higher Ed 
Date: Apr. 2, 2010

Healthcare and Education Reconciliation Act 
Invests in Pell Grants 
President Barack Obama, who wants to limit banks' 
investments and charge them fees to pay for future bailouts, 
took over student-loan programs in a bid to save $61 billion 
over 10 years.

As part of the Healthcare and Education Reconciliation, 
the final legislative piece of healthcare reform, the federal 
government will now directly dispense loans and grants 
through the Department of Education rather than give banks 
the subsidies to do so via the Federal Family Educational 
Loan Program (FFELP). 

The new law invests more than $40 billion in Pell Grants, more 
than doubling the funding available a year ago. By the 2020-
2021 academic school year, more than 820,000 additional 
Pell Grants will be made. There are currently nearly 8 million. 
It also expands the existing income-based student-loan 
repayment program. New borrowers who assume loans after 
July 1, 2014, will be able to cap their student-loan repayments 
at 10% of their discretionary income and, if they keep up with 
their payments over time, will have the balance forgiven after 
20 years. Public-service workers -- such as teachers, nurses 
and those in military service -- will see any remaining debt 
forgiven after just 10 years. 

Synopsis of: Obama Erases Banks from Student Loans
Source: The Street
Date: Apr. 1, 2010 

The Parthenon Group Releases a Study on  
For-Profit Colleges
One of the country's largest for-profit providers of higher 
education, Corinthian Colleges, released a study it commissioned 
that its officials say begins to fill the information gap. 

The study, conducted by the Parthenon Group, a strategic 
consulting firm that has worked with some for-profit colleges 
but also with major city school districts in Chicago and 
Boston, uses Education Department data to paint a picture 
that compares the sector's institutions favorably to public 
community colleges. 

The report can be roughly summarized in the following way, 
portraying for-profit colleges as:

•  Expanding their enrollments at roughly four times the rate of 
their public two-year college counterparts.

•  Enrolling greater proportions of students who are academically 
at risk than are public two-year colleges.

•  Providing education at a cost roughly comparable to that at 
community colleges, once all state and public subsidies are 
lumped in with students' own tuition payments.

•  Producing outcomes that are roughly comparable to (if not 
somewhat better than) those of public two-year colleges, 
in terms of transfer or completion of associate degrees or 
certificates.

•  Improving the socioeconomic standing of students, to 
an extent roughly comparable to the boost provided by 
community colleges. 

•  Leaving graduates with debt that is manageable in relation to 
the income they earn. 

Synopsis of: How Students Fare at For-Profits
Source: Inside Higher Ed
Date: Apr. 1, 2010
 

High Hopes for Higher Education in America
Two decades ago, about 40 percent of U.S. adults aged 18 to 
30 graduated from college. Today, the rate remains the same 
here while increasing in countries around the world. America, 
once the global leader in higher education, seems to be stuck 
in neutral. 

Recently, President Barack Obama pledged to jump-start the 
country's lethargic educational progress and achieve his stated 
goal of having America boast the world's highest proportion of 
college graduates by 2020. 

"This is a $60 billion investment to make higher ed more 
accessible and more affordable," Secretary of Education Arne 
Duncan said. "This is an unprecedented investment."

The law is one of the major pieces of the administration's 
increasingly broad array of education policies. More than $40 
billion of the total sum that Duncan discussed will be directly 
dedicated to funding students' educations through federal 
Pell grants. By 2017, the bill projects a $425 increase to 
the maximum Pell Grant alongside an allotment of 800,000 
additional awards. More than $2.55 billion will be focused on 
bolstering the resources of community colleges, historically 
black colleges and universities and minority-serving institutions, 
while $2 billion will go to community colleges. 

Synopsis of: Education Secretary Touts Student Loan 
Reform: 'This Is An Unprecedented Investment'
Source: The Huffington Post
Date: Mar. 30, 2010 ■

Headlines compiled by Jenni Valentino
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Cross channel conversion tracking  

eliminates traditional challenges

EMERGENT 
OPTIONS IN 

ONLINE MARKETING 

 Peter Amerio    |    PlattForm Advertising

nline marketing media channels are often 
described as falling into one of two categories: 
demand creators and demand fulfillers. With 
direct-response advertising, we typically only 

measure the demand fulfillers, those channels that we can 
directly attribute to the creation of a lead. This leaves the 
channels which help create the demand for your service 
with less attention, less budget and, ultimately, no spot 
in your media campaign. By putting too much attention 
on fulfillment channels in your optimization efforts and 
deemphasizing your demand-creating channels, you 
create a situation where demand spirals downward and 
you actually end up with a smaller pool of inquiries for 
your school.

The challenge for direct marketers is determining how 
to justify a spending budget on the demand-creating 
channels, when you know your cost-per-lead may not be 

 CONTRIBUTED ARTICLE

O
in line with your goals. The fractured conversion tracking 
systems many of us are accustomed to using makes this 
challenge even more difficult. In the past, there has simply 
not been a good way to effectively measure the impact 
that one interactive media placement has on another. 
However, thanks to advances in technology, cross 
channel conversion tracking is emerging as an option 
that will eliminate many of the challenges of single-event 
conversion tracking. 

Cross channel conversion tracking aims to solve the age-
old dilemma of how to judge the performance of your 
demand-creating advertising channels. By utilizing cross 
channel tracking, you are able to paint a picture of how 
your potential students interact with your advertising 
at different stages of the decision-making cycle. Cross 
channel conversion tracking allows you to identify the 

channels, placements, ad groups, keywords 
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This includes your main web site, PPC landing pages, 
banner landing pages, landing pages for your traditional 
media, social media campaigns, email campaigns and 
online components of your direct mail campaigns. This 
tracking pixel then sets a cookie on the user’s computer 
which can be read by the tracking pixel set on any other 
property and is able to send data on what advertising 
your users are interacting with back to your cross channel 
solution. Since each user is uniquely identified and all 
online interactions with your advertising are stored, you 
can then analyze a user’s journey to the conversion by 
looking at what advertising channels the user visited. 
By analyzing this data, it is then possible to correctly 
attribute a weight to each of your advertising channels 

and make more informed decisions on  
 

where to allocate your 
budget. An additional benefit of such a solution is 
that conversions are only attributed to one source, so you 
get a sense of what your true cost-per-lead is for each 
channel, allowing you to make more informed campaign 
management decisions. 

Cross channel tracking can be a powerful tool in 
understanding how your media placements work together 
to drive conversions for your school. Gaining insight into 
what messages, media placements and channels produce 
conversions, introducing potential students to your school 
and influencing their decisions can lead to more effective 
use of your marketing and advertising budgets. While 
solutions are currently limited and expensive, they do 
exist. Leading agencies such as PlattForm are on the 
forefront in utilizing this technology to grow their clients’ 
campaigns and support placement decisions on demand 
producing channels. ■

“Thanks to advances in technology, cross channel conversion tracking is emerging as an option that will eliminate many of the challenges of single-event conversion tracking.”

and creative which introduce users to your brand, 
influence the conversion and ultimately close the sale. It 
is then possible to attribute the correct budget to different 
channels and ensure that you are not only fulfilling the 
demand for your service, but continuing to create an 
increasing demand for your service.

To understand why this is such a huge step forward, I 
think it is important to look at some of the disadvantages 
of the current single-channel conversion tracking model. 
Under the current model, every vendor you work with 
has their own system of tracking conversions. Typically 
they use some sort of tracking pixel which sets a cookie 
on the user’s computer and returns information to the 
vendor’s system once the user reaches the page you 
have defined as the goal. There are several challenges 
with this model. First, these pixels are provided by the 
vendor so no two are alike. This means you have to place 
multiple pieces of code on your web site’s goal page. 
Second, there is no guarantee that smaller vendors will 
have a tracking solution to share with you, which may add 
to additional programming on your side to ensure that 
you have the pertinent information you need. You can 
always attempt to utilize analytics tracking of conversion 
events; however, this is often inefficient and requires a 
lot of data manipulation to get the information you need 
to make budgeting decisions. Finally, and probably most 
importantly, these conversion tracking pixels do not share 
information with each other.

That last point deserves further explanation. Since each 
tracking pixel is vendor-focused and only set up to track a 
single event, it creates a few challenges. We are unable 
to see any event that occurred outside of the conversion. 
In most cases, we cannot even tell if a user made multiple 
visits.  Problems arise when a user visits your site from 
multiple sources that each set a cookie on a user’s 
computer. These cookies are often active for anywhere 
from 30 to 90 days and will register a conversion based 
on the user’s first contact with the site. The challenge 
here is two-fold. One, you may not get a true sense of 
the keyterm or placement that ultimately generated 
the conversion. Two, if the user visited your site from 
multiple different placements (such as Google, Yahoo 
and Bing), all three will get credit for the conversion from 
their respective cookies. This means you are ostensibly 
managing your campaign based on incorrect data.

A cross channel conversion tracking solution helps 
eliminate these concerns and gives you a clear picture of 
how users are interacting with your advertising at different 
points in the information-gathering cycle. Using a cross 
channel tracking solution, you have one conversion pixel 
which you can place on any Web property you utilize. 

Peter Amerio is the Manager of Pay-Per-Click 
Marketing at PlattForm Advertising in Lenexa, 
Kan. Amerio began working in Internet marketing 
in 2000 and has worked with PlattForm for five 
years. He can be contacted at petea@plattformad.
com or 913.254.6733.
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InfoCision  |  Pg 71

330-668-1400

Gretchen Fri

gretche.fri@infocision.com 

www.InfoCision.com

ADMISSIONS / CONSULTING / TRAINING
Champion College Services  |  Pg 56 

480-947-7375  

Mary Lyn Hammer  

 marylyn.hammer@championcollegeservices.com 

www.ChampionCollegeServices.com

Elite Consultants  |  Pg 8

803-547-7313

Bill Clary 

results@eliteconsultants.net  

www.eliteconsultants.net

LightPoint Learning  |  Pg 73

866-560-4840

Pam Jones

pamjones@lightpointlearning.net

www.LightPointLearning.com

MaxKnowledge  |  Pg 79

714-505-0901

Amir Moghadam

amirm@maxknowledge.com 

www.maxknowledge.com

Susan F. Schulz & Associates |  Pg  25

561-483-9554  

Susan Schulz

susan@susanfschulz.com  

www.sfsintl.com

FINANCES / INVESTMENT 
FAME  |  Pg 9

954-772-5883

Julia Brown 

jbrown@fameinc.com  

www.FAMEinc.com

TFC Credit Corporation  |  Pg 56 

925-498-2500  

Paula Apsel  

papsel@tfccredit.com  

www.TFCCredit.com

Triumph Capital, LLC  |  Pg 52  

847-519-7212  

Jim Otten  

JimOtten@TriumphCapitalLLC.com  

www.TriumphCapitalLLC.com

EDUCATION
Keiser University  |  Pg 28 

1-888-7-KEISER  

Manuel Christiansen 

graduateschool@keiseruniversity.edu 

www.KeiserUniversity.edu/GraduateSchool

National Center for  

Competency Testing  |  Pg BC 

800-498-9326  

Nancy Graham 

nancy@ncctinc.com  

www.NCCTinc.com

Professional Fitness Institute  |  Pg 1 

702-434-8940  

Charles Ware

charles.ware@pf-institute.com  

www.PF-Institute.com

Student Resource Services  |  Pg 9  

314-400-9697 ext.3015  

Janet Mug 

jmug@studentresourceservices.com 

www.StudentreSourcesServices.com

ASSOCIATIONS
Imagine American Foundation  |  Pg 17  

202-336-6700  

Bob Martin  

bobm@imagine-america.org 

www.Imagine-America.org

National Healthcareer

Association  | Pg 34  

954-793-9318  

Dave Saben  

dsaben@atitesting.com  

www.ATItesting.com
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EXECUTIVE RECRUITMENT 
Ed Exec  |  Pg 25

860-781-7641  

Vincent Scaramuzzo 

vincent@ed-exec.com  

www.Ed-Exec.com

PUBLISHING / TECHNOLOGY / SOFTWARE 
Ambassador College Bookstores  |  Pg IFC 

800-431-8913  

Gary Herald  

 gherald@ambassadorbookstores.com 

www.AmbassadorBookstores.com

Keiser University  |  Pg 28 

1-888-7-KEISER  

Manuel Christiansen 

graduateschool@keiseruniversity.edu 

www.KeiserUniversity.edu/GraduateSchool

Professional Fitness Institute  |  Pg 1 

702-434-8940  

Charles Ware

charles.ware@pf-institute.com  

www.PF-Institute.com

Student Resource Services  |  Pg 9  

314-400-9697 ext.3015  

Janet Mug 

jmug@studentresourceservices.com 

www.StudentreSourcesServices.com

MEDICAL SERVICES 
American Medical 

Technologists  |  Pg 52

847-823-5169 ext.221  

Christopher Damon  

christopher.damon@amt1.com 

www.AMT1.com

EMB Medical  

Services, Inc. |  Pg 69

503-390-0995  

Tom Pierson  

tom@embmedical.com  

www.EMBMedical.com

Blackboard, Inc. |  Pg 33  

202-463-4860  ext.2724  Lisa Plaskow   

 lplaskow@blackboard.com  

www.Blackboard.com/proed

Campus Management  

Group  | Pg 25  

866-397-2537  

Patsy Canning  

pcanning@campusmgmt.com 

www.CampusMgmt.com

Jones and Bartlett  |  Pg 52  

978-579-8221  

Jessica Cormier  

jcormier@jblearning.com  

www.JBLearning.com

McGraw-Hill Career  

College Division  |  Pg 57

630-789-5384  

John Biernat  

john_biernat@mcgraw-hill.com 

www.mhhe.com

Top School, Inc. |  Pg 20, 21  

303-850-1632  

Christy Ferguson  

christyf@topschoolinc.com  

www.TopSchoolInc.com

See a complete list of industry resources at 

www.careercollegecentral.com/resource-center
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 WHY I CHOSE

where work is a little harder to come by at the moment. I took 
an easier route by coming home first, but I don’t regret the 
direct exposure I’ve already gotten to my projects and the 
control I’ve been able to keep working on a smaller scale.

After graduating Full Sail, I’m especially aware of how 
important networking is for film work. Full Sail instructors 
stressed professional networking and now I understand 
why. It’s reassuring to know that being in large classes and 
striking up friendships with all the other film students sent me 
into the world with a ready-made network with which to start. 
It’s exciting to think I might work on something someday with 
a classmate.

Aside from networking and the technical skills of filmmaking, 
Full Sail taught me a lot about how the movie industry 
works. Hard work, effort and teamwork are all so important. 
Each person in a film project is necessary. And, we learned 
this from great teachers like Jason Blanchard, who was 
enthusiastic and supportive. He made us want to do the best 
work possible together.

As long as you are passionate about film work, producing 
or some other role in the movie industry, Full Sail is the right 
choice. For students who have the determination, Full Sail 
can provide the extra motivation, skills and even network 
opportunities to be the best at what they do. ■

he summer before my senior year of high school, I 
attended a statewide art academy for three weeks. 
A teacher there encouraged me to pursue a college 
degree in something that I was passionate about, 

so I looked into some different fields and decided on film 
studies and moviemaking.

Just before school began, my parents went with me to 
Winter Park, Fla., to tour Full Sail University. As soon 
as we began the tour, I knew it was where I wanted to 
learn. Something about the environment felt right. All the 
instructors we got to visit with seemed as though they 
were interested in more than just teaching. They were 
there to provide you with worthwhile knowledge, not to 
impress you with their credentials, industry contacts or all 
that they knew, like at some other schools we’d visited.

When it came time to submit college applications, I didn’t 
apply to any school but Full Sail. During the three years I 
studied there, I learned more than I even knew I needed 
to know. The school was as brilliant as I’d imagined, 
especially students who can balance hands-on and 
theory-based learning. I wasn’t that type of student at 
first and struggled somewhat throughout my experience 
with the written portion of exams, but it was with the 
hands-on component that I really excelled.

Now that I’ve graduated, I’ve relocated back to my 
hometown, Raymore-Peculiar, Mo. I’ve gotten to do 
some work with local schools and worked with a rap 
artist in Columbia, Mo. Now I’m starting work on a short 
film. Many of my classmates went straight to the coasts, 

To nominate a student for Why I Chose, 
contact news@CareerCollegeCentral.com.

STUDENT STORIES

  Mike Golliher  |   Film

Full Sail University

T
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Your Partner in Premier Bookstore Solutions

AMBASSADOR
REDEFINES, REINVENTS AND REDIRECTS

160 Finn Court, Farmingdale, New York 11735  
800-431-8913  •  www.ambassadorbookstores.com

Outsource Your Bookstore Requirements to Ambassador

SourceOne
Proprietary supply chain software

designed to manage student transactions

Turnkey Bookstore Solutions
• Brick-and-mortar bookstores
• Virtual, online bookstores
• Auto-fill services

Enhance Your 
Brand’s Image

Improve
Efficiency

Lower
Costs

Generate
Revenue

SEARCH ENGINE 
MARKETING SPECIALISTS
1.866.766.2589  info@beelineweb.com

We’ve 
been doing 
“organic” 
since last 
century

HIGH-CONVERTING 
STUDENT LEADS come naturally 

when you have a partner that 
cares—with the experience to 

get results. We’re experts at:

• Search—organic & strategic paid
• Fresh, real-time lead delivery

• Exclusivity—we’ll never 
re-sell your leads

+ We own, operate 
and maintain every 
web site we use, so 
you’ll always know 
where your leads 
are coming from



800-875-4404 8:30-5:30 CST www.ncctinc.com

National Center for Competency Testing 
7007 College Blvd. Ste. 705 
Overland Park Kansas   66211

  NCCT
    Optimal Certifications

 Medical Assistant                                   Phlebotomy Technician
 Insurance & Coding                            Post Secondary Instructor
 Medical Office Assistant                           Pharmacy Technician
 Tech in Surgery                                     Patient Care Technician
 Donor Phlebotomy                                              ECG Technician Donor Phlebotomy                                              ECG Technician
 Bookkeeper

 Wisdom is often difficult to see -
                         as is the importance
                                    of certification
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HILL DAY

THE VALUE OF 

CCA returns to Las Vegas 
to celebrate a thriving sector 
amid government uncertainty

The annual event on Capitol Hill 
put sector leaders in front of the 
nation’s representatives 

Corinthian Colleges’ new 
report exposes truths that 
come as no surprise

2010

PROPRIETARY SCHOOLS

CCA 
PREVIEW

WHO INFLUENCED 
CAREER EDUCATION THIS YEAR


